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Market
OVERVIEW

After a brilliant rally for the past couple 
of months, equity markets stand at a 
curious position especially with the 
imponderables ahead. Investors around 
the world are in a fix whether to take a 
fresh dive in the markets or wait out. 
Investor sentiment witnessed fresh dose 
of pessimism after recent comments by 
US Fed at the Jackson Hole meeting of 
central bankers. 
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Fed Chairman Jerome Powell 
pledged that the central bank will 
“use our tools forcefully” to attack 
inflation that is still running near 
its highest level in more than 40 
years. Federal Chair gave a stern 
message that the central bank will 
continue to be aggressive on rates 
and that would cause “some pain” 
to the U.S. economy. However, the 
same is necessary to bring down 
inflation and albeit the rates are 
very near to the neutral rates, they 
wouldn’t stop or pause. “These are 
the unfortunate costs of reducing 
inflation. But a failure to restore 
price stability would mean far greater 
pain.” Mr. Powell mentioned on rate 
hikes. Equity markets took a deep 
dive post the comments; however 
there was nothing out of the syllabus 
that was delivered to the investors. 
In fact, investors could have been 
optimistic on the inflationary part 
and wanted a confirmation from 
the Fed Chair that the inflation has 
peaked, a clamor which has gained 
majority and popularity. Inflation 
might have peaked but has not shown 
any marked signs of decline, at least 
not according to the comfort levels 
of Fed. On account of a steep drop 
in energy prices, both US consumer 
price index and the US personal 
consumption expenditures price 

index haven’t budged much in the 
month of July. At the same time, 
housing demand has been weak 
while experts believe that the huge 
surge in hiring would taper off. 
Fed is clearly focused on lowering 
the inflation closer to its 2% long 
range goal and wouldn’t loosen 
prematurely and that inflation has 
taken precedence over growth. Thus, 
in all probabilities Fed Chair has 
hinted at close to 75 bps rate hike 
in the next September meet. Thus, 
the major disconnect with Fed and 
investors have been on inflationary 
expectations ahead and while majorly 
hoped for a sweet talk from the Fed 
and there were many opinions doing 
the rounds which predicted Fed to 
loosen again in 2023. However, for 
that to happen, Fed needed to have 
aggressively tightened its balance 
sheet which presently stands at USD 
8.9 trillion from USD 3.8 trillion in 
August 2019. In fact, Fed’s balance 
sheet has grown nearly nine times 
between August 2008 and now while 
GDP has grown by just a little over 
half while they should have grown 
at similar pace. Needless to say, this 
money has found its way into stock 
markets, financial markets, and real 
estate and crypto currencies. Besides, 
Fed indicated for a withdrawal of 
USD 143 billion from June to August 
from the financial system and thus 
would have shrunk its balance sheet 
by an equivalent amount. However, 
it has only shrunk the balance sheet 
by some USD 64 billion and thus it 
needs to walk the talk. The impact 
of Russia-Ukraine has been rather 
harsh on Europe being too dependent 
on gas from Russia and food articles 
from Ukraine. Thus, in the interim, 
consumer prices are bound to remain 
elevated even for crucial economies 
like Germany, until of course the base 
effect kicks in. Thus, the situation is 
even more delicate for Europe, and 
even European central Bank (ECB) 
has also remained hawkish despite 
the consequences. 

As for our domestic economy, both 
the government as well the RBI has 

done a tremendous job and India 
is actually one of the bright spots 
in the emerging space. Moreover, 
with global demand slowing down 
(on problems in developed world) 
together with China slowdown 
(which has been grappling with its 
own issues), commodity and crude 
oil prices have taken a beating, which 
is advantage for India. However, 
this couldn’t be the only reason for 
massive influx of Rs 49,250 crore 
by foreign investors in the month 
of August, so far. Thankfully, there 
are other levers at work too and the 
major being the strong corporate 
earnings as well as improvement in 
macro fundamentals. While investors 
are still debating whether the rally 
for the past couple of months was 
part of a bear market rally or a bull 
market one, there are fundamental 
reasons which make India a very 
convincing story. Q1FY23 corporate 
earnings however have painted a 
mixed picture. While commodity 
users bore the brunt of elevated 
raw material prices, commodity 
suppliers enjoyed abnormally high 
profits. Profit margins, however, 
squeezed across the board as 
corporate couldn’t pass on the entire 
cost increase in costs to consumers. 
Crude derivatives, metals and 
logistic costs were simultaneously 
at peaks in the quarter along with a 
weak rupee which affected imports. 
The aggregate revenue, operating 
profit and net profit of Nifty 50 
companies rose 32.7%, 24.8% and 

Fed is clearly 
focused on lowering 
the inflation closer 
to its 2% long 
range goal and 
wouldn’t loosen 
prematurely and 
that inflation has 
taken precedence 
over growth. Thus, 
in all probabilities 
Fed Chair has hinted 
at close to 75 bps 
rate hike in the next 
September meet.

Media articles state 
that the Nifty 50 
has witnessed only 
a marginal cut in 
FY23 as well as FY24 
earnings estimates 
albeit telecom and 
Oil & gas companies 
have seen sharp 
cuts.
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16.0%, respectively, over a year 
earlier while on QoQ basis aggregate 
revenue, operating profit and net 
profit of Nifty 50 companies rose 
1.2%, 5.2% and -13.0%, respectively. 
Media articles state that the Nifty 
50 has witnessed only a marginal 
cut in FY23 as well as FY24 earnings 
estimates albeit telecom and Oil & 
gas companies have seen sharp cuts. 
According to Business Standard, 
the Nifty EPS is estimated to grow 
9% yoy to Rs. 785 in FY23, against an 
earlier expectation of 13% growth to 
Rs 820. Meanwhile, FY24 earnings 
estimates are revised downwards, 
marginally from Rs 935 to Rs 925. One 
of the major drivers for the market 
rally has been driven by the positive 
tailwinds for the automotive sector. 
In fact, the article states that the 
FY23 EPS for the automotive sector 
has been revised upwards by 28%, 
driven by pick-up in two-wheeler 
demand and an improved outlook 
for passenger vehicles. Moreover, a 
dissection of the past two month rally 
by sector shows a very interesting 
trend. The rally was driven majorly 
by sectors which focused on the 

domestic consumption story or 
domestic discretionary spends (with 
festival season support) be it FMCG, 
automobiles, consumer durables, 
or real estate. On the other hand, 
sectors such as IT and Pharma have 
underperformed the broader market, 
given their dependence on developed 
economies. There’s a clear divide 
between domestic economy focused 
stocks vs global. While India is not 
immune to the global developments, 
it has showed strong resilience 
so far albeit the growth has been 
patchy and K-shaped. Moreover, the 
banking sector has done well and 
the prospects are bright with asset 
quality issues subsiding and credit 
growth is expected to pick up on the 
back of strong performance from 
Realty, Durables and Infrastructure 
sector which are drives credit 
growth. Usually, these sectors have 
high fiscal-multiplier and hence drive 
economic growth. In fact, a recent 
analysis by S&P Global Ratings also 
stated that the large rated corporate 
issuers are generally well placed to 
withstand rising rates and higher 
input costs. 

Nifty 50 is trading close to 19x 
FY24E EPS and is trading at close 
to 1+standard deviation above long 
term average. On the economic 
indicators, as highlighted by the Mint 
Macro tracker, six (PMI, Core output, 
Rail freight traffic, Banks’ non-food 
credit, Domestic air passengers, 
Passenger vehicle sales) of the sixteen 
indicators showed positive yoy trend 
for the month of July 2022. This is 
an improvement over past month 
and from six months ago.  However, 
at the same time, CPI Inflation and 
core inflation together with real rural 
wages and labor force participation 
rate growth remains low and 

underperformers together with 
tractor sales growth and problems 
on external side of the economy (as 
reflected in exchange rate and trade 
balance). Given the global scenario, 
external side of the economy will 
be under pressure as long as global 
central banks remain hawkish. 
However, the domestic indicators 
especially on the rural front have 
a strong chance to recover with a 
pickup in monsoon. For the monsoon 
itself, the cumulative rainfall has 
been 9% above normal while on 
storage level, the reservoir level as a 
% of total capacity stands at 60% as 
of 4 Aug 2022 compared with 56% last 
year. However, at the same time, the 
distribution of rainfall is uneven and 
erratic and while there are draught 
like conditions in the Ganges plains 
and floods in other parts of the 
country. The erratic rainfall has had 
an impact on the sowing patterns 
and sowing of rice crops continues 
to lag behind (-8.26% YoY) and that 
of arhar (-7.19% YoY), indicating a 
growing risk of lower production 
this year due to reduced acreage and 
yields. Thus, there are growing risks 
for higher domestic food inflation 
and in the global context, this is even 
more important than ever before and 
will not go unnoticed for sure. Thus, 
one has to closely follow indicators at 
the grass roots to look at the bigger 
picture. 

Research Desk
Email - research@ashikagroup.com
Phone: +91 33 4010 2500

The rally was driven 
majorly by sectors 
which focused 
on the domestic 
consumption 
story or domestic 
discretionary 
spends (with festival 
season support) be it 
FMCG, automobiles, 
consumer durables, 
or real estate.

Nifty 50 is trading 
close to 19x FY24E 
EPS and is trading at 
close to 1+standard 
deviation above long 
term average.
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ASHIKA INDIA ALPHA FUND
A Tailor-made Fund for Global Family Offices

The investment strategy for the fund is sector-agnostic and  market-cap 
agnostic with a key eye on seizing opportunities both from a growth and 
value perspective.

The fund aims to deliver superior returns and compound  wealth by 
conducting in-depth research of fundamentals for Indian equity markets 
and invest in a focused portfolio of businesses having a strong 
management pedigree.

Fund looks for sectors and industries with structural tailwinds.

The Fund aims to maximize risk-adjusted returns over the mid and 
long-term through the use of a long-only or long-biased strategy 
implemented via a portfolio that is mostly constituent of equity and 
equity-related securities of predominantly India-domiciled issuers.

01

02

03

Brief Note on Fund

Investment Objective

Investment Hypothesis
Post Covid-19, World Economies are going to follow China +1 policy, 
which may benefit India by 2030.

Strong focus on fundamentals with ever growing Business Models. 

Diversified basket of Globally Competitive Businesses.

Periodic Entry & Rebalancing with directional long call on underlying 
Sectors & Stocks. 
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PERFORMANCE TRACK RECORD

FIXED FEE STRUCTURE

VARIABLE FEE STRUCTURE

Kindly note the Performance Appraisal as on 30th June, 2022 and Inception Date 15th June, 2021

Period

Ticket
Size

1 Cr < 10 Cr

10 Cr < 25 Cr

25 Cr < 50 Cr

50 Cr < 100 Cr

< 100 Cr

1.90%

1.60%

1.20%

1.00%

0.75%

20.00%

15.00%

10.00%

5.00%

3.00%

2.00%

1.00%

Nil2.50%

Management
Fees

Performance 
Fees Exit Load

Within one year

Within two years

Within three years

>3 years

Benchmark

Nifty 500

10% Hurdle

Rate

Portfolio Nifty

1 month

3 months

6 months

-1.78%

5.69%

8.27%

-5.18%

-10.12%

-10.73%

1 year 17.84% -0.64%

18.30% -1.18%Since inception date

3.00%

2.00%

1.00%

Nil

Exit Load

Within one year

Within two years

Within three years

>3 years

Ticket
Size

1 Cr < 10 Cr

10 Cr < 25 Cr

25 Cr < 50 Cr

50 Cr < 100 Cr

< 100 Cr

30.00%

30.00%

25.00%

20.00%

15.00%

Management
Fees

Performance 
Fees

Benchmark

Nifty 500Nil

For more details, contact: 
Mr. Shrey Shah, 022-66111733 +91 9833498734 ss@ashikagroup.com
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C
ountries which 

went out into 

the world and 

competed on equal 

terms, on price, quality, 

delivery and service 

are the nations that 

have successfully taken 

prosperity to the day-to-

day life of its citizens….. 
PIYUSH GOYAL, Com-

merce & Industry Minister

D
igitalization 

in healthcare 

found its rightful 

place during the pan-

demic, and there is a 

need to expand and sup-

port the essential backup 

services to enable digital 

healthcare to function 

efficiently in all primary 

and secondary health-

care centres....SAMINA 

HAMIED, Executive 

Vicechairperson, CIPLA 

C
learly in the 

last month and 

a half, people 

sort of moved from that 

inflationary fear to the 

Goldilocks scenario. And 

I think that gives abit 

of time for reflection….

JOSHUA CRABB, Head, 

Asia-Pacific Equities, 

Robeco

F
ighting the Fed is 

not a good policy 

at this juncture. If 

you didn’t fight the Fed 

while it was engaging 

in quantitative easing 

and it boosted asset 

prices, why would you 

fight the Fed now when 

it is engaging in the 

opposite…JOS TORRES, 

Senior economist, 

Interactive Brokers

E
asing of finan-

cial conditions 

annoys the 

Fed. We should not be 

surprised to see Fed 

speakers try to talk down 

the market…CHRISTIAN 

HOFFMANN, Portfolio 

manager, Thornburg 

Investment Management

W
e still need to 

see a couple 

more monthly 

decreases in under-

lying inflation before 

the FOMC can start to 

think about pausing its 

tightening cycle…CAROL 

KONG, strategist at 

Commonwealth Bank of 

Australia

I
f inflation is still 

a big problem in 

September, October, 

November, December, 

the markets are probably 

going to be lower than 

they are today…BRIAN 

NICK, chief investment 

strategist at Nuveena

W
e could see 

more short-

term pressure 

on equities, starting in 

the US. This could also 

spill over to Asia, given 

that corporate earnings 

in APAC are relatively 

sensitive to the region’s 

export performance…TAI 

HUI, APAC Chief Global 

Market Strategist, JP Mor-

gan Asset Management

A 
sprightly market 

doesn’t mean 

recession has 

been wholly avoided, 

(but) it does indicate that 

the corporate outlook 

and consumer resilience 

is looking better…

SOPHIE LUND-YATES, 

Lead Equity Analyst, 

Hargreaves Lansdown

E
quity market 

appears to agree 

with the bond 

market’s view that the 

Fed will tame inflation 

and can soon pause its 

rate hikes, which is good 

for stock valuations..

MIKE WILSON, Chief US 

Equity Strategist & CIO, 

Morgan Stanley

T
he fall in yields 

suggests that 

bond markets are 

ignoring central-bank 

tightening, and focusing 

more on a looming slow-

down and recession…

MICHAEL HEWSON, 

Chief market analyst, 

CMC Markets

PROMINENT 
HEADLINES 
AUGUST 2022
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S
tocks have travelled 

a long way as earn-

ings have reassured, 

but with that catalyst 

behind and macro head-

winds remaining, stocks 

are due for a pause…GUY 

FOSTER, Chief Strategist, 

Brewin Dolphin

H
awkish bets in 

EM Asia have 

been falling as a 

response to policy rates 

being overpriced. US 

rates, rallying over the last 

few weeks, has played a 

big role…GALVIN CHIA, 

Vice-President, Emerging 

Markets Strategy, Natwest 

Markets

I
ndia appears to be well 

placed to ride through 

an uncertain global 

economic environment. 

While businesses will 

need to remain on guard 

regarding financial market 

volatility and cost pressures 

this year, one expects the 

economy to show medi-

um-to-long term growth 

recovery…KUMAR MANGA-

LAM BIRLA, CHAIRMAN, 

ADITYA BIRLA GROUP

T
he dollar is 

strengthening 

again on views that 

rate hike pace won’t slow 

down. It is now time to take 

a conservative approach 

as it’s hard to profit from 

here…HEO PIL-SEOK, CEO, 

Midas International Asset 

Management

W
e’re of the view 

that there’s 

more work for 

the Fed to do. We expect 

the US to raise rates by 

another 100 basis points 

this year…JIN YUEJUE, 

Multi-asset Solutions Invest-

ment Specialist , JP Morgan 

Asset Management

W
ith the full 

impact of 

tightening yet 

to be felt and quantitative 

tightening about to accel-

erate, the risk-reward for 

risky assets looks to be 

deteriorating…ERIC ROB-

ERTSEN, Chief Strategist, 

Standard Chartered Bank

W
hat we’re 

seeing has 

happened in 

the past. It’s not saying 

we’re avoiding a recession. 

It’s very much a bear 

market rally, enjoy the ride 

while it lasts, it’s going 

to end soon..ANEEKA 

GUPTA, Research Director, 

WisdomTree

J
io 5G service will 

connect everyone, 

every place and 

everything with the highest 

quality and most affordable 

data. It will be the world’s 

largest and most advanced 

5G network… MUKESH 

AMBANI, Chairman, Reli-

ance Industries Limited

For the next 25 years, 
we need to focus on the 
five resolutions – devel-
oping India, removing 
every trace of bondage 
from our mind, taking 
pride in our glorious her-
itage, unity, and fulfilling 
our duties. The nation 
should now only be 
setting big goals. That 
big goal is a developed 
India and nothing less….
NARENDRA MODI, 
Prime Minister

We understand 
that the spectrum 
purchased is good 
enough for covering 
the entire country, 
all the circles in the 
country, which is a 
very good sign, very 
healthy sign. There’s 
good hope that in the 
coming two to three 
years, we’ll have very 
good coverage of 5G 
in the entire country…. 
ASHWINI VAISHNAW , 
Telecom Minister
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1. What’s your outlook on global 
inflation?
Global inflation has peaked out and 
the worst is most likely behind us. 
However, the moderation in inflation 
over the next year will be gradual 
and will be primarily supported by 
the base effect. Current supply chain 
issues are improving but any new 
geopolitical tension may derail the 
whole process. Nevertheless, inflation 
in European countries is expected 
to remain at elevated levels, given 
unprecedented rise in gas prices.  

2. While recession for US has 
been postponed, Europe has been 
the worst affected due to Russia-
Ukraine crisis particularly for larger 
economies like Germany. Where 
does India fit in this global reset?
Recession in Europe and steep 
slowdown in the USA will act as a 
blessing in disguise for countries 

like India. Commodity prices have 
fallen in the context of the global 
slowdown, and it will eventually 
benefit commodity & energy 
import dependent countries like 
India. Nevertheless, some sectors 
like textile, IT services and export 
oriented segments will get adversely 
impacted, due to developed 
economies recession. However, India 
being largely an inward looking 
domestic economy, overall impact 
will be not monumental. A US 
recession at best will shave off 1% to 
1.5% India’ GDP growth and even with 
that, India will remain the fastest 
growing large economy, when others 
are falling apart.   

3. US Federal Reserve certainly 
haven’t taken its foot off the pedal 
and ECB has been aggressive. At 
the same time, Chinese central 
bank is easing. What’s your outlook 
on global markets especially with 

the global interest rate scenario 
and implications on commodity 
prices?
Maneuverability of monetary 
normalization by the global central 
bank is now limited with looming 
slowdown fears. The Fed and 
ECB will increase rates further; 
but they will need to be watchful 
of the repercussions on growth, 
which will be visible in years to 
come. What is more worrisome 
than rate hike, is the prospect of 
tapering of central banks’ bloated 
balance-sheets. FED is tapering 
its assets at a much lesser pace 
than planned, which is a reflection 
of the fact that FED is dissuaded 
from aggressively tapering, as it 
will have severe consequences on 
economic output. Quantitative 
tightening, rising rates and 
global slowdown will eventually 
put pressure on the global 
commodities prices. 

4. What’s your outlook for 
domestic equity markets? The 
relief rally that we witnessed 
would you view it as a resumption 
of bull market or just a bear 
market rally?
The Indian market will continue 
to remain the best performing 
equities market globally in CY22, 

supported by higher earnings growth 
trajectory and moderation in inflation 
expectations. Reversal of FIIs can’t 
be timelier and it will provide much 
needed impetus. What matters now is 

Mr. Aishvarya Dadheech - Director & 
Fund Manager, Ambit Investment Advisors 
Pvt. Ltd.

Q&A WITH FUND MANAGER

The Indian market 
will continue to 
remain the best 
performing equities 
market globally in 
CY22, supported 
by higher earnings 
growth trajectory 
and moderation 
in inflation 
expectations.
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the resilience of earnings growth in 
coming quarters. If India can manage 
12% to 14% EPS growth in FY23, (FY22: 
39% growth), it will be conducive 
for the market sentiment. However, 
sentiment can play havoc due to any 
fresh geopolitical tension or other 
unseen events.

5. Do you think the valuations for 
domestic equities are turning higher 
with the more than two-month rally 
in equity markets? How does one 
approach the market now?
Nifty 50 is trading at 20 times forward 
P/E and is fairly valued and is trading 
at close to 1+standard deviation 
above long term average. Successful 
alpha generation in coming times 
will depend on the right selection 
of companies or sectors. We believe 
the most important attributes to 
positive alpha generation will be 
earnings growth. Stay invested 
in companies which are bound to 
report good earnings growth and 
have long term potential. Stay away 
from weaker franchise and levered 
companies amid rising interest rate 
environment. Also stay invested in 
companies with pricing power in the 
current inflationary environment. 
In nutshell, stay invested in Good & 
Clean companies.

6. How do you read the Q1FY23 
corporate performance? What’s 
your growth expectation for Nifty 50 
earnings in FY23?
Q1FY23 earnings season saw an 

overall in-line performance, with 
wide divergence across sectors. 
Majority of companies were able to 
protect their margin, and margins 
are expected to improve in the 
ensuing quarter with moderation in 
commodity prices. Overall, after a 
4% cut in NIFTY EPS in last quarter, 
Q1FY23 led to EPS cut of mere 2% for 
FY23. In all likelihood, 12% plus EPS 
growth for Nifty 50 in FY23 is quite 
doable, with revival in spending, good 
monsoon, healthy credit uptick and 
moderation in commodity prices.  

7. Which all sectors do you think 
would drive earnings forward?
Earnings growth will be supported 
primarily by BFSI. Healthy advance 
growth (both corporate & retail) 
will contribute to higher operating 
performance. Banking sector PAT 
growth will be also getting a boost 
with lower credit cost. Industrial, 
auto, insurance, chemicals are some 
of the other sectors which will also 
boost earnings growth forward.

8. Auto sector has been one which 
showed strong participation in the 
current financial year, even from 
FIIs. Are you bullish on the space or 
is it looking overvalued?
Auto sector (domestic) will continue 
to deliver strong operational 
performance, with revival in demand. 
Improving chip shortage scenario 
and steep decline in commodity 
prices (Steel & Aluminum) will be 
a tailwind for the sector. However, 
multiple headwinds ahead for 
international business, given the 
recessionary concerns in the key 
markets like the US and Europe and 
slowdown in China, will be areas of 
concern. We like the domestic theme 
in auto play and expect this sector to 
continue to do well.

9. Do you think the pent-up demand 
for consumer discretionary sector 
to continue in upcoming festive 
season?

This festive season is going to 
be one of the best ones in recent 

times. Durable goods, consumer 
discretionary, retail etc., are expected 
to see record volumes. Channel filling 
is already visible and momentum 
in retail credit will further mobilize 
this demand. This festive season 
will bring cheer to many of these 
consumer discretionary companies. 

10. What are the themes that you 
want to bet on now with the easing 
of several risk factors?
Economy favoring sectors like BFSI, 
capital goods, domestic consumer 
discretionary, auto, chemicals, API, 
contact intensive sectors etc., will 
continue to do well. Midsize banks 
& NBFC look very interesting at 
this juncture. The IT sector is also 
available at attractive valuations, and 
could be a good contra bet. 

11. What is your take regarding the 
entire new age tech companies? 
Are the valuations compelling to 
accumulate some of the names?
Most of the froth in valuations is done 
with, for new-age tech companies. 
Investors should capitalize on this 
opportunity, and allocate certain 
capital to these new age businesses 
in their portfolio, at attractive 
valuations. Look out for businesses 
that have decent cash flows and 
strong balance sheets. 

Most of the froth in 
valuations is done 
with, for new-age 
tech companies. 
Investors should 
capitalize on this 
opportunity, and 
allocate certain 
capital to these 
new age businesses 
in their portfolio, 
at attractive 
valuations.

Earnings growth 
will be supported 
primarily by BFSI. 
Healthy advance 
growth (both 
corporate & retail) 
will contribute to 
higher operating 
performance.

Disclaimer: Stocks conveyed by Fund manager are just for illustration and these are not recommendations
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Mutual Fund Performance
Ashika Mutual Fund Recommendation Alpha Generation
Month of 
Recom

Fund Name Benchmark NAV as on 
26.08.2022

1 Year 
Return 

(%)

3 Year 
Return  

(%)

5 Year 
Return 

(%)
Sep-21 SBI Balanced Advantage Fund Reg (G) CRISIL Hybrid 50+50 Moder-

ate Index
10.4 4.4 0.0 0.0

Oct-21 HDFC Dividend Yield Fund Reg (G) NSE - Nifty Dividend Opp 50 
TRI

14.7 12.1 0.0 0.0

Nov-21 PGIM India Flexi Cap Fund (G) S&P BSE 200 TRI 25.3 -0.6 26.4 14.7
Dec-21 Quant Tax Plan (G) NSE - Nifty 500 TRI 235.4 17.6 39.4 21.7
Jan-22 HSBC Large Cap Equity Fund (G) NSE - Nifty 50 TRI 316.4 3.3 15.2 10.4
Feb-22 SBI Long Term Equity Fund Reg (G) S&P BSE 500 TRI 228.9 8.8 20.1 10.8
Mar-22 IDFC Tax Advantage Reg (G) S&P BSE 200 TRI 98.3 11.6 24.7 13.4
Apr-22 ICICI Pru Multi Asset Fund (G) NSE - Nifty 50 TRI 451.3 19.8 20.7 13.4
May-22 Sundaram Services Fund (G) S&P BSE 200 TRI 21.3 9.7 25.1 0.0
Jun-22 Tata Banking and Financial Services 

Fund Reg (G)
NSE - Nifty Financial Services 
TRI

26.0 1.4 11.6 8.6

Jul-22 Kotak Pioneer Fund (G) S&P BSE 200 TRI 17.9 3.3 0.0 0.0
Aug-22 Quant Large Cap Fund Reg (G) NSE - NIFTY 100 TRI 10.0 0.0 0.0 0.0

All Data Belongs To August 26, 2022
NAV AUM  

(Rs Cr)
3 M 6 M 1 Yr 3 Yr 5 Yr Since 

Inception 
Return

Sharpe 
Ratio

Exp. 
Ratio

SBI Large & Midcap Fund Reg (G) 381.7 7149 10.9 9.1 13.1 22.6 13.9 14.2 0.8 1.9 
Mirae Asset Emerging Bluechip Fund Reg 
(G)

96.1 22741 8.0 3.9 3.9 23.3 15.6 20.3 0.9 1.7 

ICICI Pru Large & Mid Cap Fund Reg (G) 560.4 5326 9.3 9.6 18.3 22.9 12.8 18.1 0.8 2.0 
LIC Large & Mid Cap Fund Reg (G) 24.7 1831 9.9 5.2 8.6 19.5 12.3 12.8 0.8 2.4 
Kotak Emerging Equity (G) 75.9 20619 13.2 10.4 12.7 28.5 15.7 14.1 1.0 1.7 

Large & Mid Cap Fund

Value Fund
SBI Contra Fund Reg (G) 215.9 5291 10.4 12.3 20.1 30.9 14.9 17.2 1.1 1.9 
IDFC Sterling Value Fund Reg (G) 90.3 4686 8.8 6.5 14.2 26.8 11.9 16.2 0.8 2.0 
Nippon India Value Fund (G) 124.4 4508 10.5 5.5 8.9 22.2 13.5 15.7 0.8 2.1 
Kotak India EQ Contra Fund (G) 84.3 1319 8.9 5.8 6.3 18.6 13.2 13.3 0.7 2.3 
Invesco India Contra Fund (G) 78.2 9001 10.0 7.1 7.1 20.6 14.0 14.3 0.7 1.8 
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All Data Belongs To August 26, 2022
NAV AUM  

(Rs Cr)
3 M 6 M 1 Yr 3 Yr 5 Yr Since 

Inception 
Return

Sharpe 
Ratio

Exp. 
Ratio

Axis Focused 25 Fund Reg (G) 41.7 18712 9.1 (1.7) (6.4) 15.0 11.5 15.0 0.6 1.9 
Mirae Asset Focused Fund Reg (G) 18.7 8696 6.2 0.0 1.8 21.4 0.0 20.6 0.8 1.8 
SBI Focused Equity Fund Reg (G) 230.0 26218 7.9 (0.3) 2.4 19.3 14.4 19.0 0.7 1.6 
DSP Focus Fund Reg Fund (G) 33.6 1884 10.3 5.2 (1.4) 14.8 9.0 10.3 0.5 2.1 
IDFC Focused Equity Fund Reg (G) 53.0 1330 9.2 1.5 4.3 16.8 7.6 10.7 0.7 2.2 

Focus Fund

ELSS Fund
Quant Tax Plan (G) 235.4 1584 10.9 12.4 17.6 39.4 21.7 15.8 1.2 2.6 
Kotak Tax Saver Scheme (G) 73.3 2794 9.6 6.7 8.4 20.3 12.8 12.6 0.8 2.0 
Mirae Asset Tax Saver Fund Reg (G) 30.8 12615 7.2 4.3 4.3 21.8 15.3 18.4 0.8 1.7 
IDFC Tax Advantage Reg (G) 98.3 3692 8.8 5.6 11.6 24.7 13.4 18.1 0.8 2.0 
SBI Long Term Equity Fund Reg (G) 228.9 10746 11.0 9.1 8.8 20.1 10.8 14.3 0.7 1.8 

Flexi Cap Fund
Quant Active Fund (G) 427.5 2645 9.8 9.2 12.6 35.8 21.6 19.1 1.2 2.6 
SBI Flexi Cap Fund Reg (G) 75.7 15671 7.5 3.3 4.7 17.0 11.3 12.7 0.6 1.7 
Kotak Flexi Cap Fund Reg (G) 53.2 36316 9.2 6.3 4.7 16.1 10.9 13.6 0.6 1.6 
Motilal Oswal Flexi Cap Fund Reg (G) 33.1 9181 8.2 4.3 (5.9) 9.7 5.1 15.5 0.4 1.8 
Parag Parikh Flexi Cap Fund Reg (G) 48.4 24595 6.1 1.9 3.9 25.4 17.9 18.5 1.0 1.9 

Small Cap Fund
Quant Small Cap Fund (G) 130.1 1911 9.0 5.4 9.3 51.7 20.8 14.8 1.3 2.7 
SBI Small Cap Fund Reg (G) 111.1 12825 13.0 12.0 19.1 31.6 19.2 20.4 1.1 1.7 
Axis Small Cap Fund Reg (G) 62.3 9811 10.6 6.5 12.9 29.2 19.8 23.3 1.1 2.0 
Invesco India Smallcap Fund Reg (G) 21.1 1287 12.0 7.6 7.2 30.9 0.0 21.3 1.0 2.2 
Kotak Smallcap Fund (G) 165.5 7784 10.1 6.2 10.4 36.6 18.1 17.4 1.1 1.9 

Thematic/Sectoral Fund
Franklin Build India Fund (G) 67.5 1115 12.4 10.2 14.7 20.7 11.8 15.7 0.6 2.3 
ICICI Pru Banking and Financial Services 
Fund Reg (G)

85.6 5278 9.7 7.5 4.2 12.1 7.4 16.6 0.4 2.0 

Nippon India Pharma Fund (G) 274.2 4620 2.3 (1.9) (10.9) 25.9 17.1 19.9 1.0 2.7 
Sundaram Rural and Consumption Fund 
Reg (G)

62.6 1206 15.5 12.6 13.3 17.6 8.8 12.0 0.7 2.3 

Aditya Birla SL Digital India Fund Reg (G) 116.1 3161 3.2 (9.7) (9.6) 29.6 25.9 9.4 1.1 2.1 

Balanced Advantage Fund
IDFC Balanced Advantage Fund Reg (G) 18.0 3016 6.6 1.9 0.9 11.0 8.1 7.7 0.5 1.9 
Sundaram Balanced Advantage Fund 
(Formerly Principal Balanced Advantage) 
Reg (G)

25.9 1607 6.9 5.0 5.4 8.6 6.1 8.5 1.2 2.1 

Edelweiss Balanced Advantage Fund (G) 36.1 8458 5.6 2.8 3.7 15.9 11.0 10.4 1.0 1.8 
Kotak Balanced Advantage Fund Reg (G) 14.7 14157 4.9 4.0 4.6 11.9 0.0 9.9 0.6 1.7 
Aditya Birla SL Balanced Advantage Fund 
(G)

74.0 6861 5.1 3.9 3.4 12.4 8.2 9.4 0.6 1.9 
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Arbitrage Fund
Aditya Birla SL Arbitrage Fund Reg (G) 21.9 6796 0.7 1.4 3.2 3.9 4.9 6.2 0.6 1.0 
ICICI Pru Equity Arbitrage Fund Reg (G) 28.2 12574 0.7 1.4 3.3 4.0 4.9 6.9 0.6 1.0 
Kotak Equity Arbitrage Fund (G) 30.7 24543 0.7 1.6 3.6 4.1 5.0 6.9 0.8 1.0 
Nippon India Arbitrage Fund (G) 21.9 10295 0.7 1.4 3.3 4.0 5.0 6.8 0.7 1.1 
SBI Arbitrage Opp Fund Reg (G) 27.7 7545 0.7 1.6 3.8 3.8 4.8 6.7 0.4 0.8 

Equity Savings Fund
All Data Belongs To August 26, 2022

NAV AUM  
(Rs 
Cr)

3 M 6 M 1 Yr 3 Yr 5 Yr Since 
Inception 

Return

Sharpe 
Ratio

Exp. 
Ratio

Aditya Birla SL Equity Savings Fund Reg (G) 17.2 518 3.9 0.6 0.0 9.4 5.8 7.2 0.6 2.4 
DSP Equity Saving Fund Reg (G) 16.4 439 3.1 3.1 3.4 9.9 6.5 8.0 0.6 1.4 
Kotak Equity Savings Fund Reg (G) 18.9 1926 2.8 2.8 7.6 10.0 8.0 8.4 0.7 2.1 
Nippon India Equity Savings Fund Reg (G) 12.4 206 2.1 2.3 2.5 1.1 0.4 3.0 (0.2) 1.7 
SBI Equity Savings Fund Reg (G) 17.4 2402 3.0 1.6 3.6 10.5 7.5 7.9 0.7 1.2 

Index Fund
HDFC Index Fund-NIFTY 50 Plan(G) 163.1 6624 8.0 5.3 6.1 17.4 13.0 14.7 0.6 0.4 
ICICI Pru Nifty Next 50 Index Fund Reg (G) 38.0 2332 13.4 7.9 7.0 18.1 9.0 11.5 0.6 0.7 
HDFC Index Fund Sensex Plan 532.2 3734 7.7 5.4 5.7 16.9 13.9 15.0 0.6 0.4 
Motilal Oswal Nasdaq 100 FOF (G) 20.8 3684 2.3 (5.4) (12.9) 21.7 0.0 21.2 0.9 0.5 
Motilal Oswal S&P 500 Index Fund Reg (G) 15.0 2571 6.5 1.4 1.7 0.0 0.0 18.8 0.0 1.1 

Multi Assets
HDFC Multi Asset Fund (G) 48.6 1555 0.8 44.772 

(20/06/2022)
4.9 4.6 5.3 16.1 0.8 2.1 

SBI Multi Asset Allocation Fund Reg 
(G)

38.3 573 1.1 35.2392 
(20/06/2022)

5.3 3.2 6.3 11.6 0.8 1.8 

ICICI Pru Multi Asset Fund (G) 451.3 13728 1.0 382.0876 
(30/08/2021)

5.5 6.7 19.8 27.9 0.8 1.8 

Axis Triple Advantage Fund (G) 29.7 1761 0.8 26.4475 
(17/06/2022)

6.8 0.7 0.6 16.1 0.7 2.1 

Nippon India Multi-Asset Fund Reg (G) 13.3 1136 0.0 12.1603 
(20/06/2022)

4.1 3.0 4.8 15.3 0.0 1.8 

Disclaimer: Mutual Fund investments are subject to market risks, read all scheme related documents carefully.

Solutions
All Data Belongs To August 26, 2022

NAV AUM Mod 
Dura-
tion  

(in Yrs)

AMP  
(IN Yrs )

3 M 6 M 1 Yr 2 Yr Sharpe 
Ratio

Exp. 
Ratio

ICICI Pru Retirement Fund Pure Debt 
Plan (G)

12.6 213 1.7 12.243 
(03/02/2022)

1.5 1.1 2.4 3.9 0.8 2.1 

Aditya Birla SL Retirement Fund 30s 
Plan (G)

13.1 248 0.6 11.482 
(17/06/2022)

7.8 5.1 1.4 12.3 0.5 2.5 

HDFC Retirement Savings Fund Hybrid 
Equity Reg (G)

25.5 850 0.8 22.807 
(20/06/2022)

8.2 6.6 4.4 20.9 0.8 2.4 

Aditya Birla SL Bal Bhavishya Yojna Reg 
(G)

13.7 588 0.6 11.76 
(20/06/2022)

9.8 6.0 2.2 12.5 0.5 2.5 

ICICI Pru Child Care Gift Plan Reg 197.2 845 0.5 175.89 
(20/06/2022)

7.1 4.4 6.1 18.9 0.6 2.4 

SBI Magnum Children Benefit Fund 
Investment Plan Reg (G)

23.6 542 0.0 19.8705 
(30/08/2021)

6.4 5.2 20.7 0.0 0.0 2.4 
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STOCK PICKS

Tata Consultancy 
Services Ltd.

Investment Rationale
Demand environment remains 
resilient 
TCS continues to see a strong 
demand environment, with clients 
maintaining spend in Cloud adoption, 
operating model transformation and 

vendor consolidation. All the demand 
drivers are in place with Cloud 
adoption witnessed strong traction. 
Demand environment continues to 
remain very strong.The company 
does not see any budget cancellation 
from client end. Overall, management 

is very vigilant and maximizing the 
contacts. As per the management, 
both in UK and North America, deal 
closure and demand continue to 
remain normal. But the cost of living 
has increased in UK, although these 
are all macro level concerns. In US, 

Company Information
BSE Code 532540
NSE Code TCS
Bloomberg Code TCS IN
ISIN INE467B01029
Market Cap (Rs. Cr) 11,74,555
Outstanding shares(Cr) 365.90
52-wk Hi/Lo (Rs.) 4,045.5/2,953
Avg. daily volume (1yr. on NSE) 25,73,560
Face Value(Rs.) 1.0
Book Value (Rs) 268.29

CMP: Rs 3,208 Rating: BUY Target: Rs 3,650

Promoters, 72.30%

DIIs, 8.41%
FIIs, 13.50%
Others, 5.80%

Shareholding Pattern as on 30th June 2022
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the expectation is that if recession 
comes, it will be shallow. However, 
in Europe, the expectation is that the 
impact of recession will be deeper. 
The company does not see any 
significant slowdown in Europe, as it 
witnessed a decent 12% growth. How-
ever, as per the clients’ comment, 
there has been more concern about 
slowdown in Europe compared to the 
US clients. Management believes that 
North America to lead the growth in 
FY23. 

Deal pipeline remain healthy
TCS continue to witness healthy deal 
pipeline in 1QFY23. Management 
also indicated a good visibility on the 
pipeline over the next few months. 
The company’s order book is at all 
time high with TCV of US$8.2bn, 
including two USD 400 mn+ deals. 
BFSI has order book of US$2.6bn 
followed by Retail (US$1.2bn). North 
America posted a TCV of USD4.5bn. 
At current TCV and deal pipeline, 
the book to bill ratio is at 1.2x which 
management believe is good and they 
are not witnessing any alarming sign. 
The company continues to invest in 
its strength. On operating capacity, 
the company has built up the capacity 
and is confident of withstanding any 
type of volatility. Management stated 
that the spending on technology con-
tinues to rise. The company doesn’t 
see any change in order pipeline and 
book-to-bill ratio of 1.2x looks good. 

Hence, healthy deal pipeline provides 
good revenue growth visibility in 
coming quarters.

Sustainability led innovation 
getting prominence
A new trend has been emerged in 
FY22, that was the growing volume of 
sustainability-led innovation, which 
has become a top priority items on 
most CEO agendas. This is in addition 
to the wave of business innovation in 
the form of ‘Horizon Two’ or ‘Horizon 
Three’ initiatives undertaken by the 
clients. Clients across industries such 
as retail, manufacturing, utilities and 
consumer goods are engaging TCS 

to reduce energy consumption, or to 
measure and track greenhouse gas 
emissions across their end-to-end 
supply chain, thereby reduce their 
carbon footprint, reduce waste and 
promote recycling. TCS has leveraged 
its expertise in IoT, advanced analyt-
ics, and machine learning to come up 
with a suite of offerings in this space, 
including intellectual properties 
such as Clever Energy, IP2, and TCS 
Envirozone. The sustainability led 
innovation which is getting prom-
inence across the globe will augur 
well for TCS to amplify its growth 
trajectory.

1QFY23 has been mixed quarter
TCS reported mixed 1QFY23 num-
bers with revenue came in line with 
the consensus estimates, while 
EBIT margin and PAT came below 
the estimates. However, TCS has 
started FY23 on a stronger note 
with CC revenue growth of 16.2% 
YoY. Revenue on USD terms grew 
by 10.2% YoY to US$6,780mn, while 
its CC revenue in INR terms grew 
by 16.2% YoY and 15.5% YoY to Rs 
52,758 crore. EBIT margin during 
the quarter declined by 186 bps QoQ 
and 242 bps YoY at 23.1%. Weak EBIT 
growth impacted the overall net 
profitability and net profit declined 
by 4.5% QoQ at Rs 9,926 crore while 
on YoY basis it increased by 5.2%. 
Growth in revenue was led by Retail 
&CPG (up 25.1%), Communications 

TCS 3 year Price Chart
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TCS continue to 
witness healthy deal 
pipeline in 1QFY23. 
Management also 
indicated a good 
visibility on the 
pipeline over the 
next few months. 
The company’s 
order book is at 
all time high with 
TCV of US$8.2bn, 
including two USD 
400 mn+ deals.
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& Media (up 19.6%), Manufacturing 
(up 16.4%) and Technology & Services 
(up 16.4%). BFSI grew by 13.9%, while 
Life Sciences &Healthcare witnessed 
11.9% growth in 1QFY23.Among major 
markets, North America led the 
growth (up 19.1%), while Continental 
Europe and the UK grew by 12.1% 
and 12.6%, respectively. Amongst 
emerging markets, India, Asia Pacific, 
Latin America, Middle East & Africa 
grew by 20.8%, 6.2%, 21.6%and 3.2%, 
respectively in 1QFY23.There was 
strong, broad-based demand across 
different services, led by Cloud, 
Consulting & Service Integration, 
Cognitive Business Operations and 
Enterprise Application Services.
In 1QFY23, the company witnessed 
robust client addition in all business 
buckets. It added 9 new clients in 
US$100mn-band (taking the clients 
base to259), while it added 19 new cli-
ents in US$50mn-band. Management 
expects attrition which is the key risk 
to IT sector will start tapering in the 
next 3-4 months. Once the attrition 
will decline, the margins are likely to 
normalize and management expects 
the operating margins to be on 
increasing trajectory and expects to 
return to 4QFY22-level by the end of 
FY23.Hence, it is expected that as the 
attrition will decline, the operating 
margins and net profitability are 
likely to improve at the end of FY23.

Key Risks
  Recession in US and Europe could 

result in reduction in technological 
spend by corporate and that could go 
against the IT companies.

  Persistent high attrition and 
increasing employee expenses could 
delay margins recovery. 

Valuation
The fear of recession in advanced 
economies and ongoing geo-political 
tensions have impacted the macro 
environment and raised concerns 
over IT spends. As per Gartner, the 
IT service spending could be lower 
in 2022, 2023 vis-à-vis 2021n. Given 
the weak state of global economy, IT 

companies may have decided to go 
slow on employee benefit measures. 
However, as per TCS management, 
company does not see any budget 
cancellation by the clients and overall 
demand environment continues to 
remain very strong. During 1QFY23, 
company’s order book is at all time 
high with TCV of US$8.2bn. Given 
TCS size, order book and exposure to 
long duration orders and portfolio, 
it is well positioned to withstand 
the weakening macro environment 
and ride on the anticipated industry 
growth. Further, TCS has consistently 
maintained its market leadership 
position and shown bestin-class 
execution. On the back of its superior 
execution capabilities, TCS maintain 
its industry-leading margin and 
demonstrate superior return ratios. 
The stock has corrected nearly 19% 
from its all time high made in January 
2022 and thus the valuation looks 
compelling at current price. Hence, 
we advice investors to take the 
advantage of weak market and BUY 
the stock with target of Rs 3,650 from 
12 months investment perspective as 
we believe that the long term growth 
story is still intact in TCS. At CMP, 
the scrip is valued at P/E multiple of 
24.7x on FY24E Bloomberg consensus 
EPS of Rs 129.7.

Particulars (in Rs Cr) FY21 FY22E FY23E FY24E

Revenue 164,177.0 191,754.0      219,791.4      242,453.3 

Growth (%) 4.6% 16.8% 14.6% 10.3%

EBITDA 46446.00 53050.00 58529.73 65891.55

EBITDA Margin (%) 28.3% 27.7% 26.6% 27.2%

Net profit 33,201.4        38,162.5        42,178.0        47,724.1 

Net Profit Margin (%) 20.2% 19.9% 19.2% 19.7%

EPS (Rs) 88.8              103.2              115.1              129.7 
Source: Bloomberg consensus

In 1QFY23, the 
company witnessed 
robust client 
addition in all 
business buckets. It 
added 9 new clients 
in US$100mn-band 
(taking the clients 
base to259), while it 
added 19 new clients 
in US$50mn-band.
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STOCK PICKS

Company overview
Tata Consumer Products Limited 
(TCPL) is a consumer-focused 
products company formed by the 
merger of the consumer products 
business of Tata Chemicals with Tata 
Global Beverages. TCPL is home to 
some of the marquee and well-loved 
brands - Tata Tea, Tetley, Tata Salt, 
Eight O’Clock Coffee, Himalayan 

Water and emerging brands like Tata 
Sampann, Tata Soulfull, Tata Gluco 
Plus and Tata Water Plus. TCPL is the 
2nd largest branded tea company in 
the world. TCPL’s beverages portfolio 
comprises of tea, coffee, water and 
ready-to-drink (RTD) beverages, 
whereas its foods portfolio encom-
passes salt, pulses, spices, ready-to-
cook mixes, breakfast, snacks and 

mini meals. Out-of-home retail com-
prises premium cafes in partnership 
with Starbucks in India. The company 
also has presence in ~40 countries 
with US, UK and Canada being 
integral international geographies 
for the business operations. As % of 
revenue, within branded business, 
India Business accounted for 70% 
of revenues and 68% of EBIT while 

Tata Consumer Products Ltd.

Company Information
BSE Code 500800
NSE Code TATACONSUM
Bloomberg Code TGBL IN
ISIN INE192A01025
Market Cap (Rs. Cr) 74,530
Outstanding shares(Cr) 92.16
52-wk Hi/Lo (Rs.) 889.00/650.75
Avg. daily volume (1yr. on NSE) 20,63,995
Face Value(Rs.) 1
Book Value (Rs) 164

CMP: Rs 809 Rating: BUY Target: Rs 935

Promoters, 34.72%

DIIs, 13.99%
FIIs, 25.33%
Others, 25.96%

Shareholding Pattern as on 30th June 2022
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international business accounted for 
30% of revenues and 32% of EBIT in 
FY22. Non-branded business com-
prises of plantations and extractions 
vertical and accounts for less than 
10% of consolidated revenues. Within 
plantations, the company primarily 
manufactures and sells tea, coffee 
and other plantation produce like 
pepper while the extraction business 
caters to both instant tea as well 
as instant coffee consumers. The 
non-branded plantation business is 
in India, and tea & coffee extraction 
businesses are in India, Vietnam & 
the US. Tata Coffee Ltd., TCPL’s listed 
subsidiary (57.48% stake), is a signif-
icant contributor to non-branded 
sales.

Investment Rationale
Multiple catalysts for growth in 
India branded business (F&B) 
The packaged tea market in India is 
estimated at Rs270bn with unbranded 
players accounting ~30% of the 
overall market in value terms. Among 
branded players, after Hindustan 
Unilever (HUL), TCPL is the 2nd 
largest with ~22% market share and 
together both accounts nearly half of 
the branded market. There is still a 
large opportunity for the organized 
players and being the 2nd dominating 
branded player, TCPL has been 
gaining market share. In fact, TCBL 
has gained ~100 bps yoy market 
share in FY22 and further 40 bps in 

Q1FY23 in tea business. The branded 
salt market in India is estimated at 
Rs70bn and TCPL has a vast presence 
in the mass to premium categories 
of salt as the unorganized market 
presence is small at ~12%. Thus, in 
salt business, TCPL is one of the key 
beneficiaries of a consumer shift to 
packaged and branded iodized salt 
from loose and unbranded salt, along 
with a shift to regional and national 
brands from local brands. In FY22, 
Tata Salt recorded 8%/17% growth in 
volume/value terms and strength-
ened its leadership by gaining 400 
bps market share to 37% in salt 
category. Tata Sampann is relatively 
a newer addition to TCPL’s core 
domestic portfolio. Considering that 
the total addressable market is sig-
nificantly large at ~Rs2,100bn, Tata 
Sampann’s pulses/staples & spices 
portfolio will be a big beneficiary 
from the shift to branded con-
sumption with even a slight gain in 
market share. The Indian Pulses and 
Derivatives industry is growing at 
10% with a high penetration of loose 
and unbranded products. Increasing 
consumer awareness and preference 
for better quality packaged products 
(like Tata Sampann organic and 
unpolished range of pulses) would 
result in migration from loose to 
packaged pulses and besan. In a bid 
to transform itself into a large F&B 
company, TCPL is building a whole 
gamut of offerings in RTC/RTE/

Snacking offerings and beverages 
and also building on the distribution 
reach. Tata Sampann recorded a 
28% volume growth in FY22, with a 
strong growth across pulses, besan, 
and poha. On an overall basis, India 
Foods business grew 19% with 8% 
volume growth while India Beverages 
business revenues 6.5%, with 3% 
volume growth respectively in FY22. 
Moreover, TCPL’s JV with Starbucks 
i.e. Tata Starbucks, also has strong 
prospects with limited competition 
now and acceleration on store 
openings (added 50 new stores in 
FY22) and penetration in new cities 
(8 new cities in FY22). Revenue grew 
76% in FY22 (despite 2 waves ravaged 
the business) and the business was 
EBITDA positive as well.

New strategies at work to revive 
international business
TCPL has been undertaking reorgani-
zation strategies for the international 
business which primarily constitutes 
of US Coffee and International 
Tea businesses. Company’s major 
brands are Tetley, teapigs, TataTea, 
Good Earth, and Eight O’Clock 
and which are offered in three key 
international markets – USA, UK and 
Canada. The international business 
registered a 5% revenue decline in 
FY22 (1% like-for-like growth, net 
of exits in the international Food 
Service business; but down 2% in 
constant currency terms (CC)).TCPL 
is trying to simplify the business 
(USA, UK and Canada identified as 
key markets) by making strategic 
exits from certain markets (non-
Branded and unprofitable markets 
and change in the distributor model 
in Europe and Australia)over the last 
few years, showing clear focus on 
the core branded businesses. These 
strategies have started to payoff with 
improvement in margins in FY22 
which was also accompanied by price 
increases to offset the inflationary 
pressures in input cost. The company 
has decent market shares, and good 
cash flow generation. Together with 
restructuring strategies implemented 
and focus on growing & margin 

TCPL 3 yr price chart (Rs.)

0

100

200

300

400

500

600

700

800

900

1000

Au
g-1

9
Oc
t-1

9

De
c-1

9

Fe
b-2

0
Ap
r-2

0

Ju
n-2

0

Au
g-2

0
Oc
t-2

0

De
c-2

0

Fe
b-2

1
Ap
r-2

1

Ju
n-2

1

Au
g-2

1
Oc
t-2

1

De
c-2

1

Fe
b-2

2
Ap
r-2

2

Ju
n-2

2



25 September 2022INSIGHT

accretive categories like non-black 
teas, innovation in tea & coffee and 
cross-pollinating products, would aid 
growth.

Leveraging robust distribution 
network
Post-merger of the consumer 
products business of Tata Chemicals 
(TCL), TCPL has been very vocal, 
and importantly, has executed the 
changes in the sales & distribution 
(S&D) structure in India. The com-
pany was able to expand its S&D net-
work to 1.3m outlets in direct reach, 
and also deployed a dedicated sales 
force to the premium portfolio. TCPL 
expanded its distribution footprint to 
increase its direct distribution reach 
to ~2x, led by efficient planning. It 
added over 8,000 rural/semi-urban 
distributors in FY22.The management 
aims to enhance its direct reach to 
1.5m in Mar’23 from 1.3m in Mar’22.
Wholesale outlet direct coverage 
increased by 2x. Modern trade 
channel sales grew 35%. Ecommerce 
sales grew at a CAGR of 73% in last 
two years and contributes8.2% to 
the sales as of Q1FY23. Expansion of 
distribution network and sustained 
share gains would help sales volume 
of the domestic tea business to 
improve to mid to-high single digit in 
the medium to long term.

Q1FY23: Robust performance 
TCPL registered strong numbers for 
Q1FY23 amid challenging demand and 
a volatile raw material environment. 
Consolidated revenues grew by 
10.6% YoY to Rs. 3,326.8 crore. India 

business grew by 9% YoY largely led 
by pricing. India packaged beverage 
revenues declined by 4% YoY (volume 
growth of 1%), foods business grew 
by 19% YoY (volume decline of 3% on 
high base) while the international 
business grew by 8% YoY on CC 
terms. India beverage business 
was affected due to high base YoY 
and the decline was led by pricing 
corrections with normalizing tea 
costs. The company continued to see 
market share improvement in some 
key categories and markets. Gross 
margins improved by 186 bps YoY 
to 42.6% aided by softening of raw 
tea prices while EBITDA margins 
expanded marginally by 47 bps YoY 
to 13.7%. Adjusted PAT grew by 45% 
YoY to Rs. 294.5 crore. Management 
is focused on delivering accelerated 
growth with a consistent improve-
ment in operating margins in the 
coming quarters.

Key Risks
  Slowdown in domestic 

consumption

  Commodity price inflation 

Valuation
TCPL continues to report a strong 
set of numbers driven by price hikes 
in India food & international busi-
nesses thus trying to focus on driving 
growth and balancing margins. The 
foods business is on a strong growth 
trajectory and will be the next engine 
of growth for TCPL. Besides, TCPL 
has been launching new products 
in Tata Sampann and leveraging 
existing brands for extensions in high 
opportunity size categories & premi-
umization play in saturated catego-
ries like Salt & Tea would result in 
margin improvement going forwards. 
The company has expanded its dis-
tribution reach and further expects 
to expand direct distribution reach to 
1.5 mn outlets by FY23. The company 
has also taken steps to restructure 
the international business while 
new divisions and businesses will 
drive growth (Tata Sampann, Tata 
Soulful, TataQ, NourishCo brands 
& new launches under Himalayan 
brand saw YoY growth of53% during 
Q1FY23).TCPL expects to grow at a 
low-to-mid-single digit level in the 
international business, while in the 
domestic business, it is targeting a 
double-digit growth. At the CMP, the 
scrip trades at P/E of 48.8x FY24E EPS 
and investors are advised to “BUY” 
for a target of Rs 935.

Particulars (in Rs Cr) FY21 FY22 FY23E FY24E

Revenue            11,535            12,347            13,815            15,282 

Growth (%) 20.8% 7.0% 11.9% 10.6%

EBITDA              1,544              1,719              2,026              2,367 

EBITDA Margin (%) 13.4% 13.9% 14.7% 15.5%

Net Profit                  965                  958              1,255              1,531 

Net Profit Margin (%) 8.4% 7.8% 9.1% 10.0%

EPS (Rs) 10.47 10.39 13.51 16.5
Source: Bloomberg Consensus Estimates

TCPL expects to 
grow at a low-
to-mid-single 
digit level in the 
international 
business, while 
in the domestic 
business, it is 
targeting a double-
digit growth.
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STOCK PICKS

Jubilant Foodworks Ltd.

Investment Rationale
Q1FY23 Result Analysis 
Jubilant Foodworks Ltd. (JFL) posted 
robust performance in Q1FY23. 
Revenue growth remained strong 
and ahead of estimates led by recover 
in Like-for-Like Growth (non-split 
stores). The Dine-in and Takeaway 
channel registered a solid sequential 
growth while momentum continued 

in the delivery channel. Raw material 
costs remained a challenge which 
impacted gross margins, however 
company arrested with cost opti-
misation and same is reflected in 
EBITDA margins. Revenue grew 41% 
YoY/7% QoQ at Rs 1,255 cr. Like-for-
Like Growth (non-split stores) stood 
at 28.3% vs 5.8% in Q4FY22, OLO to 
Delivery Sales % at 97.7% vs 97.9% 
in Q4FY22. Gross Profit grew 40% 

YoY/6% QoQ at Rs 962 cr; Gross mar-
gins declined 40 bps YoY/20 bps QoQ 
at 76.7%. EBITDA grew 43% YoY/5% 
QoQ at Rs 304 cr; EBITDA margins 
grew 40 bps YoY/-40 bps QoQ at 
24.2%. Net profit grew 63% YoY/17% 
QoQ at Rs 113 cr. Among channels, 
dine-in recovery was near pre- Covid 
levels, while the delivery channel 
grew sequentially. During the 
quarter, in Sri Lanka, the Company 

Company Information
BSE Code 533155
NSE Code JUBLFOOD
Bloomberg Code JUBI IN
ISIN INE797F01020
Market Cap (Rs. Cr) 40,650
Outstanding shares(Cr) 66.0
52-wk Hi/Lo (Rs.) 918 / 451.2
Avg. daily volume (1yr. on NSE) 1888347
Face Value(Rs.) 2
Book Value 31.2

CMP: Rs 615 Rating: BUY Target: Rs 710

Promoters, 41.9%

DIIs, 17.3%
FIIs, 29.8%
Others, 10.9%

Shareholding Pattern as on 30th June 2022



27 September 2022INSIGHT

registered system sales growth of 
83% and opened 1 new store taking 
the network strength to 36 stores. 
In Bangladesh, system sales grew 
by 49%. With the opening of 1 new 
outlet, the store count in Bangladesh 
has reached 10 stores. The Company 
continued with its strong store 
opening momentum and opened 
58 new Domino’s stores taking the 
network strength for Domino’s in 
India to 1,625 stores. The Company 
entered 12 new cities during the 
quarter to expand its reach to 349 
cities across India. The Company 
also opened 2 new stores each for 
Popeyes and Hong’s Kitchen. Digital 
traction continued in Q1, with 8.2mn 
app downloads, taking cumulative 
downloads to 95.4mn.

To scale up Dominos as well as 
new businesses
JFL opened 64 new stores during 
Q1FY23 across various brands. JFL 
would scale up the core Dominos 
brand in the Indian market. Domino’s 
Pizza network expanded by 58 stores, 
taking the total store count to 1,625 
stores across the country. JFL plans 
to add 250 new Domino’s stores in 
FY23 and is well on track to achieve 
its target. The new stores will largely 
be a combination of split stores as 
well as stores in new towns. The 
company entered 12 new cities during 
the quarter, expanding its reach to 
349 cities across India. Apart from 

these, JFL would also open some 
stores in the new macro markets 
(catchment areas) in existing towns. 
JFL plans to almost double the Dom-
inos store count to more than 3,000 
in the medium term. It has received a 
strong response for Popeyes, which is 
the chicken offerings that it ventured 
at latter part of the last fiscal. The 
first store in Bengaluru received 
good response, which surpassed 
JFL’s expectations. JFL would scale 
up business initially in Bengaluru and 
then expand it into other regions. JFL 
plans to open 20-30 Popeyes stores 
in the current fiscal, with a target of 
250-300 new stores in the medium 
term, with a national presence. Apart 
from Popeyes, the company would 
scale up its Hong’s Kitchen (Chinese 

offerings) as well as Ek Dum (Indian 
cuisine). However, expansion in 
these areas would be relatively lower 
and the company is still working 
on setting up the right strategy and 
business process before it can go for 
aggressive expansion.

Loyalty program
Jubiliant Foods launched its first 
ever loyalty program – Domino’s 
Cheesy Rewards in India with the 
aim of acquiring customer and 
also maintaining stickiness. This is 
a global dominos program and is 
active in USA and Australia markets. 
Customers can earn points towards 
a free pizza with six eligible orders, 
either online or at the store. The offer 
is however valid on company’s own 
app and not on aggregator platforms, 
thus driving traffic towards own app. 
Despite the scheme, company aims 
to maintain overall discounts at same 
level as in the past, but it would help 
acquire new customers and increase 
frequency as well as improve cus-
tomer LTV. The loyalty scheme will 
thus be margin accretive in long 
term while in short term margins are 
unaffected.

Price hikes helped to maintain 
margins 
JFL has been facing higher input 
costs over the past two quarters as 
food and fuel costs have increased. 
The company hiked prices by 5-6% 
in December 2021 and then went 
for a further hike of 5-6% in April 
2022 as well. The company is also 
improving operating efficiencies to 
counter input cost pressures. JFL has 
now stated that it has been largely 
successful in passing on the cost 
increases so far and input prices have  
Stabilized, as of now. Overall, JFL 
expects to broadly maintain margins 
in FY23, compared to the FY22 levels, 
aided by lower discounts, price hikes, 
and improved productivity of every 
store. Also, the company stated that 
the new store openings (even the split 
stores) are not margin dilutive and 
expects no material margin impact 

JFL plans to almost 
double the Dominos 
store count to more 
than 3,000 in the 
medium term. For 
Popeyes stores, JFL 
target to open 250-
300 new stores in 
the medium term, 
with a national 
presence.

Jubilant Foodworks 3Yr. Price Chart
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owing to store expansion. Overall, 
JFL expects to broadly maintain the 
margins in FY23 as compared to FY22 
levels. However, management do not 
see a need for further price increases 
in the current environment. High 
material prices affected input costs, 
but cost efficiencies and product 
innovation helped deliver growth 
while maintaining margins. EBITDA 
Margins are expected to remain in 
the 24-25% band in FY23.

Popeyes – a new growth driver
JFL has entered into an exclusive 
master franchise and development 
agreement with PLK APAC Pte. Ltd., 
a subsidiary of Restaurant Brands 
International, to develop and operate 
the Popeyes brand restaurants in 
India, Bangladesh, Nepal and Bhutan. 
The Popeyes brand has a strong pres-
ence in the fried chicken market in 
the US, and it has been growing faster 
with entry into new markets. Popeyes 
offers JFL a new growth driver with 
a relatively young brand and a large 
addressable market. Management 
highlighted market size of Chicken 
category is Rs 40 bn and has been 
growing at high teen (17-18%) over 
the past five years. Shift to branded 
players in the post pandemic era is 
a big opportunity for JFL to scale up 
some of the new ventures. Popeyes 
is seeing healthy repeat customer 
growth across stores with high 
ratings for delivery and dine-in. 2 
new restaurants were opened under 
Popeyes in Q1FY23, taking the total 

count to 6. Management retained its 
20-30 store opening guidance for 
FY23 and will significantly scale up 
the brand in other geographies over 
the next three to four years. Man-
agement expects that Popeyes, along 
with four other brands – Domino’s, 
Dunkin’ Donuts, Hong’s Kitchen and 
Ekdum - would offer cost synergies 
and higher bargaining power for 
rentals/store locations at food courts, 
etc. The company expects Popeye to 
become one of the key growth drivers 
for them in the coming years.

Key Risks
  Any negative impact on the Dom-

ino’s international brand or unfa-
vorable change in royalty structure 
may impact business operations of 
Domino’s in India.

  A significant increase in key 
raw-material prices would impact 
profitability.

  Increased competition in the QSR 
category. 

Valuation
The Indian QSR space given the huge 
opportunity, it is at an inflection 
point and JFL is expected to see 
accelerated growth as customers 
are looking for trusted brands, shift 
from unorganized to organized, 
omni -channel experience. JFL’s 
continuous improvement in revenue 
trajectory, expansion of its store 
network, investment in technology 

& data science, innovations, brand 
equity, strong balance sheet and most 
importantly, its recent aggression in 
diversifying its cuisine/brand/format 
portfolio will serve as pillars for 
maintaining its dominant position in 
the QSR space and help its ambition 
of transforming itself towards a food-
tech powerhouse. The company is 
expected to continue with its aggres-
sive store expansion and has actually 
accelerated its store expansion plans, 
guiding for 250 Domino’s restaurant 
openings in FY23. Scale-up of JFL’s 
international operations in Sri Lanka 
& Bangladesh, home-grown brand 
Hong’s Kitchen, Biryani foray Ekdum! 
and the latest attainment of exclusive 
franchise rights for Popeyes provide 
further runway for growth over the 
medium to long term. While the com-
pany has made efforts in diversifying 
the business, it is expected that the 
newer brands/formats will gradually 
scale-up and start contributing 
meaningfully to its overall operations. 
Strong cost control and management 
commentary on aggressive store 
additions and thrust on digital & 
tech initiatives were key positives 
and provide strong growth outlook, 
led by SSG recovery on reopening 
and a solid expansion plan. Thus, we 
recommend our investors to BUY 
the scrip with target of Rs. 710 from 
12 months investment perspective. 
At the CMP, the scrip is valued at 
P/E multiple of 55.9x on Bloomberg 
consensus EPS of Rs. 11.0.

Particulars (in Rs Cr) FY21 FY22 FY23E FY24E
Net Sales 3311.9 4396.1 5354.5 6339.7
Growth (%) -15.7 32.7 21.8 18.4
EBITDA 771.2 1108.8 1349.3 1610.3
EBITDA Margin (%) 23.3 25.2 25.2 25.4
Net profit 230.5 428.5 567.6 729.1
Net Profit Margin (%) 7.0 9.7 10.6 11.5
EPS (Rs) 3.5 6.4 8.6 11.0

Consensus Estimate: Bloomberg, Ashika Research
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Monthly Insight
Performance
Since Jan-2019... Return @CAGR 23.3%
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Monthly Profit & Loss Fact Sheet (Rs.) 
Date Invested Capital Booked Profit M2M Net Profit

31-Jan-19 1496513 0 (15549) (15549)
28-Feb-19 2500555 0 (12120) (12120)
31-Mar-19 3499100 0 87058 87058 
30-Apr-19 4423753 77386 (8924) 68462 
31-May-19 4843373 149734 (192232) (42498)
30-Jun-19 5780649 212997 (312556) (99559)
31-Jul-19 7280745 212997 (523193) (310197)
31-Aug-19 6252245 237315 (318110) (80795)
30-Sep-19 5638553 351653 (183965) 167688 
31-Oct-19 3805452 689902 (279263) 410639 
30-Nov-19 5300467 689902 (286815) 403087 
31-Dec-19 6799062 689902 (159580) 530321 
31-Jan-20 6506557 981148 (270658) 710490 
29-Feb-20 5711903 1272382 (733289) 539092 
31-Mar-20 7207537 1272382 (2755943) (1483561)
30-Apr-20 7623497 356948 (1030982) (674034)
31-May-20 6149806 833936 (1351330) (517394)
30-Jun-20 7651620 833936 (956088) (122152)
31-Jul-20 9152079 833936 (463266) 370670 
31-Aug-20 8360481 1124891 (241678) 883213 
30-Sep-20 7410397 1581629 (634208) 947421 
31-Oct-20 6589893 1902621 (554750) 1347871 
30-Nov-20 4415962 2580822 (272418) 2308404 
31-Dec-20 4744368 2757455 (224457) 2532998 
31-Jan-21 4512183 2992911 (360195) 2632716 
28-Feb-21 4855257 3147357 (126852) 3020505 
31-Mar-21 5103512 3388344 (151565) 3236779 
30-Apr-21 4908741 3581795 (17805) 3563990 
31-May-21 4608003 3892602 463903 4356505 
30-Jun-21 2426006 4576540 266976 4843516 
31-Jul-21 3924461 4576540 397901 4974441 
31-Aug-21 1920864 5080743 (120808) 4959935 
30-Sep-21 (262189) 5531501 137699 5669200 
31-Oct-21 (2096994) 5785074 (23817) 5761257 
30-Nov-21 (2471736) 6236551 (475411) 5761140 
31-Dec-21 (967066) 6476478 (557270) 5919208 
31-Jan-22 (1274299) 6780638 (526905) 6253733 
28-Feb-22 227695 6780638 (978700) 5801938 
31-Mar-22 2234090 6780638 (927092) 5853545 
30-Apr-22 3191862 6822476 (847570) 5974906 
31-May-22 4693522 6822476 (2027276) 4795200 
30-Jun-22 6199838 6822476 (2326826) 4495650 
31-Jul-22 6539891 6981380 (1806319) 5175061 
25-Aug-22 7455860 7049526 (1284541) 5764985 

*Booked Profit = Profit booked after target achieved
**M2M = Open position marked to market as on date
***Net profit = Booked Profit + M2M P/L
****Invested Capital = Stock investment as recommended (minus) Stock sold on target 
*****Calculation based on Rs. 5 lac invested on each stock recommended in our monthly insight on release date
******All Figures quoted in Rs.
****** Calculated as on August 25, 2022
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Script Buying Date QTY Bought
Rate

Value Target
Price

Target
Return

Booked
Date

Booked
Price

Value Profit Return Holding 
Days

Annu-
alised 

Return

 Tata Consultancy Services  01-Sep-22 156 3208  500448  3650 13.8%        

 Tata Consumer Products  01-Sep-22 618  809 499962 935 15.6%        

 Jubilant FoodWorks  01-Sep-22 813 615 499995 710 15.4%        

Nestle India 01-Aug-22 25 19475 486886 22200 14.0%        

Bayer Cropscience 01-Aug-22 94 5349 502839 6037 12.9%        

Whirlpool of India 01-Aug-22 280 1783 499257 2035 14.1%        

Siemens 01-Jul-22 210 2385 500870 2750 15.3% 21-Jul-22 2735 574413 73543 14.7% 20 268%

United Spirits 01-Jul-22 655 762 498984 875 14.9%        

Ashok Leyland 01-Jul-22 3380 148 501100 170 14.7%        

ICICI Lombard Gen. Ins. 01-Jun-22 394 1270 500416 1460 15.0%        

PI Industries 01-Jun-22 180 2784 501033 3203 15.1% 4-Aug-22 3203 576540 75507 15.1% 64 86%

Abbott India 01-Jun-22 28 18031 504867 20500 13.7% 1-Aug-22 20464.7 573013 68146 13.5% 61 81%

ICICI Bank 02-May-22 682 733 500096 874 19.2% 10-Aug-22 850.0 579700 79604 15.9% 100 58%

Sumitomo Chemical India 02-May-22 1175 426 501128 500 17.2% 11-Jul-22 499 586490 85361 17.0% 70 89%

NLC India 02-May-22 6160 81 500435 104 28.0%        

SAIL 01-Apr-22 5050 99 500810 115 16.0%        

Aditya Birla Fashion 01-Apr-22 1640 304 499253 350 15.0%        

Fairchem Organics 01-Apr-22 328 1525 500265 1950 27.9% 10-Aug-22 1850.0 606800 106535 21.3% 131 59%

Birlasoft 02-Mar-22 1215 413 501441 ADD       

Zydus Wellness 02-Mar-22 315 1592 501623 ADD       

Johnson Cont - Hitachi AC 02-Mar-22 268 1862 499064 ADD       

Himatsingka Seide 02-Mar-22 3050 165 504268 ADD       

Asian Paints 02-Feb-22 156 3210 500821 3690 14.9%        

Ultratech Cement 02-Feb-22 66 7588 500809 8700 14.7%        

Cipla 02-Feb-22 528 948 500363 1088 14.8%        

G R Infraprojects 03-Jan-22 285 1748 498180 2029 16.1%        

Birlasoft 03-Jan-22 915 549 501916 630 14.8%        

Medplus Health 03-Jan-22 480 1041 499578 1320 26.8% 27-Jan-22 1318 632510 132933 26.6% 24 405%

ICICI Bank 01-Dec-21 700 718 502343 825 15.0% 12-Jan-22 824 576506 74163 14.8% 42 128%

Fortis Healthcare 01-Dec-21 1775 283 501500 325 15.0%        

Affle India 01-Dec-21 434 1154 500828 1380 19.6% 11-Jan-22 1378 597891 97063 19.4% 41 173%

Container Corp 01-Nov-21 758 660 500480 830 25.7%        

Sobha 01-Nov-21 640 782 500687 890 13.8% 03-Nov-21 930 595053 94366 18.8% 2 3440%

Johnson Cont - Hitachi AC 01-Nov-21 238 2102 500340 2550 21.3%        

Aptus Value Hsg. Fin. 01-Oct-21 1575 318 500718 450 41.5% 31-Mar-22 344 541422 40704 8.1% 181 16%

Birlasoft 01-Oct-21 1225 409 500512 485 18.7% 18-Nov-21 491 601549 101036 20.2% 48 154%

Monthly Insight 
Recommendation 
Performance Sheet
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Script Buying Date QTY Bought
Rate

Value Target
Price

Target
Return

Booked
Date

Booked
Price

Value Profit Return Holding 
Days

Annu-
alised 

Return

Himatsingka Seide 01-Oct-21 1850 270 500359 340 25.7%        

HCL Tech 01-Sep-21 420 1192 500630 1390 16.6%        

Whirlpool of India 01-Sep-21 233 2149 500645 2480 15.4% 12-Oct-21 2476 576845 76200 15.2% 41 135%

Zydus Wellness 01-Sep-21 214 2342 501225 2680 14.4%        

Jubilant Foodworks 02-Aug-21 133 3776 502266 4340 14.9% 12-Oct-21 4333 576228 73962 14.7% 71 76%

Can Fin Homes 02-Aug-21 920 545 501193 650 19.3% 08-Sep-21 649 596970 95776 19.1% 37 189%

Arvind 02-Aug-21 4750 105 500083.7 135 28.2% 19-Oct-21 135 640158 140074 28.0% 78 131%

Tech Mahindra 01-Jul-21 455 1098 499537.7 1270 15.7% 06-Aug-21 1268 576858 77320 15.5% 36 157%

Hero Motocorp 01-Jul-21 172 2910 500519.4 3390 16.5%        

Zee Entertainment 01-Jul-21 2310 217 500975.2 250 15.3% 14-Sep-21 250 576507 75532 15.1% 75 73%

Infosys 01-Jun-21 358 1402 502062.1 1610 14.8% 26-Jul-21 1607 575245 73183 14.6% 55 97%

HDFC Ltd. 01-Jun-21 195 2571 501426 2940 14.3% 27-Oct-21 2935 572313 70887 14.1% 148 35%

Natco Pharma 01-Jun-21 472 1060 500471.3 1230 16.0%        

ICICI Bank 03-May-21 845 593 499800 720 21.4% 31-Aug-21 717 605671 105871 20.8% 120 63%

DCM Shriram 03-May-21 700 716 499833 840 17.3% 22-Jun-21 839 586992 87159 17.1% 50 125%

Indian Metals & Ferro 
Alloys

03-May-21 1125 445 499840 570 28.2% 22-Jun-21 550 618908 119068 23.7% 50 173%

Vardhman Textiles 01-Apr-21 375 1330 498785 1550 16.5% 12-Jul-21 1547 580249 81464 16.3% 102 58%

Kirloskar Oil Engines 01-Apr-21 2960 170 502879 208 22.4% 11-May-21 203 600051 97172 19.3% 40 176%

Amrutanjan Health Care 01-Apr-21 870 575 499864 670 16.6% 11-May-21 669 581900 82035 16.4% 40 150%

Divis Lab 01-Mar-21 147 3407 500807 3900 14.5% 27-Apr-21 3893 572315 71508 14.3% 57 91%

Supreme Industries 01-Mar-21 240 2068 496299 2350 13.6% 17-Sep-21 2350 564000 67701 13.6% 200 25%

Somany Home Innov. 01-Mar-21 1700 290 493763 370 27.4% 08-Jun-21 370 629000 135237 27.4% 99 101%

Infosys 02-Feb-21 390 1276 497754 1457 14.2% 12-Apr-21 1471 573869 76116 15.3% 69 81%

Kajaria Ceramics 02-Feb-21 595 839 499295 980 16.8% 16-Feb-21 972 578102 78807 15.8% 14 412%

Borosil Renewables 02-Feb-21 1810 276 500329 340 23.0% 09-Aug-21 340 615400 115071 23.0% 188 45%

BPCL 01-Jan-21 1312 383 502046 480 25.4% 02-Mar-21 469 615577 113531 22.6% 60 138%

Welspun India 01-Jan-21 7353 69 508230 84 21.5% 12-Mar-21 84 616623 108393 21.3% 70 111%

Kaveri Seed 01-Jan-21 962 525 504955 650 23.8% 10-May-21 649 624223 119268 23.6% 129 67%

Bosch 01-Dec-20 39 12842 500840 15200 18.4% 19-Jan-21 15174 591781 90941 18.2% 49 135%

Sumitomo Chemical 01-Dec-20 1750 286 501133 340 18.7% 02-Jun-21 340 595000 93867 18.7% 183 37%

Prestige Estate 01-Dec-20 1850 271 500563 312 15.3% 18-Feb-21 311 576201 75638 15.1% 79 70%

MRF 02-Nov-20 7 66042 462295 76588 16.0% 19-Nov-20 76456 535194 72899 15.8% 17 339%

Dixon 02-Nov-20 52 9586 498474 11268 17.5% 26-Nov-20 11249 584928 86455 17.3% 24 264%

Privi Speciality Chem. 02-Nov-20 910 549 499328 640 16.6% 21-Jan-21 639 581399 82071 16.4% 80 75%

Ultratech Cement 01-Oct-20 122 4095 499594 4543 10.9% 19-Oct-20 4535 553293 53699 10.7% 18 218%

Essel Propack 01-Oct-20 2025 248 501522 290 17.1% 11-Jan-21 290 586238 84715 16.9% 102 60%

Valiant Organics 01-Oct-20 168 2970 498946 3350 12.8% 09-Oct-20 3344 561832 62886 12.6% 8 575%

Mishra Dhatu Nigam 01-Sep-20 2400 209 502246 260 24.2% 30-Sep-21 191 457200 -45046 -9.0% 394 -8%

Hawkins Cooker 01-Sep-20 103 4852 499740 5890 21.4% 29-Dec-20 5671 584118 84379 16.9% 119 52%

Phillips Carbon Black 01-Sep-20 4275 117 501035 151 28.8% 25-Oct-20 148 630563 129527 25.9% 54 175%

Wipro 03-Aug-20 1770 282 499999 325 15.1% 05-Oct-20 325 574878 74880 15.0% 63 87%

Divis Lab 03-Aug-20 190 2644 502371 3050 15.4% 10-Aug-20 3058 581026 78654 15.7% 7 816%

Fine Organics 03-Aug-20 230 2177 500822 2470 13.4% 24-Aug-20 2466 567123 66300 13.2% 21 230%

ICICI Securities 01-Jul-20 1050 476 499818 620 30.2% 03-Jun-21 601 631050 131232 26% 337 28%

Apollo Tyres 01-Jul-20 4600 109 501341 130 19.3% 10-Aug-20 127 582498 81157 16.2% 40 148%

Galaxy Surfactants 01-Jul-20 335 1490 499300 1680 12.7% 04-Aug-20 1684 564130 64829 13.0% 34 139%

Nestle India 01-Jun-20 28 17571 491987 19500 11.0% 20-Aug-21 19500 546000 54013 11% 445 9%

Tech Mahindra 01-Jun-20 925 541 500453 ADD 29-Sep-20 774 715691 215238 43.0% 120 131%
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Abbott India 01-Jun-20 30 16979 509375 19464 14.6% 02-Aug-21 19464 583920 74545 14.6% 427 13%

Bharti Airtel 04-May-20 985 508 500232 610 20.1% 20-May-20 606 597058 96826 19.4% 16 442%

Pfizer 04-May-20 102 4934 503304 5800 17.5% 28-Jun-21 5600 571200 67896 13.5% 420 12%

Bayer Cropscience 04-May-20 116 4287 497334 5425 26.5% 27-May-20 5281 612584 115251 23.2% 23 368%

ITC 01-Apr-20 2950 170 502363 ADD 17-Nov-21 240 708000 205637 40.9% 595 25%

Britannia Industries 01-Apr-20 184 2719 500320 ADD 29-May-20 3384 622704 122384 24.5% 58 154%

TCS 01-Apr-20 274 1827 500508 ADD 14-Sep-20 2480 679520 179012 35.8% 166 79%

HDFC Bank 01-Apr-20 586 852 499290 ADD 10-Nov-20 1361 797739 298450 59.8% 223 98%

Britannia Industries 02-Mar-20 164 3048 499888 3400 11.5% 29-May-20 3384 555019 55130 11.0% 88 46%

Aarti Industries 02-Mar-20 505 990 499799 1177 18.9% 05-May-20 1139 575018 75220 15.1% 64 86%

Metropolis Healthcare 02-Mar-20 263 1886 495946 2200 16.7% 23-Nov-20 2187 575165 79219 16.0% 266 22%

Bajaj Finance 03-Feb-20 115 4306 495178 5000 16.1% 01-Dec-20 4894 562761 67583 13.6% 302 16%

Gujarat State Petronet 03-Feb-20 2040 246 501493 300 22.0% 01-Apr-20 169 344168 -157325 -31.4% 58 -197%

Granules India 03-Feb-20 3600 140 502632 170 21.8% 07-Feb-20 164 591156 88524 17.6% 4 1607%

Concor 01-Jan-20 870 575 500239 665 15.7% 25-May-21 665 578550 78311 15.7% 510 11%

Mahanagar Gas 01-Jan-20 470 1066 501095 1164 9.2% 23-Jan-20 1162 546140 45045 9.0% 22 149%

SIS 01-Jan-20 1020 490 500147 568 15.8% 07-Feb-20 559 570119 69972 14.0% 37 138%

HDFC Life 02-Dec-19 875 571 499608 680 19.1% 17-Nov-20 671 586740 87133 17.4% 351 18%

Dr. Reddy’s Lab 02-Dec-19 171 2923 499818 3503 19.8% 07-Apr-20 3554 607713 107896 21.6% 127 62%

Just Dial 02-Dec-19 875 570 499170 750 31.5% 01-Apr-20 288 251615 -247555 -49.6% 121 -150%

IRCTC 01-Nov-19 561 893 500709 1170 31.1% 30-Jan-20 1158 649638 148929 29.7% 90 121%

PI Industries 01-Nov-19 350 1432 501323 1613 12.6% 07-Feb-20 1612 564109 62787 12.5% 98 47%

Procter & Gamble Hygiene 01-Nov-19 40 12325 492982 14078 14.2% 16-Apr-21 14026 561034 68052 13.8% 532 9%

HDFC Bank 01-Oct-19 405 1235 500212 1395 12.9% 10-Nov-20 1361 551339 51127 10.2% 406 9%

Indian Hotels 01-Oct-19 3130 160 500595 179 11.9% 01-Apr-20 74 230525 -270071 -53.9% 183 -108%

Siemens 01-Oct-19 330 1549 511213 1680 8.4% 23-Oct-19 1689 557420 46207 9.0% 22 150%

Gujarat Gas 01-Sep-19 2800 179 501501 200 11.7% 30-Oct-19 200 559048 57547 11.5% 59 71%

Hindustan Unilever 01-Sep-19 265 1888 500371 1975 4.6% 20-Sep-19 1957 518507 18136 3.6% 19 70%

Divi’s Lab 01-Aug-19 305 1636 498882 1750 7.0% 22-Oct-19 1757 535885 37003 7.4% 82 33%

ICICI Bank 01-Aug-19 1175 426 500234 473 11.1% 25-Oct-19 468 550206 49972 10.0% 85 43%

City Union Bank 01-Jul-19 2410 208 500935 254 22.2% 16-Jan-20 248 597005 96070 19.2% 199 35%

Reliance Nippon Life 01-Jul-19 2250 222 499773 265 19.3% 27-Aug-19 258 579510 79737 16.0% 57 102%

Sanofi India 01-Jul-19 87 5740 499387 6775 18.0% 29-Oct-19 6678 581029 81641 16.3% 120 50%

Asian Paints 01-Jun-19 346 1445 499797 1560 8.0% 02-Aug-19 1549 535985 36188 7.2% 62 43%

Axis Bank 01-Jun-19 614 812 498614 905 11.4% 18-Oct-21 820 503480 4866 1.0% 870 0%

Honeywell Automation 01-Jun-19 19 26087 495655 30195 15.7% 25-Oct-19 29105 552999 57344 11.6% 146 29%

MCX 01-May-19 575 868 499354 1005 15.7% 30-Aug-19 971 558147 58793 11.8% 121 36%

TCS 01-May-19 220 2259 496953 2490 10.2% 14-Sep-20 2480 545600 48647 9.8% 502 7%

Crompton Greaves Cons. 01-Apr-19 2138 234 501153 256 9.2% 20-Sep-19 251 536681 35528 7.1% 172 15%

Equitas Holdings 01-Apr-19 3637 138 500875 191 38.7% 01-Apr-20 42 152499 -348375 -69.6% 366 -69%

Page Industries 01-Apr-19 20 25219 504373 29080 15.3% 14-Aug-19 17525 350506 -153867 -30.5% 135 -82%

ITC 01-Mar-19 1800 278 500089 319 14.8% 13-Sep-21 215 387000 -113089 -23% 927 -9%

Tech Mahindra 01-Mar-19 605 824 498456 960 16.5% 29-Sep-20 774 468101 -30356 -6.1% 578 -4%

HDFC Bank 01-Feb-19 240 2101 504338 1204 -42.7% 20-May-19 2403 576686 72348 14.3% 108 48%

Pfizer 01-Feb-19 163 3066 499703 3490 13.8% 20-Sep-19 3389 552433 52730 10.6% 231 17%

Abbott India 01-Jan-19 65 7593 493527 8580 13.0% 11-Jun-19 8566 556790 63263 12.8% 161 29%

Indraprastha Gas 01-Jan-19 1850 273 504362 315 15.5% 08-Apr-19 314 581748 77386 15.3% 97 58%

United Spirits 01-Jan-19 800 623 498624 735 17.9% 14-Feb-20 711 568576 69952 14.0% 409 13%
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Q1FY23  
Report Card
India Inc faced one of its toughest quarters in Q1FY23. A 
look at the June quarter earnings presents a mixed picture 
of India Inc. While commodity users bore the brunt of 
elevated raw material prices, commodity suppliers enjoyed 
abnormally high profits. Profit margins, however, squeezed 
across the board as corporates couldn’t pass on the 
entire increase in costs to consumers. Crude derivatives, 
metals and logistic costs were simultaneously at peaks 
in the quarter along with a weak rupee which affected 
imports. The aggregate revenue of a sample of 2,638 listed 
companies, excluding banking and 
finance firms, increased by a four-
quarter high of 41.5% YoY but growth 
in net profit was at a four-quarter low 
of 15.1%. Operating margin dropped 
3.1% YoY to an eight-quarter low of 
13.9% in the June quarter amid higher 
input costs. The share of raw material 
costs in revenue increased to 39.2%, 
the highest in at least 13 quarters. 
While cost pressures have eased in 
some pockets, worries still remain in 
others. Interest costs moving up will 
also be a concern henceforth. However, 
what can support earnings is better 
demand. Even as the managements 

acknowledged the high-cost environment, the commentary 
following Q1 results also reflected optimism on the demand 
outlook. With softening commodity prices and rising 
consumption, it is expected that the overall corporate 
performance to improve in the second half of the fiscal 
year. However, potential concerns including volatile crude 
oil prices, monetary tightening and any spike in geopolitical 
tensions around Russia-Ukraine may hurt the supply chain.

India Inc.’s earnings and revenue jumped in the first 
quarter of current fiscal on a pickup 
in economic activity and improved 
domestic demand. But rising input 
costs weighed on the operating 
performance. The aggregate revenue, 
operating profit and net profit of Nifty 
50 companies rose 32.7%, 24.8% and 
16.0%, respectively, over a year earlier 
while on QoQ basis aggregate revenue, 
operating profit and net profit of Nifty 
50 companies rose 1.2%, 5.2% and 
-13.0%, respectively. The aggregate 
revenue of 39 companies—excluding 
banks, financials and insurance 
companies including Tata Motors and 
BPCL— rose at 38.6% while operating 

Even as the 
managements 
acknowledged 
the high-cost 
environment, 
the commentary 
following Q1 results 
also reflected 
optimism on the 
demand outlook.
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profit rose at 20.5% and net profit at 21.1%. EBITDA margin 
for most sectors narrowed on cost inflation. Strong 
earnings growth (YoY) was seen in Retail, Automobiles, 
NBFCs, Cap Goods and Oil & Gas while a substantial 
contraction was recorded in Infrastructure, Power, and 
Cement. On margin front, Automobiles, Information 
Technology, and Construction Materials and Metals 
witnessed the highest contraction in average margin on 
an annual basis. Major disappointment came in from the 
oil & gas sector wherein the marketing margins came in 
lower than estimated. Management commentary across 
businesses was positive on demand outlook and with recent 
cool off in key commodity prices was hopeful of margin 
recovery, going forward.

Sector highlights
On the sector front, the performance was a mixed bag. 
The banking and finance sector reported a better show 
following higher loan disbursement, lower provisioning 
for bad assets, and improved collection efficiency. 
Other sectors that showed improvement were cement, 
chemicals, consumer goods, paints and real estate. Sectors 

including automobiles, metals, and oil and gas reported 
disappointing numbers. In the auto space, volumes 
were healthy led by 2W space. Revenues of most firms 
benefitted from improved demand, price hikes, and a 
favourable product mix. The cost escalation however kept 
the margins under check despite steady EBITDA gains. 
The cement demand was hit by onset of monsoons as 
well as delay in the execution of various infrastructure 
projects. Margin declined as impact of high fuel cost. In 
Fast-Moving Consumer Goods space, rural slowdown and 
higher raw material prices weighed on the sector. While 
price hikes supported the performance of companies. In 
Information Technology space, performance was mixed 
as revenue grow but margins disappoint and lack of large 
deal wins. In Pharmaceuticals space, growth driven mainly 
by currency tailwinds & CRAMs even as consolidated 
Indian formulation was flat on account of high Covid base. 
Performance was tainted by increased cost pressure on 
account of inflated raw material costs, freight costs and 
increased operating expenses led to margin contraction. In 
Telecom space, ARPU increased due to improved subscriber 
mix, higher exit ARPUs and consolidation of SIM cards.

CNX 500 (Excluding Banks, NBFC & Oil Companies)
(In Rs. Cr.) Q1FY21 Q2FY21 Q3FY21 Q4FY21 Q1FY22 Q2FY22 Q3FY22 Q4FY22 Q1FY23
Net Sales 812398 1128472 1197376 1330070 1181146 1312141 1434984 1584855 1552253
Growth (YoY) -25% 3% 9% 21% 45% 16% 20% 19% 31%
Growth (QoQ) -26% 39% 6% 11% -11% 11% 9% 10% -2%
Operating Expenses 669708 914082 946021 1058668 937425 1046499 1156752 1290244 1277725
Growth (YoY) -24% 1% 5% 17% 40% 14% 22% 22% 36%
Growth (QoQ) -26% 36% 3% 12% -11% 12% 11% 12% -1%
% of Sales 82% 81% 79% 80% 79% 80% 81% 81% 82%
Operating Profit 142689 214390 251355 271402 243720 265642 278232 294611 274528
Growth (YoY) -28% 13% 27% 44% 71% 24% 11% 9% 13%
Growth (QoQ) -24% 50% 17% 8% -10% 9% 5% 6% -7%
OPM 18% 19% 21% 20% 21% 20% 19% 19% 18%
Depreciation 22655 21621 23248 24209 18851 22136 19658 25653 21073
Growth (YoY) 5% -7% 8% -5% -17% 2% -15% 6% 12%
Growth (QoQ) -11% -5% 8% 4% -22% 17% -11% 30% -18%
Interest 66278 68090 70047 72458 71190 73470 74809 77370 76131
Growth (YoY) 4% 4% 6% 5% 7% 8% 7% 7% 7%
Growth (QoQ) -4% 3% 3% 3% -2% 3% 2% 3% -2%
Other Income 44689 43680 43444 42449 43118 41549 42799 43586 44637
Growth (YoY) 2% -1% -1% -9% -4% -5% -1% 3% 4%
Growth (QoQ) -4% -2% -1% -2% 2% -4% 3% 2% 2%
Adj Profit -19783 90288 118345 118114 102316 134146 134006 153036 126019
Growth (YoY) PL 409% 51% 203% LP 49% 13% 30% 23%
Growth (QoQ) PL LP 31% 0% -13% 31% 0% 14% -18%
NPM -2% 8% 10% 9% 9% 10% 9% 10% 8%

Source: AceEquity,     PL-Profit to Loss and LP=Loss to Profit
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Sectoral performance review
Auto & Auto ancillary Sector
The Q1FY23 earnings performance of the companies in 
the auto sector was steady though margins weakened 
YoY. However, this was factored owing to the shortage 
of chips and cost escalation. Revenues of most firms 
benefitted from improved demand, price hikes, and a 
favourable product mix. The volume growth was very 
strong given the lower base and was well supported by 
realisations effectively translating into better revenues. 
New launches in OEMs helped demand to remain robust 
for both OEMs and ancillary companies. Exports were 
impacted by higher freight costs and supply constraints. 
With a revival in economic activity domestically, easing 
supply chain issues and marriage season during the 
quarter, total industry volumes in Q1FY23 was up by 6% 
QoQ led by healthy 11% QoQ growth in the 2W space. The 
cost escalation however kept the margins under check 
despite steady EBITDA gains. Higher raw material costs 
weighed on margins across companies with larger impact 
on commercial vehicle makers. For Q1FY23, total industry 
sales were at ~63.6 lakh units (up 6% QoQ), with both 
domestic dispatches rising ~7.2% QoQ to 49.4 lakh units 
and exports up 2% QoQ at ~14.3 lakh units. Domestic PV 
volumes were nearly flat QoQ at 9.1 lakh units (UV up 3% 

QoQ; Passenger cars down 6% QoQ); 2W volumes rose 11% 
QoQ to 37.2 lakh units (motorcycles up 10%, scooters up 
15%). Domestic CV volumes fell 10% QoQ to 2.2 lakh units 
(M&HCV down 19%, LCV down 4%) while 3W volumes 
de-grew by 8% to 0.76 lakh units.

Management commentary suggests the situation is 
steadily normalizing and the companies are building up 
inventory to gear up for the festive season after 2 years 
lull period (hit due to COVID-19). 2HFY23 is expected to 
be very healthy and may help the auto sector to recover 
and deliver YoY growth. Easing supply concerns related 
to semiconductors should help firms’ clear backlog and 
register high growth. Monsoon and rural demand will be 
critical for tractors and two wheelers. Electric vehicles 
(EVs) continued to create traction among end-users, 
across segments, led by support from the government 
through subsidy incentives, tenders, and infrastructure 
spending. OEMs and auto ancillary companies announced 
increased investments for product development and 
capacity additions for EV segments during Q1FY23. Higher 
operating leverage and easing raw material costs to ease 
margin pressure on firms. While volume and demand 
outlook trends for FY23 of most auto segments, barring 
tractors, remain strong and festive demand should 
sustain sales.

Trend in Volumes (Units)
Company Q1FY22 Q4FY22 Q1FY23 YoY (%) QoQ (%)

Maruti Suzuki 353614 488,830 467,931 -13.2 13.5

M&M 186,777 228,784 271,971 -6.3 10.1

Tata Motors (SL) 114784 238,400 231,046 26.5 16.5

Ashok Leyland 17987 48,719 39,651 2.4 23.7

Escorts 26541 23,181 27,763 -19.3 19.5

Hero MotoCorp 1024397 1,188,884 1,390,193 -30.0 -10.2

Bajaj Auto 1006014 976,651 933,646 -9.6 3.2

TVS Motor 657758 856,446 906,791 -11.2 -4.2

Royal Enfield 123640 185,220 187,205 -16.0 35.7
Source: Company, Ashika Research

Aggregate EBITDA Margin (%)

Source: Company, Ashika Research
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Auto & Auto ancillary Companies
Company (Rs Cr) Net 

Sales
YoY
%

QoQ
%

Operating
Profit

YoY
%

QoQ
%

OPM
%

Net 
Profit

YoY
%

QoQ
%

NPM
%

Tata Motors Ltd. 71935 8% -8% 2413 -54% -71% 3% -4987 Loss Loss -7%

Mahindra & Mahindra Ltd. 28412 48% 10% 4397 345% 3% 15% 1918 LP -6% 7%

Maruti Suzuki India Ltd. 26512 49% -1% 1915 134% -21% 7% 1005 129% -44% 4%

Ashok Leyland Ltd. 8470 107% -15% 770 128% -35% 9% 23 LP -85% 0%

Hero MotoCorp Ltd. 8448 54% 13% 941 81% 10% 11% 607 55% -5% 7%

Bajaj Auto Ltd. 8005 8% 0% 1286 15% -5% 16% 1163 10% -21% 15%

TVS Motor Company Ltd. 7316 56% 11% 905 118% 9% 12% 306 LP 10% 4%

MRF Ltd. 5696 36% 7% 493 0% -9% 9% 124 -25% -25% 2%

Tube Investments of India Ltd. 3799 56% 11% 412 48% 15% 11% 256 78% 12% 7%

Bosch Ltd. 3544 45% 7% 449 47% 3% 13% 334 29% -5% 9%

Eicher Motors Ltd. 3397 72% 6% 831 129% 10% 24% 577 109% 4% 17%

Bharat Forge Ltd. 2851 35% -20% 428 -5% -23% 15% 163 Loss Loss 6%

Balkrishna Industries Ltd. 2619 45% 10% 444 -13% -12% 17% 307 -7% -18% 12%

UNO Minda Ltd. 2555 59% 6% 266 81% -3% 10% 128 329% 1% 5%

Escorts Kubota Ltd. 2032 19% 8% 204 -16% -15% 10% 148 -22% -25% 7%

Cummins India Ltd. 1696 42% 13% 215 45% 3% 13% 166 -29% -8% 10%

Sona BLW Precision Forgings Ltd. 584 17% 6% 138 1% 2% 24% 76 -8% -28% 13%

Total 187872 30% -1% 16507 32% -29% 9% 2314 LP -70% 1%
Source: AceEquity,     PL-Profit to Loss and LP=Loss to Profit

Banking Sector
The banking sector has reported strong Q1FY23 earnings 
propelled by healthy recovery in credit growth and 
asset quality remained steady, rising yields on treasury 
impacted operating profit, though lower provision led 
to jump in bottomline. The business momentum was 
healthy in Q1FY23, attributable to robust demand in retail 
and MSME segment. Loan growth was led by healthy 
traction in Retail and SME segments along with a sharp 
revival in Corporate (led by PSU Banks). Deposit growth 
however was tepid, with CASA ratios witnessing divergent 
trends – large private and PSU banks experiencing a 
moderation in CASA mix while small and mid-size banks 
reporting a further increase. Sectoral data shows that 
retail segment was up 18.1% YoY and agri credit jumped 
13% YoY. Large corporate credit, which had been a drag 
on overall banking credit growth has started to enter the 
positive territory and now was up 3.3% YoY. Management 
commentaries and data has indicated that improving 
capex, WC limits have seen better utilisation, thus aiding 
credit-offtake in this segment. NIMs exhibited mixed 
trends with stable to improving trajectory for large 
private/PSU banks while small/mid-size banks posted a 
decline. Incrementally high mix of floating rate loans and 
CASA would support margins. Asset quality improved 
sequentially as lower slippages and better recoveries 
helped the overall performance. GNPA ratio for banks 
declined in the range of 30-150 bps with overall decline of 
45bps QoQ to ~5%. Restructured book also declined by an 

average of 25bps QoQ, thus indicating overall reduction in 
stress. Banks reported a sharp decline in treasury income 
due to a fall in bond prices after rise in interest rates. 
Banks’ combined non-interest income in Q1 was lowest in 
the last 11 quarters, and it could decline further due to a 
reversal of interest rate cycle.

Management commentaries have suggested improved 
outlook in terms of business growth as well as asset 
quality in coming quarters amid economic recovery. 
Growth continued to improve across segments, however 
retail remains the growth driver, while corporate 
credit growth seeing a slight uptick in working 
capital utilization. Improvement in overall economic 
environment could be offset by higher inflation, 
geopolitical tensions. Most of the commentary suggested 
that rising rates have been passed which would entail 
margins being range bound. Slippages were tad higher 
while recovery remains a focus and PCR continue to 
remain strong at 65-75% levels, resulting asset quality 
pressures being sustained. With interest rates rising, 
margin behavior would be watched, while opex would 
remain elevated owing higher retail disbursements, 
tech spends and lower treasury income. Going ahead, 
it is expected that improving underlying consumption 
demand and asset-quality normalization should support 
growth. Moreover, profitability should see a boost in 
coming quarters with better top-line growth and lower 
provisions.
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Trend in deposit growth (% YoY)

Source: Company. AceEquity, Ashika Research
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Banks
Company (Rs Cr) NII YoY QoQ Net 

Profit
YoY QoQ NIM 

(%)
GNPA 

(%)
NNPA 

(%)
CAR 
(%)

State Bank Of India 31196 13% 0% 6068 -7% -33% 3.2 3.9 1.0 13.4
HDFC Bank Ltd. 19481 15% 3% 9196 19% -9% 4.0 1.3 0.4 17.5
ICICI Bank Ltd. 13210 21% 5% 6905 50% -2% 4.0 3.5 0.7 18.0
Axis Bank Ltd. 9384 21% 6% 4125 91% 0% 3.6 2.8 0.6 17.3
Bank Of Baroda 8838 12% 3% 2168 79% 22% 3.0 6.3 1.6 15.5
Union Bank Of India 7582 8% 12% 1558 32% 8% 3.0 10.2 3.3 14.4
Punjab National Bank 7543 4% 3% 308 -70% 53% 2.8 11.3 4.3 14.8
Canara Bank 6785 10% -3% 2022 72% 21% 2.8 7.0 2.5 14.9
Kotak Mahindra Bank Ltd. 4697 19% 4% 2071 26% -25% 4.9 2.2 0.6 22.2
Indian Bank 4534 14% 7% 1213 3% 23% 3.1 8.1 2.1 16.5
IndusInd Bank Ltd. 4125 16% 4% 1603 64% 18% 4.2 2.4 0.7 18.1
Bank Of India 4072 30% 2% 561 -22% -7% 2.6 9.3 2.2 15.6
IDFC First Bank Ltd. 2751 26% 3% 474 LP 38% 5.9 3.4 1.3 15.4
Bandhan Bank Ltd. 2514 19% -1% 887 138% -53% 8.0 7.3 1.9 19.4
IDBI Bank Ltd. 2488 -1% 3% 756 25% 10% 3.7 19.9 1.3 19.6
Central Bank Of India 2142 1% -11% 235 14% -24% 2.8 14.9 3.9 13.3
Yes Bank Ltd. 1850 32% 2% 311 50% -15% 2.4 13.5 4.2 17.5
Indian Overseas Bank 1754 17% 9% 392 20% -29% 2.5 9.1 2.4 14.8
Bank Of Maharashtra 1686 20% 5% 452 117% 27% 3.3 3.7 0.9 16.2
UCO Bank 1650 13% 0% 124 21% -60% 3.3 7.4 2.5 14.1
The Federal Bank Ltd. 1605 13% 5% 601 64% 11% 3.2 2.7 0.9 14.6
AU Small Finance Bank Ltd. 976 35% 4% 268 32% -23% 5.9 2.0 0.6 19.4
City Union Bank Ltd. 525 17% 5% 225 30% 8% 4.0 4.7 2.9 20.5
Total 141388 14% 3% 42525 32% -10%

Source: AceEquity,     PL-Profit to Loss and LP=Loss to Profit

Cement Sector
The cement demand was hit by the onset of monsoons 
as well as delay in execution of various infrastructure 
projects. The overall volume was down by an average 7% 
QoQ but has improved considerably by 23.5% in Q1FY23 
on a low base. Price hikes taken by the companies at the 
beginning of Q1FY23 were gradually rolled back, owing to 
muted demand and the onset of monsoon in some regions. 
However, average cement realisation stood higher by 6% 
QoQ. On the regional front, the performance of North 
and Central regions focused companies remained better 
in terms of volume growth and margin sustainability. 
Southern companies were unable to pass on the increased 
costs to consumers whereas Eastern region companies 
saw moderation in demand and pricing. Pan-India 
average cement prices during July 2022 were down 1% 
MoM (up 3% YoY) affected by seasonality led by the onset 
of monsoons. The Central and Eastern regions reported 
the highest decline of 3% MoM and 2% MoM respectively 
while they remain up 8% YoY and 3% YoY. Prices in South 
India increased by 3% MoM although remain lower by 
4% YoY. The average pet coke price was Rs. 22,182, up 
Rs. 4,421/t (25%) QoQ while imported coal (Indonesia) 

prices witnessed a sharp rise and the average was up by 
61% QoQ at USD296/t (up USD112/t). This led to a rise in 
average power & fuel cost by Rs. 291/t (~22%) QoQ, while 
the impact was offset by low-cost coal inventory to certain 
extent. While average realisations increased 8.2% YoY, 
total cost increased sharply by 20.2% YoY on per tonne 
basis due to sharp spike in the international fuel prices. 
This led to 32.2% YoY drop in the EBITDA/tonne. It also 
declined sequentially by 3.2% as the impact of high fuel 
costs was getting reflected in the current performance. 
Most companies have guided that costs will peak out in 
Q2FY23 given the recent decline in various commodity 
prices like crude/coal. However, given the 6-7% fall in 
cement prices in 2QFY23 from Q1FY23 average, the impact 
on EBITDA/t could be much higher.

Cement companies remained optimistic on the demand 
environment well supported by government infra 
spending. Consequently, most companies reiterated 
their long term capacity addition plans. The demand has 
witnessed slowdown due to monsoon and festive holidays. 
As a result, cement companies are expected to witness 
lower volume QoQ in Q2FY23. Coal prices are expected 
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to increase further in Q2FY23 due to lag effect. Recent 
price fall in thermal coal prices will reflect in lower cost 
in Q3FY23. As per media reports, cement companies have 
added Venezuela as a new source for cheaper petcoke 
apart from Russia. Given these developments, the impact 
of softening of fuel prices are expected to reflect from 
Q3FY23 onwards. The cement companies decreased 

prices during July 2022 and the inability to pass-on cost 
fully to customers remains the primary concern. It is 
expected that a healthy demand outlook for the cement 
sector, going ahead, along with declining coal/pet coke 
prices being a key tailwind for improving operational 
profitability.

Operating parameters
Company Volume (mn ton) Realization (Rs. /ton) EBITDA (Rs. /ton)

Q1FY23 YoY (%) QoQ (%) Q1FY23 YoY (%) QoQ (%) Q1FY23 YoY (%) QoQ (%)
UltraTech 25.0 16.3% -9.6% 5993 9.1% 6.7% 1280 -16.7% 11.9%
ACC 7.6 10.5% -1.9% 5811 4.3% 3.7% 563 -55.7% -31.6%
Shree Cement 7.5 9.7% -6.6% 5885 10.7% 8.3% 1067 -28.6% -6.7%
Ambuja Cement 7.4 15.1% -1.5% 5356 2.0% 4.2% 927 -38.0% -12.0%
Dalmia Bharat 6.2 26.8% -6.1% 5326 0.6% 4.0% 945 -34.0% -8.7%
Nuvoco Vistas 4.7 11.9% -14.5% 5643 7.6% 5.9% 796 -35.0% -0.5%
J K Cements 3.6 17.9% -9.4% 6375 99.5% 6.6% 1134 59.1% 16.0%
Ramco Cement 3.3 54.6% 3.7% 5375 -4.5% -0.2% 931 -45.6% -2.6%
JK Lakshmi Cem. 2.8 4.9% -11.1% 5929 19.0% 16.4% 921 -5.2% -11.0%
India Cement 2.7 37.3% 0.4% 5672 5.5% 6.4% 149 -82.4% -37.0%
Orient Cement 1.4 0.7% -15.4% 5211 2.6% 5.0% 746 -45.5% -21.2%
Star Cement 1.0 28.9% -14.7% 6790 1.1% 4.2% 1407 6.0% 31.5%

Source: Company, Ashika Research

Aggregate Volume

Source: Company, Ashika Research
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Cement Companies
Company (Rs Cr) Net 

Sales
YoY
%

QoQ
%

Operating
Profit

YoY
%

QoQ
%

OPM
%

Net 
Profit

YoY
%

QoQ
%

NPM
%

Ultratech Cement Ltd. 15164 28% -4% 3095 -6% 1% 20% 1581 -7% -39% 10%
Ambuja Cements Ltd. 8033 15% 2% 1115 -39% -22% 14% 859 -26% 1% 11%
ACC Ltd. 4468 15% 1% 426 -51% -33% 10% 223 -61% -43% 5%
Shree Cement Ltd. 4415 21% 1% 801 -22% -13% 18% 279 -56% -58% 6%
Dalmia Bharat Ltd. 3302 27% -2% 586 -18% -14% 18% 188 -32% -69% 6%
Nuvoco Vistas Corporation Ltd. 2652 20% -9% 361 -30% -15% 14% 20 -82% -30% 1%
JK Cement Ltd. 2270 32% -3% 404 0% 5% 18% 161 -15% -19% 7%
Prism Johnson Ltd. 1811 38% -2% 121 1% -12% 7% -19 Loss PL -1%
The Ramco Cements Ltd. 1779 44% 4% 303 -17% 3% 17% 113 -33% -8% 6%
JK Lakshmi Cement Ltd. 1654 25% 3% 257 -1% -21% 16% 115 -15% -39% 7%
The India Cements Ltd. 1514 45% 7% 40 -76% -37% 3% 84 80% LP 6%
Orient Cement Ltd. 714 3% -11% 102 -45% -33% 14% 37 -58% -49% 5%
Star Cement Ltd. 666 30% -11% 124 34% 10% 19% 68 -1% -24% 10%
Heidelberg Cement India Ltd. 590 6% -5% 95 -27% -20% 16% 52 -25% -45% 9%
Sagar Cements Ltd. 558 42% 11% 61 -43% 0% 11% -13 PL Loss -2%
Total 49591 24% -2% 7890 -22% -10% 16% 3748 -29% -36% 8%

Source: AceEquity,     PL-Profit to Loss and LP=Loss to Profit

FMCG Sector
The first quarter of FY23, staples companies witnessed 
reasonably strong revenue growth was broadly driven 
by price hikes, while volume performance was muted. 
Most Consumer staple companies reported low single 
digit volume growth on account of rural demand lagging 
urban and the impact of an increase in product prices and 
grammage cuts amidst rising commodity inflation. On the 
one hand, discretionary and out of home categories fully 
recovered & saw strong growth, essential & immunity 
boosting health care products de-grew from a high 
base. In terms of category, sharp price increase in highly 
penetrated categories like detergent, soaps, hair oil 
have adversely impacted volume growth. Discretionary 
categories like cosmetics, skin care witnessed swift 
recovery with sales touching pre-Covid levels. Cigarettes 
category also reported higher than pre-Covid level sales 
(value sales). Though urban regions 
saw sharp growth due to recovery 
from the low base, rural region sales 
slowed down considerably due to 
price hikes resulting in down-trading 
towards regional brands or smaller 
SKUs. Commodity inflation remains at 
an elevated level for most of Q1FY23. 
Crude, caustic soda, edible oils, fuel 
prices were up 40-50% YoY during 
the quarter. Similarly, milk, wheat 
& other agri commodities have seen 
rise in  inflation specifically after the 
Russia-Ukraine war. However, copra 
& tea prices were benign during 
the quarter after 15-20% fall in last 
one year. A significant run-up in 
the global commodity prices from 
fag-end of Q4FY22 such as palm oil 
(up 64%), Tio2 (up 51%), HDPE (up 
24%), and wheat/sugar (up 88%/24%) 

affected margins of most companies. Most companies 
cut their advertisement spends to safeguard operating 
margins. Overall performance was driven by price hikes, 
due to sustained high commodity inflation, and a return 
to normalcy in terms of mobility. While commodity costs 
have shown signs of stabilization towards the end of 
Q1FY23, the environment remains volatile.

Nielsen data suggests that growth in urban was ahead of 
rural in Q1FY23. Although monsoons have been normal, 
high inflation and volatility in global commodities 
continue to weigh on near-term volumes. Discretionary 
segments like QSR, Paints, Jewellery, Apparel etc. have 
strong tailwinds upto festive season. Going ahead, most 
staples companies expect a slow and gradual recovery 
in demand over the next couple of quarters. The recent 
correction in the global commodity prices (including 

crude oil and edible oil prices) 
provides visibility of better margin 
picture in H2FY23. Most of the 
companies in their Q1 commentary 
indicated that the OPM will bottom 
out in Q2FY23 and will start seeing a 
sequential improvement from Q3FY23. 
Stable urban demand and higher 
demand for out of home consumption 
items will continue to support sales 
volume in the near term. It is expected 
that companies with lower proportion 
of imported raw materials in their RM 
basket may benefit. Moreover, FMCG 
companies would continue to witness 
mid-high single digit volume growth 
in the long run driven by penetration 
and premiumisation. Improving 
revenue mix and better operational 
efficiencies remain key margin drivers 
in the medium term.

Consumer staple 
companies reported 
low single digit 
volume growth 
on account of 
rural demand 
lagging urban 
and the impact 
of an increase in 
product prices 
and grammage 
cuts amidst rising 
commodity inflation.
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FMCG Players Quarterly Volume Growth (%)
Companies Q1FY21 Q2FY21 Q3FY21 Q4FY21 Q1FY22 Q2FY22 Q3FY22 Q4FY21 Q1FY23
Asian Paints (35.0) 11.0 33.0 48.0 106.0 34.0 18.0 8.0 37.0 
Bajaj Consumer (23.0) 5.0 15.0 39.0 16.0 (1.0) (5.9) (6.5) (0.4)
Berger Paints (46.0) 13.0 32.0 53.0 92.0 21.0 12.0 8.0 28.0 
Britannia 21.0 9.0 3.0 8.0 1.0 2.0 5.0 4.5 (2.0)
Colgate (2.0) 4.0 5.0 16.0 8.0 2.0 2.8 (3.0) (2.0)
Dabur (9.7) 16.8 18.1 25.4 34.4 10.0 2.0 2.0 5.0 
Emami (Domestic) (28.0) 10.0 13.0 39.0 38.0 6.2 0.0 0.0 8.0 
Godrej Consumer (Domestic) 3.0 5.0 7.0 29.0 15.0 4.0 0.0 (3.0) (6.0)
Hindustan Unilever 4.0 14.0 17.0 31.0 9.0 4.0 2.0 0.0 6.0 
ITC (Cigarettes) (37.0) (12.0) (7.5) 6.5 30.0 10.0 12.1 9.0 25.0 
Jubilant (Dominos) (61.4) (20.0) (1.7) 11.8 114.2 26.3 15.0 3.0 26.0 
Jyothy Labs 6.1 8.5 15.0 24.0 17.0 11.4 19.0 3.6 5.0 
Marico - Domestic (14.0) 11.0 15.0 25.0 21.0 8.0 0.0 1.0 (6.0)
Marico - Parachute (11.0) 10.0 8.0 29.0 12.0 7.0 1.0 (1.0) (2.0)
Marico - Saffola 16.0 20.0 17.0 17.0 12.0 1.0 (7.0) 0.0 (23.0)
Marico - Value added hair oils (30.0) 4.0 21.0 22.0 34.0 16.0 0.0 1.0 0.0 
Nestle India 2.0 9.0 10.0 7.0 12.0 7.0 8.0 7.0 6.4 
Pidilite (58.6) 7.4 22.0 45.3 103.0 24.5 16.0 0.0 49.0 
United Breweries (77.0) (48.0) (15.0) 9.0 115.0 49.0 19.0 7.0 42.0 
United Spirits (49.2) (3.9) (0.8) 8.1 61.0 6.0 3.7 11.9 17.9 

Source: Company, News Article, Ashika Research

FMCG Companies
Company (Rs Cr) Net 

Sales
YoY
%

QoQ
%

Operating
Profit

YoY
%

QoQ
%

OPM
%

Net 
Profit

YoY
%

QoQ
%

NPM
%

ITC Ltd. 19831 39% 12% 6077 37% 9% 31% 4462 33% 5% 23%
Hindustan Unilever Ltd. 14624 20% 6% 3402 16% 3% 23% 2391 14% 4% 16%
Patanjali Foods Ltd. 7211 37% 8% 392 18% -4% 5% 241 39% 3% 3%
E.I.D. - Parry (India) Ltd. 7146 64% 26% 693 60% 12% 10% 494 78% 15% 7%
United Spirits Ltd. 7131 16% -8% 372 98% -14% 5% 261 420% 46% 4%
United Breweries Ltd. 5196 96% 42% 266 178% 2% 5% 163 425% -1% 3%
Varun Beverages Ltd. 5018 102% 75% 1251 119% 136% 25% 802 152% 196% 16%
Nestle India Ltd. 4037 16% 1% 819 -3% -11% 20% 515 -4% -13% 13%
Godrej Industries Ltd. 4025 39% -9% 317 123% -35% 8% 215 106% -43% 5%
Britannia Industries Ltd. 3701 9% 4% 501 -10% -9% 14% 336 -13% -11% 9%
Tata Consumer Products Ltd. 3327 11% 5% 457 14% 3% 14% 277 15% -4% 8%
Radico Khaitan Ltd. 3184 11% -1% 93 0% 16% 3% 58 4% 25% 2%
Godrej Consumer Products Ltd. 3125 8% 7% 521 -13% 11% 17% 345 -17% -5% 11%
DCM Shriram Ltd. 2972 48% 3% 436 54% -31% 15% 254 61% -37% 9%
Dabur India Ltd. 2822 8% 12% 544 -2% 20% 19% 441 1% 49% 16%
Marico Ltd. 2558 1% 18% 528 10% 53% 21% 377 3% 47% 15%
Hatsun Agro Product Ltd. 2015 31% 24% 178 -3% 12% 9% 52 -11% 106% 3%
KRBL Ltd. 1228 21% 24% 231 20% 42% 19% 164 17% 51% 13%
Colgate-Palmolive (India) Ltd. 1197 3% -8% 326 -8% -24% 27% 210 -10% -35% 18%
Godfrey Phillips India Ltd. 982 33% 15% 201 37% 23% 20% 131 17% 26% 13%
Emami Ltd. 778 18% 1% 173 2% 6% 22% 77 -3% -79% 10%
Zydus Wellness Ltd. 697 17% 9% 148 5% 5% 21% 137 5% 3% 20%
Jyothy Labs Ltd. 597 14% 9% 60 -5% 5% 10% 48 19% 29% 8%
Total 103401 30% 10% 17986 27% 7% 17% 12451 27% 4% 12%

Source: AceEquity,     PL-Profit to Loss and LP=Loss to Profit
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Quarterly Revenue of Tier-1 Companies (USD Mn.)
Company Q1FY22 Q2FY22 Q3FY21 Q4FY21 Q1FY23
TCS 6,154.0 6,333.0 6,524.0 6,696.0 6,780.0
QoQ (%) 2.8 2.9 3.0 2.6 1.3
Infosys 3,782.0 3,998.0 4,250.0 4,280.0 4,444.0
QoQ (%) 4.7 5.7 6.3 0.7 3.8
Wipro 2,414.5 2,580.0 2,639.7 2,721.9 2,735.5
QoQ (%) 12.2 6.9 2.3 3.1 0.5
HCL Tech 2,719.6 2,790.7 2,977.5 2,993.1 3,024.9
QoQ (%) 0.9 2.6 6.7 0.5 1.1
Tech M 1,383.6 1,472.6 1,533.5 1,608.1 1,632.5
QoQ (%) 4.1 6.4 4.1 4.9 1.5
Total 16,453.7 17,174.3 17,924.7 18,299.1 18,616.9
QoQ (%) 4.3 4.4 4.4 2.1 1.7

Source: Company, Ashika Research

Deal Wins (USD Mn.)
Company Q1FY22 Q2FY22 Q3FY22 Q4FY21 Q1FY23
TCS 8100 7600 7600 11300 8200
Infosys 2600 2150 2530 2257 1600
Wipro 715 580 600 405 1100
HCL Tech 1664 2250 2135 2260 2054
Tech M 815 750 704 1011 802

Source: Company, Ashika Research

Information Technology Sector
Overall IT companies have reported mixed set of results 
in Q1FY23; revenue growth was in-line with what 
companies has been reporting in the past quarters; while 
margins disappoint. IT Services revenue growth was 
healthy with average Tier 1 IT growth of 3.1% QoQ CC, 
however, USD revenue growth was low at 1.7% QoQ USD 
due to cross-currency headwinds. On a reported basis, 
there was weakness in Europe region revenues, which can 
be largely explained by sharp GBP and Euro depreciation 
against USD while CC growth remained stable there. 
Rupee depreciation against USD helped in strong revenue 
growth in rupee terms for the quarter. TCS/ Infosys/ HCL 
Tech/ Wipro reported constant currency revenue growth 
of 3.5%/ 5.5%/ 2.7%/ 2.1% QoQ and operating margin 
of 23.1%/ 20.1%/ 15.0%/ 17.0%, respectively. Operating 
margins were under pressure for both Tier I & Tier II 
companies due to the implementation of wage hikes in 
few companies while increase in sub-contractor cost, 
uptick in travel related expenses & persistence of supply 
side challenges in others. Margin was down 200/ 190/ 150/ 
90 bps on sequential basis for Wipro/ TCS/ Infosys/ HCL 
Tech, respectively. The demand environment continues 
to be strong, which reflects in healthy order book growth. 
However, companies did mention weakness in a few 
pockets as far as tech spending is concerned due to some 
impact of macro headwinds. Weak macro environment 
has started impacting spending in few verticals. Mortgage 
segment revenue declined due to hike in interest rates. 
Few clients in the Retail segment have deferred or cut 

spending as high inflationary pressure and pile-up of 
inventory is expected to impact their earnings. Muted 
deal TCV growth (-1% YoY, -19% QoQ), led by select few 
verticals vs broad-based growth in the last few quarters. 
LTM attrition remained at an elevated level as supply side 
challenges persisted but some moderation was visible for 
a few. All companies reported increase in LTM attrition 
except Wipro & TechM. Hiring trend was mixed as some 
reported seasonal weakness in hiring while for other 
hiring continue to be strong. 

Commentary on demand outlook continues to remain 
strong, with no slowdown fears yet. In fact, many 
companies either maintained or increased guidance. 
Infosys raised its FY23 revenue growth guidance from 
13%-15% to 14%-16%. Wipro guided for sequential growth 
3%-5% CC (2%-4% organic CC) in Q2FY23. Even ER&D 
player LTTS raised guidance by 100 bps to 14.5%-15.5% 
for FY23. Margin levers of pyramid optimization, lower 
sub- contractor costs, increasing offshore mix, value 
based pricing and revenue growth leverage will help 
expand margins in H2FY23. Any elongated slowdown 
in economy growth would reduce discretionary tech 
spending/ reprioritisation of technology budgets, which 
would impact the growth rate of IT services companies. 
After sharp decline in margins of IT services companies 
in Q1FY23, it is expected that IT services firms would use 
margin levers such as pyramid balancing, lower sub-
contractor costs, and operating leverage to drive margin 
performance going ahead.
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Revenue Growth (%)

Source: Company, Ashika Research

3.5 

5.5 

2.1 
2.7 

3.5 

1.3 

3.8 

0.5 1.1 
1.5 

0.0 

1.0 

2.0 

3.0 

4.0 

5.0 

6.0 

TC
S 

In
fo

sy
s 

W
ip

ro
 

H
C

L 
Te

ch
 

Te
ch

 M
 

CC QoQ (%) $ revenue QoQ (%) 

Net Addition & Attrition Rates 

Source: Company, Ashika Research

14
,1

36
 

21
,1

71
 

15
,4

46
 

2,
08

9 

6,
86

2 

19.7% 

28.4% 
23.3% 23.8% 

22.2% 

0% 

5% 

10% 

15% 

20% 

25% 

30% 

0 

5,000 

10,000 

15,000 

20,000 

25,000 

TC
S 

In
fo

sy
s 

W
ip

ro
 

H
C

L 
Te

ch
 

Te
ch

 M
 

Net Addition (LHS) Attrition (RHS) 

Information Technology Companies
Company (Rs Cr) Net 

Sales
YoY
%

QoQ
%

Operating
Profit

YoY
%

QoQ
%

OPM
%

Net 
Profit

YoY
%

QoQ
%

NPM
%

Tata Consultancy Services Ltd. 52758 16% 4% 13416 6% -3% 25% 9519 5% -4% 18%

Infosys Ltd. 34470 24% 7% 7864 6% 0% 23% 5362 3% -6% 16%

HCL Technologies Ltd. 23464 17% 4% 4975 -2% -2% 21% 3281 2% -9% 14%

Wipro Ltd. 21529 17% 3% 3859 -8% -7% 18% 2560 -21% -17% 12%

Tech Mahindra Ltd. 12708 25% 5% 1880 0% -10% 15% 1147 -16% -26% 9%

Larsen & Toubro Infotech Ltd. 4523 31% 5% 831 28% -2% 18% 634 28% 0% 14%

Mphasis Ltd. 3411 27% 4% 600 23% 4% 18% 402 18% 3% 12%

Mindtree Ltd. 3121 36% 8% 658 42% 8% 21% 472 37% 0% 15%

Persistent Systems Ltd. 1878 53% 15% 333 65% 19% 18% 212 40% 5% 11%

L&T Technology Services Ltd. 1874 23% 7% 401 26% 5% 21% 275 27% 4% 15%

Coforge Ltd. 1829 25% 5% 289 37% -8% 16% 172 31% -24% 9%

Sonata Software Ltd. 1779 40% 22% 142 40% 31% 8% 108 24% 7% 6%

Brightcom Group Ltd. 1481 126% 19% 456 122% 19% 31% 277 163% 24% 19%

Firstsource Solutions Ltd. 1472 -1% -5% 181 -24% -26% 12% 85 -36% -36% 6%

Oracle Financial Services Software Ltd. 1402 0% 10% 647 -12% 16% 46% 492 -6% 2% 35%

Cyient Ltd. 1250 18% 6% 193 4% -9% 15% 116 1% -25% 9%

Zensar Technologies Ltd. 1203 28% 4% 136 -21% -17% 11% 75 -27% -43% 6%

Birlasoft Ltd. 1154 22% 5% 170 12% -3% 15% 121 6% -9% 10%

Tata Elxsi Ltd. 726 30% 6% 238 59% 8% 33% 185 63% 15% 25%

KPIT Technologies Ltd. 686 21% 5% 133 36% 10% 19% 87 45% 9% 13%

eClerx Services Ltd. 618 27% 4% 143 2% -21% 23% 100 8% -16% 16%

Mastek Ltd. 570 10% -2% 109 -3% -10% 19% 84 5% -4% 15%

Intellect Design Arena Ltd. 541 33% 6% 117 17% -3% 22% 73 -7% -11% 14%

Happiest Minds Technologies Ltd. 329 34% 9% 84 48% 17% 26% 56 58% 8% 17%

Total 174777 20% 5% 37856 5% -2% 22% 25895 2% -8% 15%

Source: AceEquity,     PL-Profit to Loss and LP=Loss to Profit
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Base metal price movement on LME (USD/tonne)
Company Q1FY22 Q4FY22 Q1FY23 QoQ Growth % YoY Growth %
Aluminum 2395.7 3254.7 2881.9 -11.5 20.3
Copper 9679.0 9993.1 9536.0 -4.6 -1.5
Zinc 2912.9 3736.0 3924.5 5.0 34.7
Nickel 17353.9 28347.1 29017.6 2.4 67.2
Lead 2124.8 2325.7 2200.2 -5.4 3.5
Source: Bloomberg, Ashika Research

Volume Trend
Company Q1FY22 Q4FY22 Q1FY23 QoQ Growth % YoY Growth %
Shipments (mt)      

Tata Steel 4.0 5.0 3.9 -21.6 -2.4

JSW Steel 3.6 5.1 4.0 -21.1 11.6

JSPL 1.6 2.1 1.7 -16.3 8.1

SAIL 3.3 4.7 3.2 -33.0 -5.2

Hindalco      

Aluminium (kt) 303 336 323 -3.9 6.6

Copper (kt) 107 110 105 -4.5 -1.9

Hindustan Zinc      

Mined metal (kt) 221 295 252 -14.6 14.0

Zinc (kt) 187 214 206 -3.7 10.2

Lead (kt) 49 49 54 10.2 10.2

Silver (tonnes) 160 162 177 9.3 10.6

Coal India (mt) 160 181 178 -1.9 10.8

NMDC (mt) 9.4 12.3 7.8 -36.5 -17.5
Source: Company, Ashika Research

Metal & Mining Sector
Q1FY23 began with a strong pricing for steel players, with 
HRC prices increasing to Rs. 76,000/t in Apr’22 from Rs. 
72,000/t in Mar’22. However, prices failed to sustain at 
these levels as demand remained tepid. During Q1FY23, 
operating profits of ferrous companies were adversely 
affected due to elevated coal cost and deferred demand 
which led to lower volume QoQ. Though steel prices fell 
sharply in June 22 post imposition of 15% export duty 
on 21st May 2022 but average realisation stood higher 
by 6‐12% QoQ. The higher than expected realisation led 
to improved performance for ferrous companies. Non‐
ferrous companies (except Hindustan Zinc) were affected 
by fall in LME prices, marginal lower volume and higher 
input cost, particularly thermal coal prices. The impact 
was partially offset by increase in hedge volumes at 
higher prices. In Q1FY23, the majority of base metal prices 
(except zinc) witnessed a declining trend on a QoQ basis. 
During the quarter, average zinc prices on LME were at 
USD3904/tonne, up 34% YoY, 4% QoQ. During the quarter, 
average lead prices were at USD2192/tonne, up 3% YoY, 
but down 6% QoQ. In the quarter, average aluminium 
prices on LME were at USD2872/tonne, up 20% YoY, but 
down 12% QoQ. Average copper prices for the quarter 

on LME were at USD9508/tonne, down 2% YoY, 5% QoQ. 
The frequent lockdowns in China resulted in demand 
and supply chain breakdown while production continued 
unabated. Thermal Coal prices rose on continued 
production disruptions in China, inflationary pressures in 
the US and economic contraction in Europe (following a 
restriction in gas supplies from Russia).

Going ahead, metal companies expect improvement 
in demand resulting in shipments picking up. On the 
realisation front, steel and aluminium stand out owing 
to good demand and supply side measures in China. 
Spreads are expected to recover with sequential fall 
in coking coal costs and anticipated rise of demand 
in 2HFY23, on account of post monsoon revival of 
construction activities. However, the managements 
have highlighted that demand is expected to improve 
from Aug’22 and earnings are likely to stay robust in an 
improving operating environment. Non-ferrous prices 
continue to be supported by higher energy costs and 
lower LME inventories. Moreover, Government’s focus on 
developing sustainable infrastructure with low life-cycle 
cost material, and improving economic outlook are likely 
to further boost stainless steel demand in the coming 
quarters.
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EBITDA/tonne trend (Rs.)
Company Q1FY22 Q4FY22 Q1FY23 QoQ Growth % YoY Growth %
Tata Steel- standalone 32,682 23,690 21,326 -10.0 -34.7
JSW Steel- standalone 26,291 13,517 9,801 -27.5 -62.7
JSPL- (Steel only) 28,192 16,203 17,200 6.2 -39.0
SAIL 19,728 9,204 7,295 -20.7 -63.0
Hindalco-Aluminium 981 1,579 1,334 -15.6 35.9
Hindalco-Copper 442 490 726 48.0 64.0
Coal India 286 689 717 4.1 150.6
NMDC 4,421 2,185 2,436 11.5 -44.9

Source: Company, Ashika Research

Realisation (Rs / tonne)
Company Q1FY22 Q4FY22 Q1FY23 QoQ Growth % YoY Growth %
Tata Steel- standalone 68,748 72,978 81,376 11.5 18.4
JSW Steel- standalone 62,577 65,010 70,861 9.0 13.2
JSPL- (Steel only) 64,501 66,494 73,842 11.1 14.5
SAIL 53,921 59,495 66,829 12.3 23.9
Coal India 1,452 1,659 1,829 10.2 26.0
NMDC 6,823 5,431 6,050 11.4 -11.3

Source: Company, Ashika Research

Metal & Mining Companies
Company (Rs Cr) Net 

Sales
YoY
%

QoQ
%

Operating
Profit

YoY
%

QoQ
%

OPM
%

Net 
Profit

YoY
%

QoQ
%

NPM
%

Tata Steel Ltd. 63430 19% -9% 14973 -7% 0% 24% 7554 -22% -22% 12%
Hindalco Industries Ltd. 58018 40% 4% 8429 37% 15% 15% 4116 48% 7% 7%
Adani Enterprises Ltd. 40844 225% 64% 1742 119% 38% 4% 411 109% 61% 1%
Vedanta Ltd. 38622 36% -3% 10197 2% -25% 26% 5592 6% -23% 14%
JSW Steel Ltd. 38086 32% -19% 4309 -58% -53% 11% 856 -85% -75% 2%
Coal India Ltd. 35092 39% 7% 12251 153% 35% 35% 8858 179% 32% 25%
Steel Authority Of India Ltd. 24029 16% -22% 2302 -65% -47% 10% 661 -83% -72% 3%
Jindal Steel & Power Ltd. 13045 23% -9% 3439 -24% 12% 26% 2771 NM 26% 21%
Hindustan Zinc Ltd. 9387 44% 7% 5137 44% 4% 55% 3092 56% 6% 33%
Jindal Stainless Ltd. 5474 36% -17% 549 -9% -35% 10% 303 7% -58% 6%
NMDC Ltd. 4767 -27% -29% 1898 -55% -29% 40% 1468 -54% -19% 31%
National Aluminium Company Ltd. 3783 53% -13% 869 50% -46% 23% 579 66% -44% 15%
APL Apollo Tubes Ltd. 3439 36% -18% 194 -24% -27% 6% 121 -28% -32% 4%
Welspun Corp Ltd. 1322 -12% -34% 29 -83% -59% 2% -5 PL PL 0%
Ratnamani Metals & Tubes Ltd. 977 86% 0% 131 54% -22% 13% 87 72% -22% 9%
MOIL Ltd. 376 28% -20% 148 77% -31% 39% 103 66% -22% 27%
Hindustan Copper Ltd. 348 30% -36% 127 5% -17% 36% 57 25% -36% 16%
Total 341039 39% -2% 66722 -3% -10% 20% 36623 0% -15% 11%

Source: AceEquity,     PL-Profit to Loss and LP=Loss to Profit
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Pharmaceutical Sector
The quarter performance was largely weak, which 
resulted in a sharp margin contraction and earning 
de-growth. The performance was tainted by increased 
cost pressure on account of inflated raw material costs, 
freight costs and increased operating expenses led to 
margin contraction. U.S. generics performance remained 
muted sequentially for most players on account of price 
erosion and inventory adjustment. The ongoing pricing 
pressure in US market has tapered down sequentially 
growing in mid-single digits as compared to the double-
digit price erosion in Q4FY22. Moreover, the channel 
stocks showed signs of improvement. The easing of 
pricing pressures across most of the therapy segments 
in US indicates possible improvement going ahead. On 
the domestic front, performance was weak due to high 
base effect on account of strong demand for Covid-led 
products in Q1FY22, adjusting to this most players have 
reported healthy growth, NLEM price benefit impact on 
market will be seen from Q2 onwards. CRAMs segment 
on the other hand continued to report significant 
traction with outsourcing momentum continued 
during the quarter due to the execution of order book 
and business expansion. On the API front, challenges 
were seen across companies largely due to continued 
de-stocking from the customer’s end (ARV API), and API 
price drop in many commoditized molecules. With the 

continued cost pressure, the Indian Pharma space has 
been struggling. Margins continued to remain under 
pressure due to higher input costs, increased cost of 
freight along with higher power and fuel cost. Normalized 
operating expenses like travelling and selling expenses 
along with other overheads remained elevated, which 
led to contraction of EBITDA margins. Going ahead, 
margin pressure is likely to remain for another quarter 
amid gradual softening of raw material prices and some 
gradual respite on logistics front.

Indian pharmaceutical companies are better-placed to 
harness opportunities and post healthy growth going 
ahead. Going ahead, improving growth prospects in key 
regulated markets including US, increasing preference 
for specialty / complex generics and injectables, revival 
in the IPM which is expected to stage a double-digit 
growth in FY23 and emerging opportunities in the API 
space would be key growth drivers. The sector is likely to 
see stabilising pricing pressures in the US, new launches 
(gRevlimid, gAdvair, etc.), sustained growth in EM and 
11-12% IPM growth in FY23 driving improvement in 
earnings. Margin expansion will largely depend on better 
revenue mixes, internal cost efficiencies and companies’ 
ability to backward integrate. It is expected that input 
costs to normalized which will expand EBITDA margins 
going forward.

US and Domestic sales growth trend (%)

Source: Company, Ashika Research
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Pharmaceutical Companies
Company (Rs Cr) Net 

Sales
YoY
%

QoQ
%

Operat-
ing

Profit

YoY
%

QoQ
%

OPM
%

Net 
Profit

YoY
%

QoQ
%

NPM
%

Sun Pharmaceutical Industries Ltd. 10762 11% 14% 2739 0% 26% 25% 2096 49% LP 19%

Aurobindo Pharma Ltd. 6236 9% 7% 936 -23% -4% 15% 524 -33% -10% 8%

Cipla Ltd. 5375 -2% 2% 1143 -15% 53% 21% 707 -1% 88% 13%

Dr. Reddy's Laboratories Ltd. 5233 6% -4% 941 28% 109% 18% 1180 224% NM 23%

Zydus Lifesciences Ltd. 4073 2% 5% 833 -14% 16% 20% 554 -13% 24% 14%

Lupin Ltd. 3744 -12% -4% 164 -82% -28% 4% -87 PL Loss -2%

Glenmark Pharmaceuticals Ltd. 2777 -6% -8% 432 -25% -7% 16% 211 -31% 22% 8%

Aster DM Healthcare Ltd. 2662 12% -2% 292 4% -37% 11% 80 37% -68% 3%

Alkem Laboratories Ltd. 2576 -6% 4% 203 -66% -40% 8% 131 -73% 21% 5%

Torrent Pharmaceuticals Ltd. 2347 10% 10% 712 5% 27% 30% 354 7% LP 15%

Divi's Laboratories Ltd. 2255 15% -10% 847 -1% -23% 38% 702 26% -22% 31%

Biocon Ltd. 2140 22% -11% 399 3% -33% 19% 210 28% -38% 10%

Ipca Laboratories Ltd. 1586 1% 23% 269 -35% 23% 17% 148 -52% 5% 9%

Laurus Labs Ltd. 1539 20% 8% 454 15% 14% 30% 253 5% 9% 16%

Abbott India Ltd. 1304 7% 4% 270 2% -8% 21% 206 5% -3% 16%

Alembic Pharmaceuticals Ltd. 1262 -5% -11% 15 -94% -91% 1% -59 PL PL -5%

Ajanta Pharma Ltd. 951 27% 9% 222 1% 7% 23% 175 1% 15% 18%

Natco Pharma Ltd. 885 116% 48% 395 260% LP 45% 320 327% LP 36%

Gland Pharma Ltd. 857 -26% -22% 270 -38% -23% 31% 229 -35% -20% 27%

JB Chemicals & Pharmaceuticals 
Ltd.

785 30% 26% 173 6% 38% 22% 105 -12% 24% 13%

Glaxosmithkline Pharmaceuticals 
Ltd.

745 4% -8% 149 12% -15% 20% 119 -1% -90% 16%

Sanofi India Ltd. 699 -11% -1% 161 -35% -17% 23% 120 -32% -49% 17%

Pfizer Ltd. 593 -21% 8% 192 -33% 16% 32% 33 -84% -74% 5%

Suven Pharmaceuticals Ltd. 339 28% -7% 151 32% -4% 45% 108 32% 17% 32%

Total 61724 5% 3% 12363 -14% 10% 20% 8420 -1% 165% 14%

Source: AceEquity,     PL-Profit to Loss and LP=Loss to Profit
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Telecom Sector
After witnessing a notable tariff hike-led ARPU 
improvement in the last couple of quarters, telcos 
saw a 3-5% sequential growth in ARPU in Q1FY23 due 
to improved subscriber mix, higher exit ARPUs and 
consolidation of SIM cards. Telecom operators reported 
broadly inline performance for the quarter. Vodafone Idea 
lost around 3.4mn mobile subscribers in Q1FY23; while 
Bharti Airtel gained around 1.3mn mobile subscribers in 
India wireless. Jio added around 9.7mn subscribers in 
the quarter to reach 420mn subscribers. All 3 telecom 
service providers reported sequential increase in ARPU 
for the quarter, with Bharti Airtel continuing to maintain 
industry leading ARPU at Rs 183 for the quarter. Airtel 

witnessed 4G net adds of ~4.5 mn during the quarter 
while VIL saw addition of merely 1 mn 4G subscribers. 
Revenue growth, which was mainly fueled by ARPU 
growth, was offset by higher operating costs. Higher costs 
were mainly attributed to higher diesel prices. As a result, 
telcos’ margin performance was a mixed bag during 
Q1FY23.

The focus now shifts to the much delayed 5G rollout post 
5G spectrum auction in July’22. There has been return 
of some sort of stability to the telecom industry led by 
telecom reforms in Q2FY22 and tariff hike in Nov’21. 
Telcos have further indicated another round of tariff 
hike in the current fiscal, which will improve the ARPUs 
further.

Total subscribers (crore)
Apr-

22
Mar-

ket 
Share 

(%)

May-
22

Mar-
ket 

Share 
(%)

Jun-
22

Mar-
ket 

Share 
(%)

Bharti 36.1 31.6% 36.2 31.6% 36.3 31.6%

Vodafone 
Idea

25.9 22.7% 25.8 22.6% 25.7 22.4%

RJIO 40.6 35.5% 40.9 35.7% 41.3 36.0%

Industry 114.3 114.6 114.7

Source: TRAI

Operator-wise ARPU (Rs.)

Source: Company, Ashika Research

80 

100 

120 

140 

160 

180 

200 

Q
4F

Y2
1 

Q
1F

Y2
2 

Q
2F

Y2
2 

Q
3F

Y2
2 

Q
4F

Y2
2 

Q
1F

Y2
3 

Bharti Airtel Vodafone Idea Reliance Jio 

Telecom Companies
Company (Rs Cr) Net 

Sales
YoY
%

QoQ
%

Operating
Profit

YoY
%

QoQ
%

OPM
%

Net 
Profit

YoY
%

QoQ
%

NPM
%

Bharti Airtel Ltd. 32805 22% 4% 16529 27% 3% 50% 2306 416% -23% 7%
Vodafone Idea Ltd. 10410 14% 2% 4328 17% -7% 42% -7297 Loss Loss -70%
Indus Towers Ltd. 6897 1% -3% 2298 -35% -43% 33% 477 -66% -74% 7%
Tata Communications Ltd. 4311 5% 1% 1077 9% 3% 25% 535 80% 46% 12%
Sterlite Technologies Ltd. 1575 20% 0% 114 -51% 26% 7% -24 Loss PL -2%
HFCL Ltd. 1051 -13% -11% 110 -41% -11% 10% 54 -41% -21% 5%
GTPL Hathway Ltd. 631 5% 2% 121 -6% -7% 19% 48 -9% -15% 8%
Tata Teleservices (Maharashtra) Ltd. 266 -1% -2% 117 0% -3% 44% -295 Loss Loss -111%
Total 57946 15% 2% 24695 13% -6% 43% -4196 Loss Loss -7%

Source: AceEquity,     PL-Profit to Loss and LP=Loss to Profit
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CONSUMER DURABLES:   
BANKING ON FESTIVE DEMAND

SECTOR OUTLOOK

Ten years back, purchasing of ACs, refrigerators, 
washing machines were considered to be 
discretionary spending. But with  time, 
purchase of these goods are no longer luxury 

and now they are upgraded as life style. Over FY10-
20, Indian consumer durable sector witnessed rapid 
growth led by improving lifestyle and with the advent of 
consumer financing, which improved the affordability 
of appliances. The exponential growth in this sector 
has also been supported by lower penetration as well as 
macro-drivers such as rising urbanization, electrification 
and middle-class households. As per CRISIL, the total 
home appliance industry size is estimated at Rs 2.2 
trillion as of FY21, out of which 
refrigerators, washing machines and 
air-conditioners having a combined 
industry size of Rs 665 billion and 
is expected to grow at a CAGR of 
12% between FY21-FY26 to touch Rs 
1,172 billion. The penetration level 
in India for consumer durables is 
significantly low compared to other 
major countries and that provide a 
huge scope of growth for consumer 
durables sector. Tier 1 and Tier 2 
cities account nearly 70-75% of total 
industry demand. Region wise, North 
accounts for the largest share of the 

industry at 30-32% followed by South at 27-29%, West at 
24-26% and East at 13-15%. Consumer durable sector has 
been benefited from macro-drivers such as rising trend 
of urbanization, electrification as well as growing number 
of middle-class households. Over FY10-21, the GDP per 
capita has increased by 9.2% CAGR while the average 
selling price of key consumer durable products such as 
ACs, Refrigerators and Washing Machines has increased 
by only 4-5% CAGR. Thus, these appliances have become a 
lot more affordable for consumers.  Further, the advent of 
consumer financing has immensely helped to improve the 
affordability of appliances given the flexibility in payment 
terms with an option to pay EMI over a period of 6-12 

months.After growing at healthy pace 
between FY10-20, consumer durable 
sector witnessed 2 lull years as the 
growth derailed due to COVID-19 led 
lockdowns in peak summer season, 
global supply-chain constraints and 
sharp spike in commodity costs. 
However, the scenario has started 
to change from February onwards 
with the waning of COVID cases and 
pent-up demand of the past two 
years for summer products. The 
scorching summer this year in most 
part of India and delayed arrival of 
monsoon have led bumper demand 

Consumer durable 
sector has been 
benefited from 
macro-drivers 
such as rising trend 
of urbanization, 
electrification as 
well as growing 
number of middle-
class households.
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for Room ACs, Air coolers and refrigerators. It is expected 
that after two Covid impacted years, consumer durable 
sector could witness good demand recovery in upcoming 
festive season on the back of normal monsoon and 
increase in rural demand on higher farm yields. Further, 
the unprecedented rise in commodity prices has also 
started to recede, thus could provide some relief to the 
manufacturers on margin front in coming quarters.

Air Conditioners witnessed robust 
demand during the summer
The demand for cooling products has been robust during 
this summer due to excessive heat and unrestricted 
summer season after two years.Especially, Room AC is 
witnessing good demand since onset of summer. Volumes 
started to pick-up in March and has been continuing 
in April too. The pick up in demand is driven by rising 
temperature and pent-up demand from last year mainly 
in  real estate sector. The business has breached pre-
Covid level in terms of value. Summer products especially 
Room AC has seen record demand in Q1FY23 with April 
and May registering best ever months for the industry. 
AC sales have registered growth by 25‐30% on 2019 base. 
Strong demand was driven by early arrival of summer 
and intense heat wave and now industry is expecting 
FY23 sales to be 7.5‐8 million units which could translate 
into 25% growth. On the back of robust demand, dealers 
have managed to liquidate most of their inventory which 
resulted in lower than normal inventory level. The 3- star 
energy rating products witnessed higher demand than 
others due to its affordability and decent efficiencies. 
However, demand for higher rating products is increasing 
gradually as customers are being educated about its 
benefits and expectations with 5-star ACs witnessing 
more traction.Now a days, Inverter ACs are gaining 
good traction mainly due to better cooling capacity than 
non-inverter and diminishing price differential between 
the two. The replacement demand for Room ACs is nearly 
8-10% and rest is new demand. The replacement cycle 
of ACs has decreased from 10-12 years earlier to 7-8 
years due to higher usage decreasing its useful life and 
that augur well for the AC manufacturers. Demand for 
refrigerator has also remained robust during this summer 
season, while the demand for washing machine and 
dishwashers have not picked up mainly due to off-season. 
Consumers have shifted their budget towards buying 
cooling products.Thus, the above normal temperature 
in this summer season bodes well for cooling products 
like Air conditioners, Refrigerators, Air coolers, Water 
coolers, etc. 

Low penetration provides huge scope of 
growth
Penetration levels of various white goods appliances in 
India are still much below global peers. The penetration 
is lowest in air conditioners where India’s penetration 

at around 13 per 100 Households is much below its 
peer group at 72 per 100 House hold. This is followed 
by washing machine and  refrigerators, while the 
penetration in fans is similar to peers. The penetration 
trends for various categories across countries indicate 
that rising income levels and higher urbanization are the 
key demand drivers for consumer durable industry in the 
long run. In terms of demographics, India’s current GDP 
per capita income levels and urbanization rates are what 
China had in 1998-2000. Thus, penetration levels across 
various white goods categories like AC and refrigerators 
also mirror the levels seen in China in 1998-2000. Hence, 
there is lot of scope for improvement in income levels and 
higher urbanization, which should sustain healthy growth 
momentum. In terms of income levels, India’s middle 
class is likely to expand by around 140 million households 
while high income will add 21 million households by 2030. 
Further, India’s median age of population is around 31 
years which is much lower compared to 40/42 years in 
US & China. Even, urbanization levels are still only at 
34% in India which is steadily growing and is likely to 
jump sharply after reaching a certain threshold as seen in 
Thailand, Indonesia, etc. On per capita income front also, 
India also lagged its emerging peers China . So, overall 
there are enormous opportunities for growth for Indian 
consumer durable sector going forward.

Affordability has increased
Over the years, consumer durable sector has benefited 
from macro-drivers such as rising trend of urbanization, 
electrification as well as growing number of middle-class 

households. India’s GDP per capita grew at a CAGR of 
9.2% during FY10-21, while the average selling price of key 
consumer durable products such as ACs, Refrigerators 
and Washing Machines has increased by only 4-5% CAGR. 
Thus, these appliances have become a lot more affordable 
for consumers. Now, household appliances are no more 
luxury,these are now used for comfort and upgraded 
lifestyle. Further, the advent of consumer financing 
has immensely helped to improve the affordability of 
appliances given the flexibility in payment terms with 

Penetration across categories between India vs Global average 
(Units per 100 House Holds)

Source: Industry report
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an option to pay EMI over a period of 6-12 months. The 
large consumer financing companies witnessed that their 
loan book has grown to high double digit over FY10-21. 
The consumer financing now accounts for 50-60% of 
the total sales for product categories of AC, Refrigerator 
and Washing Machine. Purchase through financing has 
drastically increased since FY18 levels. On an average 
nearly  50-60% purchase are done through financing 
option with credit card finance leading the pact followed 
by other paper financing. Cashback offers, Zero-cost 
EMIs and increasing penetration of Credit Cards have led 
to sharp growth in financing decision. Increase in variety 
of financing option and offers is one of the reason for 
increasing affordability.

Commodity inflation remain a challenge
The past 2 years has been challenging for the consumer 
durable sector as the sector was reeling under pressure 
due to intermittent lockdown for COVID-19 and now 

the persistent cost inflation posing new challenge to the 
sector. During COVID times, Central banks across the 
globe infuse massive liquidity in the economy to restrict 
the global slowdown and that triggered unprecedented 
inflation which the developed countries didn’t face in 
last 40 years. The prices of key inputs such as copper, 
aluminium, steel and plastics have increased drastically 
over the past 18 months. In addition, the transportation 
and logistics cost (both overseas container freight as well 
as local transport) have also shoot up drastically leading 
to a significant rise in cost of production. However, 
considering the demand slowdown and the loss of peak 
summer season sales amid lockdowns, the industry was 
unable to take the requisite price hikes and thus took the 
hit on the margins. Further, the Russia-Ukraine conflict 
has fuelled the inflation especially, crude oil price which 
shot up significantly. Global central banks have been 
raising the interest rates since March’22  in order to tame 
the inflation, which triggered the fear of recession in 
developed economies. The fears of global recession led to 
a cool down in commodity prices with key inputs prices 
down in the range of 15-25% since April. This has reduced 
the compulsion on companies to raise prices and, to that 
context should support the demand in coming festive 
seasons. Aluminum and Copper prices have corrected 
more than 25% since April and that provide some respite 
to consumer durable players. Decline in key input prices 
would help in normalizing the margins for the companies 
in coming quarters. The prices of key inputs cooled off 
in the later part of the 1QFY23 and the trend has largely 
sustained in 2QFY23 so far

Urbanization trend

Source: Economic Survey
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Consumer durable players are optimistic 
this festive season
The consumer durables market that has been facing the 
heat over the last two festival seasons after undergoing 
severe repercussions from Covid -19 is all set to make 
a comeback with new launches and premium products 
for its consumers this season.Companies have stated 
that they are looking for growth in business this festival 
season on par with the pre-pandemic levels and will be 
offering lucrative deals to their consumers. With no-cost 
EMIs, extended warranties, cashbacks and easy financing 
options on consumer durable products, companies 
are hoping to steer the sales in the upcoming festival 
season. Festive season usually comprise around 28-30% 
of annual sales for consumer durable sector. Consumer 
durable companies are cautiously optimistic as far as the 
mass segment is concerned, but the premium segment 
is expected to continue doing very well in festive as well 
and will form the focus across categories.Companies 
have also stated that their focus in the season would be 
on the consumer electronic segments and will also target 
home and kitchen appliances for growth. Festive season 
is a crucial period for the FMCD (fast moving consumer 
durable) industry as many categories will see an uptickin 
sales volume during this period.The consumer durable 
sector is seeing a trend of up-trading-higher size TVs, 

refrigerators, and washing machines. This is expected to 
drive revenue growth during the upcoming festive season, 
stock build up for which has begun. Players too are 
expected to provide various offers such as no-cost EMIs, 
cashback, extended warranty and easy financing options 
to drive sales.A good festive season will also provide a 
boost to consumer durable demand and the sector is 
expected to grow by 15-18% in FY23. In FY23, the growth 
will be driven by volumes as compared to the last fiscal, 
where it was majorly driven by value on account of sharp 
product price hikes due to rise in input commodity cost.

Consumer Durables sector is a play on the discretionary 
spending of households and benefits from macro-drivers 
such as rising trend of urbanization, electrification as 
well as growing number of middle-class households. In 
past 10 years, the sector grew at rapid pace on the back 
of rising disposable income and increase penetration of 
financing. Better financing options and offers has resulted 
in increased penetration of consumer durable products. 
Currently, on an average 50-60% purchase has been 
done through financing option. E-commerce sales has 
been getting prominence and also helping in increasing 
penetration. Despite of rising urbanization, electrification 
and easy financing, the penetration level of white 
goods appliance in India is below the global averages, 
hence there are still enough room for growth. Further, 
government is focusing on reducing import dependency 
and to make India self reliantannounced PLI scheme 
for setting up of white goods manufacturing units. The 
extension of PLI scheme to consumer durable sector and 
increase in customs duty on certain inputs bode well 
for domestic consumer durable companies. In recent 
summer season, Room AC has seen record demand in Q1 
with April and May registering best ever months for the 
industry after two years of sluggish performance. Hence, 
the companies are optimistic in this festive season and 
expecting a strong demand revival post COVID.

Peer Set
Company Name Mcap  

(Rs crs)
Reve-

nue  
(Rs crs)

EBITDA 
(Rs crs)

PAT  
(Rs 
crs)

EBITDA 
Margin 

(%)

PAT 
Margin 

(%)

ROE 
(%)

ROCE 
(%)

D/E 
ratio 

(x)

1 Yr For-
ward EV/

EBITDA (x)

1 Yr 
Forward 

P/E (x)

1 Yr 
Forward 

P/Bvps (x)

Havells India Ltd. 80,942 13,938 1,760 1,196 12.6% 8.6% 21.4 27.7 0.1 48.0 32.5 10.4

Voltas Ltd. 32,931 7,841 682 616 8.7% 7.9% 9.6 13.0 0.1 39.9 31.3 5.0

Crompton Greaves Consumer 
Electricals Ltd.

24,622 5,394 769 578 14.3% 10.7% 28.3 24.3 0.7 30.9 22.0 7.1

Whirlpool Of India Ltd. 22,800 6,197 416 557 6.7% 9.0% 18.3 21.1 0.0 39.3 24.1 5.5

Bajaj Electricals Ltd. 14,322 4,728 250 124 5.3% 2.6% 7.6 12.3 0.0 38.0 22.8 6.3

Blue Star Ltd. 10,245 6,046 346 167 5.7% 2.8% 17.5 20.9 0.5 29.6 17.9 7.5

V-Guard Industries Ltd. 10,011 3,498        338 228 9.7% 6.5% 17.9 22.8 0.0 32.9 21.9 5.5

Symphony Ltd. 6,322 1,039        161 121 15.5% 11.6% 15.1 17.8 0.3 26.8 20.3 6.1

IFB Industries Ltd. 4,238 3,415 55  (48) 1.6% -1.4% -7.2 -4.3 0.4 29.6 13.1 5.1

Johnson Controls - Hitachi Air 
Conditioning India Ltd.

3,996 2,159          97 16 4.5% 0.7% 4.7 7.3 0.0 37.6 17.5 4.5

Source: ACE Equity & Bloomberg

LME Nickel Price Trend (USD/Tonne)

Source: Bloomberg
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Q1FY23 Management 
Earning Concall

MANAGEMENT CONCALL

Titan Company Ltd. 
• The company has delivered satis-
factory numbers on all fronts despite 
the challenging times.

• The company does not see any 
sharp impact of higher custom duty 
on gold, the price of which is the 
main factor for customer buying.

• Company is seeing traction on 
higher ticket size of gold, while low 
growth in below 10 gm gold demand.

• The company expects the buyers to 
come back in the low category in the 
festive seasons.

• All businesses have high operating 
leverage. Jewellery business has 
benefit of 80-90bps from operating 
leverage.

• During the quarter, the company 
had diamond price, forward gold 
contracts and contango in place.

• Jewellery segment delivered better 
margin on the back of improved 
operating leverage and better 
product-mix.

• The company’s market share stands 
at 6-7% (vs. 4-5% 3-years back), while 
market size stands at Rs 4,20,000 
crore (vs. Rs 350,000 crore 3-years 
ago).

• Over the last 3 years, the billing or 
buyers CAGR stands at 26%.

• The company is focusing on lower 
ticket size gold, digital channel and 
it contributes 6% to overall sales. 
The company sees good traction 
in Southern region. Over the last 3 
years, Southern and Eastern markets 
witnessed healthy up-tick. 

• Watches segment witnessed healthy 
growth in 1QFY23. In entry price 
product segment, the company saw 
strong growth. The company has 

launched 2 new smart watches in the 
entry level segment.The company has 
also launched fast track prescription 
eye ware segment for youth category.

• The company expects the jewellery 
segment’s EBIT margin at 12-13%.

• The company plans to open 50 
Tanishq stores in FY23 but not less 
than 35-40 stores.

• The company has taken higher 
inventory in jewellery both in 4QFY22 
and 1QFY23. Inventory value has 
increased due to rise in gold and 
diamond prices. Thus, the capital 
allocation has increased in jewellery 
segment, which could vary on QoQ 
comparison.

• Robust buying by the new-buyers 
indicates that the company is gaining 
the market share.

• Southern market is very price 
sensitive mainly on gold and thus, the 
margin is lower in the region. The 
company is pushing studded gold 
jewellery mainly in Tamil Nadu and 
Andhra Pradesh.

• Wearable are lower-margin 
category and the company is looking 
forward to healthy segmental growth. 

• Jewellery segmentwitnessed 
bumper sale due to AkshayaTritiya, 

Titan: The company 
is focusing on lower 
ticket size gold, 
digital channel and 
it contributes 6% to 
overall sales. The 
company sees good 
traction in Southern 
region. Over the last 
3 years, Southern 
and Eastern markets 
witnessed healthy 
up-tick.
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while the jewellery segment con-
tinued to perform well even after 
AkshayaTritiya. 

• There has been series of increase in 
diamond prices and the company has 
hiked the prices in Nov’21, Jan’22 and 
Mar’22. The diamond prices are very 
volatile now. The company may have 
to hike prices at the end of 2QFY23.

• The company does not see any 
structural impact due to mandatory 
hallmarking rule, while the small 
jewelers might face the pressure due 
to purity issue.

• The company does the benchmark-
ing and making charges depend on 
the products per se. The company has 
presence in 237 towns, out of which 
160 towns have <5 lakh population. 
The company will consider reducing 
the making charges in small towns.

• As the company invests mostly in 
quality and finishing, the customers 
are willing to pay the premium. The 
company is operating at premium to 
the market.

• The company has adequate prod-
ucts in all price points in diamond 
category.

• Over the last 5 years, the company 
has added 100 towns and most of 
which have population of 5-10 lakh. 
The company is focusing on same 
store growth.

• The company has no presence in 
the US, while it has aggressive plan in 
GCC region. Currently, the share of 
international business is low, which 
is expected to witness healthy growth 
in the next 2-3 years. The company 
plans to open 20 stores internation-
ally including 2-3 stores in the US. 
International business stood at ~Rs 
40-50 crore in 1QFY23.

• Notably, some wedding purchases 
were split between 4QFY22 and 
1QFY23.

Tech Mahindra Ltd.
• Overall, Tech Mahindra contin-
ues to remain people-centric and 
technology-driven company. The 
company is focused on ESG and 

sustainability. It continues to be the 
benchmark of sustainability.

• The company won the golden pea-
cock for HR excellence. Gender ratio 
is favourable with women workforce 
increased from 34.1 to 34.4%.

• The company has taken bold steps 
to improve the performance. It 
continues to invest in data and AI 
(artificial intelligence).

• The company has been able to 
deliver sustainable growth and create 
value for partners and shareholders.

• Its CC revenue grew by 3.5% QoQ 
and 21.2% YoY in 1QFY23. 

• The company witnessed the lowest 
EBIT margin during the quarter. 

• However, the deal pipeline remains 
healthy across segments.

• The company is actively focusing on 
deal conversion. During the quarter, 
the company booked deals worth 
US$800mn. 

• The company continues to focus on 
inorganic growth to deliver industry 
leading growth.

• As of date, the deal flows are strong 
and company is analysing every deal 
size. Overall, management thinks that 
company is in good shape. 

• Revenue grew by 1.5% QoQ and 18% 
YoY to US$1,632mn, while TCV stood 
at US$802mn. 

• EBIT margin came in at 11% 
impacted by higher salary/wages, 
partially offset by better pricing.

• The company’s average effective tax 
rate stood at ~26-27%.

• During the quarter, DSO increased 
by 3 days to 100 days due to forex 
impact. The company has hedged 
US$2.8bn in 1QFY23.

• While the wage hike could be the 
headwind for 2QFY23, tailwinds could 
be better pricing, lesser impact of 
VISA cost and improved operational 
efficiency. The company has con-
crete plan to improve utilization in 
different delivery centres.

• In the next 2 quarter, the company 
expects operating performance to be 
good and expects cash conversion 
will revert to 90-110% level.

• The company expects EBIT margin 
to improve by 50bps QoQ in 2QFY23 
due to better pricing. 

• The company has detailed micro 
plan, which would help it to deliver 
14% EBIT margin by the end of FY23.

• The entrepreneur decision cycles 
remain at exactly where it was 67 
months back. The company has not 
seen any material impact of economic 
slowdown.

• The outlook for the company hasn’t 
change in terms of deal inflows and 
pipeline. The company expects large 
deal win momentum to continue in 
the coming quarters. 

• The company is continuously mon-
itoring the pipeline and interacting 
with the clients. It does not expect 
any significant change in demand in 
2HFY23. 

• The company does not see any 
budget reduction and expects large 
deal win momentum to continue 
in the coming quarters. There are 
sufficient order backlogs, which put 
the company in a better position for 
FY23.

• Sequentially, the company wit-
nessed improvement in pricing, 
which is expected to improve further 
in the next quarter.

Tech Mahindra: 
The company does 
not see any budget 
reduction and 
expects large deal 
win momentum 
to continue in the 
coming quarters. 
There are sufficient 
order backlogs, 
which put the 
company in a better 
position for FY23.
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• Wage hike is expected to have 
impact to the tune of 100bps on 
2QFY23 margin.

• EBIT margin is expected to witness 
100-120bps improvement from 
2QFY23 onwards on the back of 
improving utilization, lower travel-
ling cost and better efficiency.

• The company’s acquisitions are to 
be integrated with the part of ser-
vices. The company witnessed sharp 
up-tick in large deal wins over the 
last few quarters owing to integration 
of recent acquisitions.

• The company has hired significant 
freshers in past few quarters and 
will continue to do so in the coming 
quarters as well.

• The company will get very marginal 
benefit from amortisation from 
FY23-FY24 onwards. While some 
amortizations are of short-term, 
some amortizations are for 9 years.

• The company sees EBIT margin to 
sustain at ~14% in the long-term.

• The company started to get the 
benefit of better pricing from 4QFY22 
onwards. Provided the macro chal-
lenges are settled down, the company 
will be able to perform better in 
2HFY23.

• From client perspective, there is 
increased focus on automation, which 
will lead to significant investments. 
Further, data migration to cloud and 
network modernisation will evolve 
in the next 3-4 months, which will 
attract a lot of investments. 

• Demand appears to be strong and 
revenue growth of 3.5% QoQ was 
broad-based. Attrition has reduced 
by 2% on QoQ basis. The manage-
ment expects margin to improve by 
50-100bps from 2QFY23 onwards.

Bosch Ltd.
• Global economy is facing downward 
risk on growth front owing to high 
inflation. Large economies including 
the US have started witnessing 
contraction.

• While the central banks continue to 
hike key policy rates, they are slowly 

shifting from inflation to growth.

• Indian economic indicators are 
showing that the economy is recov-
ering, which is evident from PMI 
expansion, record GST collection, 
steady rise in capacity utilization and 
investments in new projects. 

• Supply chain pressure is steadily 
easing down. Monsoon has so far 
been good and reservoirs are getting 
filled up. Kharif showing is also 
progressing well.

• India is also facing high infla-
tion, which resulted in the RBI’s 
downward revision in GDP growth 
estimate to 7.2% for FY23 and also, 
hiking the policy rates. The RBI 
has been doing very splendid job to 
ensure that India stays in relatively 
sweetest spot.

• Overall, the automobile production 
increased by 31% in 1QFY23, which 
excludes 2Ws, bulk of which was 
contributed by lower YoY base, 
which was affected by 2nd COVID 
wave. Notably, the growth was flat on 
sequential comparison.

• Chip shortage, which affected 
PV and LCV segments in April and 
May, started improving from June 
onwards. 

• The growth in PV and LCV seg-
ment was driven by backlog order 
and waiting period. In PV segment, 
the automatic and higher-end cars 
backlogs are relatively higher. 

• Tractor market grew by dou-
ble-digit in April-June quarter driven 
by lower QoQ base. 

• 2W consumption sentiment is 
still low due to price hike in entry 

level and BS6 bike prices are now 
Rs 70,000-90,000 range compared 
to Rs 50,000-60,000 for BS4 bikes. 
Chip shortage in premium segment 
also resulted in lower inventory and 
longer waiting period.

• Automobile production was at the 
peak in 2018. The company expects 
2022 to be better for PV and LCV 
segment and it is likely to breach 2018 
peak.

• In HCV (heavy commercial vehicle) 
segment, recovery will take some 
time to reach the 2018 peak level.

• Tractors production has already 
peaked last year and the company 
expects slight de-growth in 2022.

• Bosch’s automotive sales grew by 
48% YoY, as powertrain solutions and 
non-automotive sales grew by 54% 
YoY largely driven by power tools.

• Overall, product sales grew by 49%, 
primarily on account of low YoY base 
owing to 2nd COVID wave. 

• Income from services comprises 
of R&D services provided to OEMs 
and Bosch Germany. The billing 
of R&D services stood at US$1.1bn 
for the quarter. However, income 
recognized in the book was Rs628mn 
and the balance will be reported on 
subsequent quarters based on project 
completion. 

• Other operating income includes 
lease rentals, miscellaneous income 
and export incentives. The company 
got tax refund from Maharashtra 
government pertaining to Nashik 
plant, which led to higher other 
operating income during the quarter.

• Material cost, as a percentage of 
revenue, increased from 59% in 
1QFY22 to 64% 1QFY23, due to change 
in product-mix in the previous 
quarter, impact of transfer pricing 
adjustment due to imported traded 
goods and higher raw material prices. 

• Employee cost, as a percentage 
of revenue, improved from 11.1% in 
1QFY22 to 7.6% in 1QFY23.

• Increase in other expenses is mainly 
due to higher sales and increased 

Bosch: Chip 
shortage, which 
affected PV and LCV 
segments in April 
and May, started 
improving from 
June onwards.
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spending on new businesses and 
advertisements.

• Reduction in other income during 
the quarter is on account of decrease 
in MTM gains on MFs during the 
quarter. 

• Over the last 5 years, Bosch India 
has invested ~€100mnto develop 
smart campus, which has the capacity 
to accommodate 10,000 associates 
which was inaugurated by Prime 
Minister in June 2022.

• The campus will meet 85% of its 
power requirement from in-house 
solar power and captive green 
energy.

• The company has full portfolio 
of 2W electrification starting from 
motors to battery system. It has 
already in relations with the OEMs 
for designing the 2W electrification. 
The company has also full portfolio 
of hybrid cars. It is one of the global 
leaders of hybrid batteries.

• The company provides hybrid 
technologies across the globe. 

• The company has strong presence 
both in diesel and gasoline. In India, 
there are different kinds of SUVs. 
In gasoline segment, the company 
has progressed well. By 2030, the 
company expects electrification to 
improve from current level. By 2030, 
30% of India’s mobility will be based 
on electricity, while 70% will have 
ICEs.

• The company is working closely 
with the OEMs with regard to the 
prices of raw materials, and logistics. 
As the company can partially absorb 
some amount of higher raw material 
cost, it will be a win-win situation 
for both Bosch and OEMs. OEMs 
can pass on the higher cost to end 
customers.

• The company has robust contract-
ing process with OEMs and others 
and company assures that forex risk 
is mitigated. The company has strong 
risk management team for hedging 
the forex risk.

• The company has the largest R&D 
center in India outside the Germany. 

The company’s parent has spent 
~€450-500mnin India for electrifica-
tion including hydrogen.

• The company believes that ICE 
will play dominant role in LCVs and 
transition will happen steadily.

• CNG is a part of Bosch India portfo-
lio but the rollout of CNG across India 
needs infrastructure. Hence, CNG 
rollout across India will take some 
more time. 

• Bosch Group has got the approval 
for PLI scheme. The company will 
retain its strength in diesel and 
gasoline.

• The company will continue to have 
strong focus on domestic market. 
Exports account for 10%, which can 
grow to as high as 15%. 

• The company has very localization 
plan, driven by PLI scheme. It has 
multiple plants in India. 

• The company will invest good 
amount of money for electrification 
in future.

• The company expects to grow in 
powertrain and aftermarket.

• Material cost also depends on 
product mix. The BS6 transition has 
changed the material cost for every 
auto player.

• The company is using operating 
profit to invest for future and expects 
double-digit EBIT margin.

• The company has adequate capacity 

both for existing demand and future 
expansion.

Zydus Wellness Ltd.
• After 2 years of pandemic, the 
company witnessed normal quarter 
with the timely arrival of summer. On 
the back of strong distribution and 
marketing efforts, the company saw 
strong growth in  summer products 
like Glucon D and Nycil. These 
brands witnessed resurgence of 
demand and reported strong double 
digit growth during the quarter.

• Whilst inflation remained the 
concern, green shoots are visible 
on inflation front, with the prices 
of palm oil and packaging material 
started easing at the end of 1QFY23. If 
the prices continue to decline, it may 
provide respite to the company on 
margin front in the coming quarters.

• Revenue grew by 17.8% YoY, while 
volume witnessed 10.3% YoY growth. 

• Ecommerce continued to witness 
growth and currently, it contributes 
6.5% to total sales vs. 5.9% last year.

• Gross margin improved by 352bps 
QoQ on the back of price increase, 
cost improvement measures and 
product-mix. However, it declined 
by 70bps YoY due to inflationary 
pressures.

• The company incurred one-off 
expenditure of Rs2.9 crore on 
account of cessation of Sitarganj 
plant operations. The cost saving due 
to the cessation of the said plant will 
outweigh the revenue loss.

• The company’s products crossed 
2.5mn stores with equal distribution 
between urban and rural.

• Market share of Glucon D crossed 
the milestone of 60% for the first 
time, as per MAT June 2022. 

• The company continues its thrust 
on marketing and sales front to 
increase its market share.

• Glucon D witnessed double digit 
growth, led by revival in market 
demand, which was absent during 
last two consecutive summers due to 
COVID pandemic, which was further 

Zydus Wellness: The 
company incurred 
one-off expenditure 
of Rs2.9 crore on 
account of cessation 
of Sitarganj plant 
operations. The cost 
saving due to the 
cessation of the said 
plant will outweigh 
the revenue loss.
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supported by brand campaigns with 
celebrity Pankaj Tripathi. 

• The company launched 20 gm 
sachet for Glucon-D to drive con-
sumption and also a new variant of 
“Kaccha Mango” in ImmunoVolt. It 
maintained No. 1 position with a mar-
ket share of 60.4% in glucose powder 
category (up >203bps YoY). 

• The Health Food Drink (HFD) seg-
ment continued witness slowdown 
led by down-trading to lower priced 
pouch packs.

• Complan key packs contributed to 
segmental market share. Further, 
focused interventions on increasing 
play in sachet and pouches along with 
activations drove growth. 

• Complan brand’s market share 
stood at 4.8% in the HFD category, as 
per MAT June 2022. 

• The company focuses on category 
development with stevia-based 
sugarfree green variant through 
thematic communication of “Fitness 
Ka Pehla Kadam” with Katrina Kaif. 

• The brand didn’t see growth in 
1QFY23 due to higher YoY base. 
However, it witnessed healthy growth 
in distribution expanding to 4.97 lakh 
outlets (up ~26,000 YoY), as reported 
by Nielsen. 

• Sugar-free brand continues to 
maintain leadership position with 
market share of 95.5%, as per the MAT 
June 2022 report of IQVIA.

• Further, “Sugar Badlo, Health 
Badlo” campaign supported the Sug-
arlite brand registered a double-digit 
growth during the quarter.

• Everyuth brand reported strong 
double digit growth during the 
quarter supported by TV and digital 
campaigns for its sub-segments like 
face wash, scrubs and peel-offs.

• Everyuth Scrub maintained No. 1 
position with a market share of 41.8% 
in the facial scrub category (up 511bps 
YoY). 

• Everyuth Peel off retained No.1 
position with 76%market share. 

• Nycil brand registered double-digit 
growth on the back of good onset of 
summer. The growth has been sup-
ported by aggressive TV campaigns 
and on ground activation. 

• Nycil maintained No. 1 position with 
a market share of 34.2% in prickly 
heat powder category with a volume 
market share of 37.6%.

• Nycil brand availability has 
improved by 16.5% to 1.67mn outlets.

• Nutralite brand registered yet 
another strong double-digit YoY 
growth during the quarter. 

• Nutralite DoodhShakti dairy port-
folio is also gaining good traction, as 
the company expands presence of 
ghee in institutional channel through 
Nutralite DoodhShakti professional 
range.

• With the normal monsoon in most 
parts of the country, the company 
expects good growth on the back 
of brand penetration and strong 
distribution coverage.

• In facial scrub, the company is the 
market leader and strives to increase 
its share. 

• There is no slowdown in interna-
tional market in sugar-free category.

• The consumer demand has been 
witnessing pressure over the last 
couple of quarters. However, distri-
bution spread has helped the com-
pany to overcome the challenges. As 
per the management, high inflation is 
short-term in nature, which will ease 

with the improvement in supply side 
constraints. 

• Some challenges might persist, but 
there could be some improvement 
in the coming quarter. As per the 
management, demand could remain 
sluggish in the near-term.

• The company is holding good mar-
ket share in Complan large pack. In 
pouches and sachets segment there 
has been price war and the company 
is reluctant in that space due to lower 
margin. However, it expects good 
recovery in sachets and pouchesin 
the next 2-3 quarters.

• In overall HFD category, the large 
pack segment declined over the last 6 
months, while there has been growth 
in sachets and pouches.

• As of now, the products other than 
milk witnessed price decline. The 
company expects improvement on 
this front. At current environment, 
the company doesn’t expect any price 
intervention.

• While every FMCG player lost 3-4% 
in EBITDA margin, Zydus wellness 
has been able to maintain its EBITDA 
margin. The company is hopeful of 
reporting EBITDA margin of 20%, if 
the environment gets stabilized.

• Everyuth is a brand which is 
performing well both in brand equity 
and consumer demand perspective. 
There is huge opportunity in scrubs 
and peel off category.

• The company is already in normal 
tax rate regime and doesn’t expect 
any change in tax rate.

• The brands like Everyuth, Complan, 
Nutralite, Sugar free contribute most 
in Q2 and Q3.

• The company grew 4.5% over 
3 years, out of which 3-3.5% was 
volume-led.

• In FY23, each brand has its own 
agenda over investments. Glucon-D 
and Nycil witness higher ad spend 
during peak time, while Complan, 
Everyuth scrubs, Sugar free con-
sistent ad spend around the year. 
Nutralite witnesses lower ad spend.

Zydus Wellness: 
With the normal 
monsoon in most 
parts of the country, 
the company expects 
good growth on 
the back of brand 
penetration and 
strong distribution 
coverage.
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• Going ahead, the company will 
strengthen body lotion and Sugar lite 
green products. 

• The role of acquisition has changed. 
For Bangladesh, the company has 
great plan. 

• The company has taken out of 
cost from employee level to control 
overall cost.

• Complan is big brand with strong 
following. Company is not losing 
share in Complan in large pack, 
only there has been structural shift. 
Company is confident to recovery 
and building Complan brand strong 
going forward.

• The company has launched choco-
late Complan in 450 gm pouch pack 
in West Bengal and is confident of 
good response. The company is also 
planning to launch 450gm pouch 
across the country.

• The company expects to get fair 
share in toddler segment with market 
share of 10-11% in HFD segment in 
the next 5-6 years.

• For Glucon-D and Nycil, the 
company has taken the price hike 
before season. In Nutralite segment, 
it has taken the price hike when the 
palm oil price was increased. Only 
in Complan brand, the company 
has been reluctant in increasing the 
price. In Everyuth, the company has 
also increased the price without los-
ing the market share. The company 
continues to focus on volume growth 
instead of growth in price terms.

• The company increased the price in 
4QFY22 and refrained from price hike 
in 1QFY23.

Pidilite Industries Ltd.
• C&B reported growth across geog-
raphies and categories of adhesives, 
construction chemicals and DIY 
portfolio. B2B growth was strong 
across verticals.

• While input cost remained elevated, 
EBITDA margin remained sequen-
tially stable on account of calibrated 
pricing, higher sales and effective 
cost management actions.

• Domestic subsidiaries registered 
good sales growth. EBITDA margin 
of B2B subsidiaries remained under 
pressure due to higher input cost.

• International subsidiaries main-
tained positive momentum and 
reported high double-digit revenue 
growth in CC terms, largely led by 
judicious pricing actions.

• Net sales grew by 62.5%, with 
underlying sales volume and mix 
growth of 44.3%, driven by growth of 
49.2% in sales volume and mix of C&B 
and 28.9% in sales volume and mix of 
B2B.

• EBITDA margin of B2B subsidiaries 
remained under pressure.

• Recent softening of input prices, 
good monsoon and improvement 
in home improvement business will 
drive volume growth.

• Near-term situation remains 
challenging, as1QFY23 witnessed 
highest input cost and a large part 
will be consumed in 2QFY23 and from 
margin perspective, RM cost will be 
the highest. On YoY basis, all building 
materials witnessed some demand 
compression in rural and semi-urban 
markets and demand is expected to 
pick up in 2HFY23.

• Margin will be not much different 

in 2QFY23, led by price hike. Looking 
ahead, a lot will depend on prod-
uct-mix too.

• On distribution, the company 
invested in smaller towns and rural 
areas with 5,000-1,0000population. 
In water proofing, a new roof coating 
product was launched and each 
division has innovation programmes, 
which will start contributingover the 
next 18-36 months.

• Margin is based on product price 
point. Pidilite has gained market 
share led by consolidation of distri-
bution reach.

• VAM: VAM is moderating and spot 
has gone below US$2,000/tonne the 
rate is between 1,600-1,800/tonne. 
These are short-term phenomenon 
and unless there are some geopo-
litical issues, 2HFY23 will see mod-
eration in input cost. The company 
would like to wait for another 3 
months before knowing what the 
margin will be in 2HFY23. 

• Araldite: The company started to 
introduce it in 1QFY23 in smaller 
towns and it continues to witness 
strong growth. 

• Tiling adhesives are a fast growing 
market due to investments made by 
the companies. As a lot of unorga-
nized players are there, it is difficult 
to predict the market growth. 

• Pidilite has no like-to-like compari-
son, be it building materials or paints. 
15% of its business is B2B and 15% is 
from FMCG and 70% is bazaar. Over 
the period of 3 years, the company 
has delivered strong growth in both 
B2C and B2B segments. 

• The company believes competitive 
intensity will continue to remain.

• Weighted price increase will be 
14-18% over the period and price rise 
for Fevicol will be at the high end of 
the band. The company will rather 
sacrifice the margin for volume 
growth. If the present trend on VAM 
continues, the company would no 
longer need to raise prices. In this 
uncertain world, decrease in input 
cost will be greater driver of margin 

VAM is moderating 
and spot has gone 
below US$2,000/
tonne the rate is 
between 1,600-
1,800/tonne. These 
are short-term 
phenomenon and 
unless there are 
some geopolitical 
issues, 2HFY23 will 
see moderation in 
input cost...Pidilite 
Industries Ltd.
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growth. Operating leverage will be 
one of the major drivers, but it will 
take 6-9 months for the company to 
ascertain any decline in input prices.

• Break-up business: Core products 
(1-1.5x GDP growth) and water proof-
ing, joiners (at 2-5x GDP) and pioneer 
products (aims to reach minimum 
size of Rs 100 core in 3 years and the 
company have been exceeding the 
numberssince last 12 months). 

• Growth was driven by metros and 
Tier-I cities. However, due to lack of 
knowledge and understanding, the 
company was not able to achieve to 
the potential in Tier-III and Tier-IV 
cities. Hence, the company is getting 
in rural areas with small population 
and wants to capitalize on the first 
mover’s advantage. Urban: Rural 
sales stood at 2:1. The company has 
divided whole country based on 
economic prosperity. Cross-selling 
much easier in small towns than the 
urban markets. 

• Pidilite is keeping a close watch 
on paint players. Asian Paints is 
operating at the bottom end of the 
market and this is the only company, 
which has gained market share from 
the unorganized players. Pidilite on 
the other hand is also gaining market 
share. In waterproofing, there are 2 
large segments i.e., new construction, 
and repair and maintenance. Paints 
companies are active in repairs and 
maintenance segment. In coating 
space, most paint players are in 
repairs and maintenance segment. 

• VAM consumption was between 
US$2,200-2,300 in 1QFY23, which will 
be US$2,300-2,500 in 2QFY23.

• In 1QFY23, there was a lot of 
pent-up demand apart from tailwinds 
of housing demand and investment 
for up-gradation. Organized and 
commercial real estate has also seen 
upside. Cost has risen by 12-25% in 
building volume. 

• In most Tier-II, Tier-III and Tier-IV 
towns, demand was driven by 
monsoon and demand is expected to 
be good in 2HFY23.

• From a distribution perspective, 

Pidilite has the greatest reach com-
pared to paint companies.

Info Edge (India) Ltd.
• Billings grew by 62.4% YoYto Rs 
524.2 crore. 

• Billing including acquired operating 
businesses (Zwayam and DoSelect) 
stood at Rs 537crore (up 66.4%).

• Cash from operations stood at Rs 
164.5 crore (up 49% YoY)

• Deferred sales revenue stood at Rs 
824.5 crore vs. Rs 506.9 crore in June 
30, 2021, (up 62.8% YoY).

• Cash including wholly owned sub-
sidiaries stood at Rs 3,439 crore vs. Rs 
3,456 crore as of June 30, 2021

• Recruitment: Hiring sentiments 
across sectors remained strong. 
Naukri Job Speak Index for the quar-
ter was up 32%. Marquee IT clients 
continued to see strong momentum. 
High attrition and strong pipeline 
continue to drive recruitment in 
this vertical. IT companies have 
increased hiring on freshers during 
the quarter. It witnessed revival of 
hiring in the last 2 quarters in non-IT 
space in sectors like retail, education, 
insurance, real estate, travel and 
tourism. There seems to be a strong 
manpower demand across sectors 
across metros and non-metros. 
Huge growth phase will depend on: 
(a) IT (>half of revenue) continues 
to well, business will continue to 
grow fast; (b) how fast the economy 
grows. Non-IT would meaningfully 

contribute if economy grows faster 
than pre-COVID-19 and (c) driving 
better price realization by delivering 
better value to clients. Digitization 
is also adding more customers than 
earlier. The company has now a much 
bigger portfolio with new acqui-
sitions like Zwayam and DoSelect 
and these will grow faster than rest 
businesses.

• 99acres (real estate): Witnessed 
momentum in new homes sales 
across cities in 1QFY23. Despite 
increase in home prices, affordability 
remains to be on strong grounds. 
It expects reasonable launches to 
continue in residential segment 
despite increase in repo rate led 
increase in home loan rates. Rental 
supply also saw fast uptick, as more 
offices opened up. Commercial space 
also witnessed momentum with 
no further COVID wave. 99acres 
reported a billing of Rs 61.1 crore 
(up 173% YoY on COVID impacted 
1QFY22). 99acres reported revenue of 
Rs 66.3 crore (34.9% YoY). With high 
A&P spends, 99acres reported an 
EBITDA loss of Rs 35 crore vs. profit 
of Rs 10 lakh in 1QFY22.The business 
reported cash outflow of Rs 46.5 crore 
vs cash outflow of Rs 36.4 crore in 
1QFY22. Owner listings grew by 7% 
YoY, while broker listings grew by 
9% YoY. The company continues to 
invest in content and client delivery. 
The space has been competitive for a 
while now and competitors have been 
spending a lot and hence, the com-
pany had to respond with higher A&P 
spends. Moreover, the company post 
COVID didn’t spend much and going 
forward, the A&P spend will con-
tinue. The company might moderate 
a little when competitive intensity 
eases. Real estate is bouncing back 
however, the space has become very 
competitive and average spend will 
be Rs 30-35 crore per quarter. Sales 
will follow overtime and will be 
known after couple of quarters.

• Jeevansathi: Recovered from last 
year’s slowdown and engagement 
levels are back. Jeevansathi reported 
billing of Rs 17.6 crore (down 29.8% 
YoY) primarily due to concessional 

Hiring sentiments 
across sectors 
remained strong. 
Naukri Job Speak 
Index for the 
quarter was up 32%. 
Marquee IT clients 
continued to see 
strong momentum...
Info Edge India Ltd.
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offerings introduced during the 
last qtr. Revenue fell by 9.1% to Rs 
22.9 crore. It reported a loss of Rs 
27.6 crore vs. loss of Rs 22 crore in 
1QFY22. Cash outflow stood at Rs 49.8 
crore vs. out flow of Rs 18.4 crore in 
1QFY22. Info Edge has changed the 
model in Jeevansathi and experi-
menting with new model wherein 
the company has gone free on lot of 
services, which were paid earlier and 
has helped to acquire more users. 
If this model sustains, the company 
wouldn’t have to spend on marketing 
as earlier. Revenue will take beating 
for next few quarters however, if 
the company gets more traffic, more 
matches and more marriages on the 
platform, it would be able to figure 
out the subscription numbers. 90% of 
traffic is on the app and seen increase 
in traffic after it gone free (on a lot 
of services) in last 3 months. The 
management is not sure whether the 
new model will succeed. Thus, in case 
it does, the company would not get 
back to paid model. 

• Recruitment Solutions: Billings at 
Rs 415 crore (up 64.6% YoY). Cash 
from operations stood at Rs 235.4 
crore (up 59%). Billings for Naukri 
(India) stood at Rs 354 crore (up 72.3% 
YoY) while revenue for Naukri (India) 
stood at Rs 326.8 crore (up 76.8% YoY). 
Billing including acquired businesses 
(Zwayam and Do Select) stood at Rs 
427.9 crore (up 69.7% YoY). IIM Jobs 
also reported 64.8% YoY growth in 
billing numbers at Rs 15.3 crore vs. Rs 
9.3 crore in 1QFY22. Well-integrated 
Go-to-Market strategy for Naukri 
India team worked well for Zwayam 
and Do Select with both businesses 
closing 1QFY23 with billings of Rs 6.25 
crore and Rs 6.95 crore, respectively.

• Naukri business continues to grow 
strongly for the last six quarters. 
Naukri India witnessed higher job 
seeker activity in India. On jobseeker 
side, it saw 23,365 new registrations 
per day and crossed 10mn active 
install based on android app. 

• Sales strategy remains to create 
value proposition for the company’s 
products and to drive value, for the 

customers. 

• The company witnessed 49% YoY 
growth in new client acquisition.

• Ambition box grew handsomely to 
overtake leading competitor in the 
space. Reported 6.29mn unique visi-
tors in 1QFY23, making it the largest 
career reviews and ratings platform 
in India.

• It launched series of new video 
campaigns and this would further 
reinstate Naukri’s traffic share and 
improve product recall among new 
generation job seekers.

• Shiksha: Billings grew by 30.7% 
YoY to Rs 30.4 crore. Revenue grew 
by 37.4% YoY to Rs 31.3 crore with 
EBITDA coming in at Rs 6.2 crore (vs. 
Rs 7.7 crore in 1QFY22). Cash from 
operations stood at Rs 5.3 crore vs. Rs 
8 crore in 1QFY22. Shiksha business 
has been delivering strong and 
consistent revenue growth for last 
7 quarters and has been generating 
cash. Delayed closure of academic 
year 2022 had an impact on new 
students registering on the platform. 
As COVID related concerns subside, 
the management expects the trend 
to normalize in a few quarters. New 
private universities will further offer 
opportunities to Shiksha business 
to expand. Study abroad business, 

which is relatively new, saw recovery 
in student offerings. The company 
continues to invest in making the 
content more comprehensive and 
student-friendly. 

• Monetization of stake: It does not 
need to sell Zomato stock in order 
to invest in start-ups. It has funds 
in place and enough money on 
balance sheet to make investments. 
The truth being, it’s not easy to 
find investments like Zomato or a 
Policybazar. Only 1-2 investments 
become successful in the span of next 
5-7 years. The company can exit these 
investments but would eventually 
make sub-optimal investments for 
next 2-3 years if deployed now. At the 
end of the day, the board will decide 
the matter. Even investment of Rs 
3000 crore in start-ups (early stage) 
post exiting Zomato and Policybazar 
would result in investment in 300 
start-ups with average check size of 
Rs 10 crore, which is a lot from team 
management perspective. 

• Strategic investments: The company 
is making 2-3 types of investments. 
One is outright acquisition like 
Ambition Box, IIM Jobs, Zwayam 
and DoSelect. These businesses are 
driving tremendous value for Naukri 
network since these businesses 
could be scaled up massively. There 
are companies where company has 
invested but does not run the busi-
nesses like NOPaperForms, GreytHR, 
where the company’s businesses are 
not collaborating but periodically 
exchange ideas but there is no 
business co-operation between these 
businesses. It they scale up, the com-
pany would invest further. There are 
few subsidiaries like Aisle Network 
Private Limited (Aisle), where the 
company owns 76% and could further 
scale to 100% but gradually since 
the present management is doing a 
better job than what Info Edge can 
do internally. That’s the 3rd type of 
investment. Shiksha’s scale-up has 
largely happened internally rather 
than through collaborations with 
start-ups.

• Tech hiring was on fire for last 

Naukri business 
continues to grow 
strongly for the last 
six quarters. Naukri 
India witnessed 
higher job seeker 
activity in India. 
On jobseeker side, 
it saw 23,365 new 
registrations per day 
and crossed 10mn 
active install based 
on android app...
Info Edge India Ltd.
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4-5 quarters and attrition rate has 
peaked. Whilst the start-up hiring 
market has now slowed down, the 
start-ups are not a big part for Info 
Edge’s revenue stream. Tech hiring 
has slowed down a bit but attrition 
rates are higher at most companies 
but are not as crazy as it used to be 3 
quarters back. There are some talks 
of US recession and that has slowed 
things a bit. However, in case the US 
economy turns around, hiring could 
go back to what it used to be 3-4 
years back. Hiring is strong in retail, 
hospitality and travel in US. Tech jobs 
(including tech jobs in non-tech com-
panies) account for ~60% of revenue.

• The company has been generating 
strong cash from Naukri business and 
can invest a lot in this business and 
even in media spends. It is investing 
in new verticals like Jobhai.com, 
bigshyft.com, which the company 
is building in-house. Investment in 
Zwayam and Do Select will provide 
growth within Naukri business. The 
company can improve margin by not 
investing in these companies. 

Zomato Ltd.
• The company witnessed positive 
cash-flow (including treasury 
income) in 1QFY23. Adjusted EBITDA 
stood at Rs.1.5bn, while other income 
came in at Rs.1.7bn. Thus, the 
company is not losing cash any more. 
Food business became EBITDA-
break-even, while its overall adjusted 
EBITDA is expected to break-even by 
FY23 (not later than 2QFY24).

• BlinKit: It had a US$400mn 
investment plan for next couple of 
years, which has been reduced to 
US$320mn, as the business surpassed 
expectations on growth and loss-re-
duction front. BlinKit is expected 
to break even with an investment 
of US$320mn starting from Jan’22. 
Already US$150mn has been invested. 

• Post transaction, the losses are 
expected to come down further. 
Legacy costs are none in the system 
and both revenue and cost structures 
are totally aligned with the business 
model.

• Food Delivery Biz: Improvement in 
take rate is a combination of three 
factors (restaurant mix, more adver-
tisement and higher commission) and 
improvement in customer delivery 
charges. With the restaurant indus-
try bouncing back, ad spends are 
increasing and the blended take rates 
have also improved. The company is 
not increasing take rates for top-end 
restaurants but normalizing the take 
rates which are at lower end. The 
management however foresee some 
increase in take rates from here on.

• Acceleration in MTU Growth: 
Growth in coming from higher 
conversion, retention and increase in 
transacting users and higher repeat 
customers.

• MTUs: MTU witnessed healthy YoY 
improvement.  yoy has been healthy. 
Company’s business is lumpy and not 
linear and better to look at annual 
trends than qoq. April-June quarter 
did not have much impact of IPL 
and there is not much seasonality. 
Internally, the company optimizes 
for GoV growth and it is not nec-
essary that MTU needs to improve 
especially with bad quality customer 
cohort (which the company is fine 
losing) but could lead to lower MTU. 
Overall, as long as GoV is growing, 
minor variation on MTU is fine and 
the company is not concerned on 
the same. For instance, MTU grew by 
~35% YoY in 1QFY23 in line with GoV 

and order growth. The company has 
a lot of headroom for growth. 

• As the cost headwinds existed, it 
is difficult to say whether they are 
behind or not.

• Historically, AOV has not moved 
much over last two years, which gives 
confidence that it will remain steady. 
There will be always be counter-bal-
ancing factor, which could push or 
pull, but the company has strong his-
torical data, which gives confidence.

• Improvement in food delivery 
EBITDA helped to absorb unallocated 
cost and the company is working 
on to reduce fixed cost. Unallocated 
cost will remain range-bound, while 
adjusted EBITDA will improve on 
account of lower incremental food 
delivery hyper local cost. 

• Rider Cost: Delivery cost adversely 
affected in the current quarter due 
to rains, which may improve from 
3QFY23 onwards. 

• Operating Metrics Change: Over 
the last year, the company has been 
working hard for infrastructure to 
make the changes. This quarter, 
the company has delivered on a lot 
of parameters. While the company 
has been working on last 12 months, 
some of these strategies went live in 
1QFY23. Active riders will also grow 
with growth in GoV. The company 
also gained on efficiency front in 
1QFY23. 

• Dark stores for BlinKit: Overall 
numbers have decreased. However, 
the company is in a position where 
it might go up again. The number 
should stabilize from now onwards. 
Delivery cost is similar to that of 
Zomato, while the loss will reduce 
post integration. 

• Dining out Biz: The business is 
always profitable but depends upon 
getting right products and right 
monetization model, which could 
drive revenue but it’s at least 1-2 
quarters away before anything takes 
shape. The company is in the midst of 
rebuilding this business.

• Transacting User-mix: MTU-mix 

The company 
witnessed positive 
cash-flow (including 
treasury income) in 
1QFY23. Adjusted 
EBITDA stood at 
Rs.1.5bn, while other 
income came in 
at Rs.1.7bn. Thus, 
the company is not 
losing cash any 
more...Zomato Ltd.
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will be published periodically when 
there is a major change. 

• Employee Expenses: ESOP expenses 
are expected to come down. Other 
benefits allowances are not expected 
to cross 15-20% mark.

• Competition: Competitive intensity 
changes almost every week. It is a 
highly competitive market and it is 
important to monitor what others are 
doing. 

• Contribution Margin: Over the last 
3-4 quarters, Zomato has not seen 
much improvement in delivery cost, 
and hence, the contribution margin 
has come down. Going ahead, it 
expects delivery cost to come down 
but definitely not at the cost of 
delivery partners.

• AOV growth has been impacted, as 
the people came back to offices and 
also owing to food inflation (which 
has been stark and led to menu price 
increases). As delivery charges go up, 
AOV goes higher as well. 

• Do see some upsides to take rates 
from here on.

• Focus has always been on continu-
ously increasing quality of services. 
Customers are very sensitive to 
services. Food is a perishable product 
and the level of service is very high 
and that is one of the key areas to 
focus on and that drives other factors 
as well. A strong customer brand 
is important which helps retain 
customers and significantly impacts 
economics and growth. 

• Loyalty Programmes: The company 
is continuously thinking of how to 
reinvent loyalty programmes so that 
it remains a value proposition and 
doesn’t burn a hole in the pocket. The 
company would look beyond loyalty 
programs for increasing customer 
frequency introducing newer use 
cases which leads to current offline 
spends on foods on platform. Com-
pany piloted instant food delivery 
facility and to impact of frequency of 
users on the platform

• Ad business that the company gets 
from the restaurants for food delivery 

is baked in food delivery numbers. At 
product level, have a matured prod-
uct and that’s legacy business with 
which Zomato started monetizing. Ad 
sales is more a function of sales and 
growth and traffic on the platform 
which will lead to incremental 
revenue growth

• Rain raises delivery cost and part of 
which is passed on to the customers. 
Impact of that could be 20% in total 
rise in delivery cost. 

• The company expects delivery 
charges to go up, and delivery cost to 
come down. 

• Business is trending in a direction 
in large markets. 

ABB India Ltd.
• Improved operational efficiency and 
customer connect have been driving 
business momentum.

• Portfolio divided in 20 distinct divi-
sions and connects with 23 market 
segments.

• Rated as “Strong” ESG performer by 
CRISIL.

• Accredited by CII as a ‘Responsible 
Export Organization’.

• Focus on short-cycle orders led to 
growth across most businesses.

• Exports revenue was higher by 45%, 
while services revenue grew by >14%.

• Discrete segment witnessed 

broad-based growth with orders 
coming from automotive, F&B and 
electronics segment.

• Process industries and optimiza-
tion: Improvement across segments 
led by customer activity in metals, 
paint and cement etc.

• The company has been able to man-
age cyclicality, as it passes through 
market cycles. It remains upbeat on 
Electronics, Data Center and Ware-
house & Logistics.

• It expects to become water positive/
neutral in 2022. It is realizing zero 
waste to landfill goal at manufactur-
ing unit. From 2022, the company 
is operating on 100% on renewable 
energy. It is enhancing waste 
recyclability across locations (96% by 
2022).

• ABB India is aligned to UN SDGs 
– with strong focus on community 
development. There are few projects, 
which are very close to heart like 
Women Engineering Scholarship 
Programme.

• Focus on 23 market segments have 
been yielding results, as reflected in 
financial performance. Strong cus-
tomers connect and focus on exports 
and services are very well-sustain-
able ground.

• Process automation has gained 
momentum with strong order growth 
from steel majors.

• Sequentially, growth pattern 
emerging across divisions. It guided 
for 10% minimum growth earlier 
and expects to catch up and remain 
credible. 

• Abnormal MTM impact due to cop-
per prices and had spread between 
EL and MO divisions.

• Expansion of EBITDA margin (after 
removing derivative impact) is very 
satisfying.

• It cash position stood Rs 2,800 crore 
as of the quarter end. 

• It has been managing material 
cost through cheaper sourcing and 
passing on to customers. 

The company has 
been able to manage 
cyclicality, as it 
passes through 
market cycles. It 
remains upbeat 
on Electronics, 
Data Center and 
Warehouse & 
Logistics...ABB India 
Ltd.
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• Net-net strong backlog execution 
and better revenue-mix resulted in 
strong financials.

• Electrification: It witnessed 
continued execution momentum on 
the back of healthy order book. Its 
order inflow stood at Rs 967 crore, 
while order backlog stood at Rs 1,559 
crore. It saw good order booking 
across divisions apart from increase 
in export orders aided by segment 
focus and customer-connect. 

• Motion: Exports sustained upward 
trajectory, although there will be 
competition, going ahead. 

• Robotics and Discrete Automa-
tion: This segment has very good 
prospects, but it was impacted by 
semi-conductor supply challenges, 
which is expected to be sorted out in 
the coming quarter.

• Domestic: Export mix remained 
unchanged at 88:12, which suggests 
that the exports market has grown 
as well.

• Risks: Inflation-impact on material 
cost and cash; forex (under no one’s 
control driven by economic factors, 
hedge the exposure and have MTM 
impact); and geopolitical and COVID-
19 (there are lot of geopolitical issues, 
which need to be closely observed).

• The company has large orders in 
Motion and Process Automation. 
The market is currently looking 
into metal prices, but the pipeline 
is strong and metal, cement and oil 
and gas are very upbeat. Mobility: 
Both Indian Railways and Metros 
businesses are going strong. Process 
Automation: Data center and railways 
businesses are very strong, while the 
growth in Electrification and Renew-
able is expected to be aided by large 
orders. 

• EBITDA margin sustainability: 
The company wants to target PBT 
corridor of 10% despite adverse 
commodity and forex movements. In 
one quarter, there could be exceed-
ingly good results, which could be 
balanced out in the next. 

• Base orders momentum: Thecom-
pany has couple of large orders from 
multiple market segments across the 
country. It can witness higher growth 
on the back of expansion of product 
portfolio and deeper geographical 
presence in Tier-IV and Tier-V cities. 

• Business has 20 divisions and 
after accounting of discontinued 
businesses from 2018, order inflow 
growth is nearing double-digit with 
inflation at 6%. Thus, order traction 
is far higher than GDP rate and albeit 
some businesses could be cyclical in 
nature. 

• Un-allocable expenses: 1QCY22 had 
an actuarial impact, while the com-
pany had a reverse wave in 2QCY22 
with the discounting rate going up, 
liabilities are lesser needed and is as 
per accounting standard. Besides, 
the company also had reversal of 
provisions on GST etc. The quarterly 
run rate of un-allocable expenses 
would be between Rs 32-35 crore on 
normalized basis.

• The company has been investing for 
last 2-3 years in product portfolio, 
cost optimization and productivity 
enhancement. Productivity enhance-
ment has been tremendous. 

• Country has opened up investments 
in many areas and market segments 
in categories with high growth 
segment and ABB India is prepared 

to serve them. The backlog is very 
strong and most of the portfolio is a 
value-added, which reflects in profit-
ability. Pent-up investments by steel 
majors led to strong performance in 
Process Automation, which needs to 
be monitored, going ahead.

• ABB India needs additional capaci-
ties and is in the process of expansion 
in Nashik, Faridabad, Maneja and 
Nelamangala.

• Softening commodity prices: All 
orders that ABB has bid and exe-
cuting are hedged. Looking ahead, 
depending on volatility in commodity 
prices the projects will be priced. 

• Large orders: Rs 250 crore in total 
order book (for orders above Rs 100 
crore)

• Contribution of Railways and Met-
ros: This is a very growing segment 
and ABB India has traction conver-
tors, battery chargers and traction 
motors. This is a separate division in 
itself with separate P&L and motion 
is highly bullish on both Railways 
roiling stock and infrastructure. 
Infra is developing very fast and all 
projects are on track and giving addi-
tional business for EL business. All 
power for metro project comes under 
infrastructure and all metros uses 
ABB solutions. Most OEMs, which are 
certified to serve Railways, uses ABB 
India products. Over a period of time, 
this business has been growing much 
faster than turbo charger since they 
are no more using diesel engines due 
to electrification.

• Divestment of turbo charging: This 
business, which used to be a part of 
Process Automation segment, has 
been separated at global level. Pro-
cess Automation segment does not 
have any direct relation with railways 
segment now.

• Channel partner business and OEM 
businesses are equally balanced for 
ABB India. On exports front, ABB 
India sees strong growth and good 
margin.

The company has 
large orders in 
Motion and Process 
Automation. The 
market is currently 
looking into metal 
prices, but the 
pipeline is strong 
and metal, cement 
and oil and gas are 
very upbeat...ABB 
India Ltd.
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Economy review

ECONOMY REVIEW

Amidst this volatile and uncertain period when the 
economic growth is fraught with challenges both on 
internal and external front, a recovery in investment 
is of paramount importance. So far, the mantle was 
taken by Government as the country’s private corporate 
investment to GDP ratio declined sharply to 9.2% in FY21 
from the peak of 17.8% of GDP in FY08 on account of 
impaired banking system and lack of end market demand. 
It is expected that the investment cycle has bottomed 
out, as investment contribution to GDP reduced to 26.7% 
in FY21 from the peak of 36% in FY07. According to a 
recent report by Reserve Bank of India (RBI), private 
investment outlook is strong for FY23 as gauged by the 
project investment proposals of 
the private corporate sector. The 
analysis has only concentrated on 
capital expenditure (capex) by private 
corporate sector on account of its 
strong impact in driving overall 
investment in the country. The RBI 
analysis has used survey-based 
methods since the annual data for 
corporate based on balance sheet may 
not be useful in assessing the short 
term outlook. The article states that 
after being impacted by the pandemic, 
private investments remained 
subdued for FY20 and FY21. However, 
announcements of new investment 
projects increased significantly during 

FY22, with total cost of project recording an increase of 
~90% over FY21, albeit it still has to scale higher than the 
pre-pandemic levels. 

The RBI has gathered investment data from three 
different sources, viz., (i) banks and financial institutions 
(FIs) which are involved in the business of project finance 
to private corporate, (ii) finances raised for capex purpose 
through the external commercial borrowings (ECBs), 
including issuance of foreign currency convertible bonds 
(FCCBs), rupee denominated bonds (RDBs), and (iii) initial 
public offerings (IPOs), follow-on public offerings (FPOs) 
and rights issues during a year. The authors have taken 
due care to see that the data doesn’t overlap. Besides, 

data for projects are taken above Rs 
10 crore and with private ownership 
greater than 51%. The RBI has further 
assumed that the companies would 
stick to their ex-ante capex plans 
and which may however deviate from 
ex-post estimates of corporate fixed 
investment available in the National 
Accounts Statistics (NAS). Such 
deviations might happen due to timing 
differences which also sometimes 
lead to cost overruns etc. Based on 
the collected data, it was observed 
that the new project announcements 
remained weak during FY20 and 
which further deteriorated in FY21 
plagued by the COVID-19 pandemic. 

Announcements 
of new investment 
projects increased 
significantly during 
FY22, with total cost 
of project recording 
an increase of ~90% 
over FY21, albeit 
it still has to scale 
higher than the pre-
pandemic levels.
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With resumption of business activities and improvement 
in sentiment, paved the recovery in demand and thus the 
need for new private investments. As per the RBI report, 
banks and FIs which were actively involved in project 
finance, reported 403 projects in FY22, significantly 
higher than 220 projects reported during FY21 as well as 
320 projects reported during FY20, majorly led by small 
ticket projects. While total project cost envisaged for 
projects doubled in FY22 at Rs 1,43,314 crore as against Rs 
75,558 crore in FY21, it remained lower than the pre- Covid 
levels. Apart from banks and FIs, another 361 companies 
raised Rs 7,824 crore through ECBs/ FCCBs/RDBs and 
27 other companies raised Rs 3,410 crore for their capex 
needs through domestic equity issues under the IPO 
route. On an aggregate basis, investment plans of 791 

projects aggregating Rs 1,94,548 crore was made in FY22 
as against 576 projects raising Rs 1,16,603 crore.

Capacity Utilisation (%)

Source: RBI, OBICUS Survey on the Manufacturing sector
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Share of Major Industries in Aggregate Cost of Projects Sanctioned by Banks/FIs (%)

Source: Private Corporate Investment: Growth in 2021-22 and Outlook for 2022-23, RBI
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Size-wise Distribution of Projects Sanctioned by Banks/FIs: 2012-13 to 2021-22
Period Number and Share 

of Projects
Less than
Rs 100 cr

Rs 100 cr to 
Rs 500 cr

Rs 500 cr to 
Rs 1000 cr

Rs 1000 cr to 
Rs 5000 cr

Rs 5000 cr 
& above

Total

FY13 No. of Projects 245.0 119.0 20.0 23.0 7.0 414
Per cent Share 4.8 14.6 7.3 26.8 46.4 100 (1,89,483)

FY14 No. of Projects 306.0 115.0 25.0 21.0 5.0 472
Per cent Share 8.3 20.0 13.9 29.1 28.7 100 (1,27,328)

FY15 No. of Projects 223.0 65.0 18.0 19.0 1.0 326
Per cent Share 9.0 16.6 14.6 47.8 12.0 100 (87,253)

FY16 No. of Projects 214.0 76.0 34.0 21.0 1.0 346
Per cent Share 8.6 20.9 26.0 38.5 5.9 100 (91,781)

FY17 No. of Projects 287.0 180.0 29.0 40.0 5.0 541
Per cent Share 5.8 23.3 11.9 41.7 17.4 100 (1,79,239)

FY18 No. of Projects 263.0 149.0 28.0 42.0 3.0 485
Per cent Share 5.2 21.0 10.8 43.8 19.1 100 (1,68,239)

FY19 No. of Projects 220.0 110.0 39.0 36.0 4.0 409
Per cent Share 4.8 17.0 17.0 39.6 21.6 100 (1,59,189)

FY20 No. of Projects 150.0 84.0 45.0 36.0 5.0 320
Per cent Share 3.3 11.9 18.6 37.4 28.8 100 (1,75,830)

FY21 No. of Projects 128.0 52.0 15.0 24.0 1.0 220
Per cent Share 5.5 16.8 14.2 53.5 10.0 100 (75,558)

FY22 No. of Projects 202.0 126.0 37.0 36.0 2.0 403
Per cent Share 5.6 19.9 19.8 46.8 7.8 100 (1,43,314)

Note: i. Figures in brackets are total cost of projects in Rs crore.

ii. Per cent share is the share in total cost of projects. Percentages may not total 100 due to rounding.

Source: Private Corporate Investment: Growth in 2021-22 and Outlook for 2022-23, RBI

Purpose-wise Distribution of Projects Sanctioned by Banks/FIs during 2012-13 to 2021-22
Period Number and Share 

of Projects
New Expansion &

Modernisation
Diversification Others Total

FY13 No. of Projects 303 107 – 4 414
Per cent Share 84.2 14.7 – 1.1 100 (1,89,483)

FY14 No. of Projects 361 95 2 14 472
Per cent Share 65.2 20.1 – 14.7 100 (1,27,328)

FY15 No. of Projects 203 92 2 29 326
Per cent Share 39.4 14.7 0.2 45.7 100 (87,253)

FY16 No. of Projects 260 64 3 19 346
Per cent Share 73.6 14.3 0.1 12 100 (91,781)

FY17 No. of Projects 429 97 4 11 541
Per cent Share 78.6 9.9 0.1 11.3 100 (1,79,249)

FY18 No. of Projects 396 80 2 7 485
Per cent Share 89 9.5 0.1 1.5 100 (1,68,239)

FY19 No. of Projects 309 80 – 20 409
Per cent Share 76.8 19.3 – 3.9 100 (1,59,189)

FY20 No. of Projects 262 37 1 20 320
Per cent Share 79.8 13.7 – 6.4 100 (1,75,830)

FY21 No. of Projects 181 38 1 – 220
Per cent Share 94.1 5.9 – – 100 (75,558)

FY22 No. of Projects 313 89 1 – 403
Per cent Share 89.1 10.8 0.1 – 100 (1,43,314)

Note: i. Figures in brackets are total cost of projects in Rs crore.
ii. Per cent share is the share in total cost of projects. Percentages may not total 100 due to rounding.
iii. -: Nil/ Negligible.

Source: Private Corporate Investment: Growth in 2021-22 and Outlook for 2022-23, RBI
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However, the private investment climate already 
remained muted long before the pandemic due to excess 
capacity. This was further complicated by the pandemic 
and the uncertainty brought about by it. However, since 
the private corporate were underinvested, they were 
behind the graph and failed to cope up with massive 
pent up demand post Covid. The fact that they have 
now realized the same, could be gauged from the data 
on new investments where 89% of total project cost 
sanctioned by banks and FIs in FY22 was accounted by 
greenfield (new) projects. Even in number of projects 
announced, greenfield projects were higher than FY21 
as well as FY20. The number of large projects (Rs 1,000 
crore – Rs 5,000 crore) increased to 36 during FY22 
from 24 projects in FY21, albeit their share in total cost 
of projects moderated. Within industries, infrastructure 
still continues to garner the highest share, even though 

the share has come down in FY22 to 56.7% (from 74.3% in 
FY21) which could be largely related to the power sector. 
Nevertheless, the total cost of infrastructure projects 
increased from Rs 56,103 crore to Rs 81,221 crore during 
this period. In non-infrastructure sector, industries like 
construction, textile, electrical equipments & electronics 
and metal & metal products, recorded significant rise 
in the total cost of projects envisaged in FY22, states the 
RBI article. Moreover, within infrastructure, ‘Road & 
Bridges’ share of investments improved in recent years 
when compared to period FY13-20. Even state wise data 
reveals that during FY22, 56.4% of the projects were taken 
up in five states, viz., Rajasthan, Uttar Pradesh, Gujarat, 
Maharashtra and Tamil Nadu. In fact, the share of these 
five states increased significantly from an average share 
of 40.7% during FY13-20 to more than 50% in the last two 
years. 

The RBI report states that the phasing profile of the 
envisaged capex sanctioned during different years 
actually helps in generating short-term (one year 
ahead) capex forecasts. Based on the phasing of projects 
sanctioned by banks and FIs, it could be deduced 
that ~41.8% (or Rs 59,897 crore) of the total proposed 
expenditure was expected to be spent in the same year in 
FY22, while 30.9% (Rs 44,282 crore) is likely to be spent in 
FY23 and another 17.6% (Rs 25,267 crore) in the subsequent 
period. 9.7% of the total project cost in FY22 was already 
spent prior to FY22. Planned capex through banks and 

FIs marked a decline of 3.8% in FY22 when compared 
with FY21. However, this was more than compensated 
by capex planned to be incurred through ECB route 
which increased sharply by 73.4% to Rs 64,178 crore 
from its level a year ago. Capex through capital market 
(equity route) was significantly higher at Rs 1,178 crore 
in FY22. On an overall basis, a total capex of Rs 1,93,722 
crore was expected to be made by the private corporate 
sector in FY22, registering a growth of 13.5% YoY, majorly 
contributed by the ECB route taking advantage of the low 
interest rates in developed economies. 

Phasing of Capex of Projects Funded Through Banks/FIs/IPOs/ECBs/FCCBs/RDBs*
Year of
sanction

No of Com-
panies

Project
Cost

(Rs cr)

FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 Beyond 
FY23

Banks/
FIs/ ECBs/

FCCBs/
RDBs/IPOs

upto FY13   2,89,821 1,58,995 55,241 15,596 7,316 2,045       

FY14 1056 2,08,518 15,139 90,966 66,285 23,542 7,105 2,677 1,472      

FY15 828 1,45,658 98 14,822 71,569 43,128 13,018 1,821 164 1,038     

FY16 700 1,35,177  3,787 7,445 67,159 38,692 11,500 5,151 1,223 220    

FY17 916 2,02,562  1,352 3,952 25,402 86,610 47,448 22,998 8,711 4,003 2,086   

FY18 955 2,07,673   620 15,184 12,445 81,242 54,817 30,038 10,736 2,349 242  

FY19 963 2,32,288    569 6,862 11,000 1,06,700 64,895 22,497 15,157 4,507 101

FY20 827 2,71,374      4,049 14,526 1,19,394 75,715 39,833 15,079 2,778

FY21 576 1,16,603       2,491 3,709 47,236 48,110 10,437 4,620

FY22 791 1,94,548        3,610 10,268 86,187 67,379 27,104

Total &   3,05,058 2,69,922 2,05,112 1,90,580 1,72,048 1,61,782 2,08,319 2,32,618 1,70,675 1,93,722 97,644 34,603

Percentage 
change

   -11.5 -24 -7.1 -9.7 -6 28.8 11.7 -26.6 13.5 #  

*: Rupee Denominated Bonds (RDBs) have been included since 2016-17.
#: Per cent change for 2022-23 is not worked out as capex from proposals that are likely to be sanctioned in 2022-23 is not fully available.
&: The estimate is ex-ante incorporating only envisaged investment; they are different from those actually realised/utilised.
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In fact, media articles highlighting CMIE data have also 
corroborated the same story of a revival in capex. New 
project announcements in April-June quarter of 2022 
have witnessed growth of 21% yoy at Rs 3.57 trillion. 
This is after strong 46% yoy growth witnessed in March 
quarter at Rs 5.91 trillion. While this is true that last year 
had seen the worst impact during the second wave of 
the Covid-19 pandemic, which spanned the April-June 
period, the momentum in capex have however stayed 
firm. Besides, ~Rs 87,000 crore worth of projects were 
completed in June 2022 and the 
completion rate is 22.5% higher 
than last year. More importantly, 
the value of stalled projects fell 
39.4% to around Rs 20,000 crore. 
In fact, project announcements 
ended on a higher note in FY22 
picking up by 70% to Rs 14.3 trillion 
after plummeting to a 17-year low 
in FY21 due to the pandemic. As 
the RBI article mentioned, the 
figures from CMIE also suggest 
that the capex momentum albeit 
has picked up, but is yet to reach 
pre-pandemic levels (of average 
annual project announcements of 
~Rs 19 trillion from 2016 to 2019). 
CMIE expects the current estimate 

of new investment proposals in the June 2022 quarter to 
be revised upwards as more information flows in during 
the coming weeks. However, they have also highlighted 
that ~30% of the new investments are concentrated 
in Adani group of companies (to the tune of Rs 1.08 
trillion). However, what’s heartening to witness from 
the new trend is that the share of the private sector 
in new project announcements has scaled by a huge 
margin in June 2022 quarter. In fact, CMIE states that 
this is the highest share of the private sector in new 

investment proposals. Thus, while 
the government has been reserve in 
announcing new projects, the jump 
in new project announcements by 
private is heartening but again there 
are caveats as highlighted by CMIE. 
The first being that investments are 
concentrated in a few large projects 
and the spread of new investments is 
still too small. A substantial 31 projects 
envisaging investments of the order 
of Rs.1.82 trillion were made through 
Memoranda of Understanding signed 
at the World Economic Forum in 
Davos. Nearly 42% of the total new 
investments proposed during the June 
2022 quarter for investments in India 
were made in Davos. 

New project 
announcements in 
April-June quarter 
of 2022 have 
witnessed growth 
of 21% yoy at Rs 
3.57 trillion. This is 
after strong 46% yoy 
growth witnessed in 
March quarter at Rs 
5.91 trillion.

Quarterly CapEx Aggregates (Rs tn)
New projects Completed projects Stalled projects

Jun-21 2.94 0.71 0.33

Sep-21 3.27 1.28 0.28

Dec-21 3.53 2.76 0.08

Mar-22 5.91 1.24 0.30

Jun-22 3.57 0.87 0.20
Source: Business Standard, Data as of July 1, 2022

% share in total new investments

Source: Mint, CMIE
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START-UP 
CORNER

These are the top three business opportunities that interested stakeholders can pursue from an investment standpoint. 
If you are interested to know more about these companies from the perspective of business operations, investment 
thesis, exit opportunities and more, please drop in a line to us at ib@ashikagroup.com.

At Ashika Capital, we are extremely passionate about fostering symbiotic relationships that 
are aimed at building and sustaining high-growth founder led businesses. We strongly believe 
that financial capital is the first stepping stone to build a scalable, sustainable and impactful 
business. Therefore, our endeavour is to identify great entrepreneurs in pursuit of building 
businesses that carry magnanimous investment potential. Here is an INSIGHT into businesses 
that we have worked/working with –

Eggoz 
Eggoz is an egg brand that is helping Indians solve their low protein (80% Indians protein 
deficient) & nutrition (70%+ Indians Vit D & Vit B12 deficient) problems by providing 
them with the freshest & most hygienic eggs.

India does not have any National Egg Brand & most Indians consume eggs that are 8 to 10 
days old which come from unhygienic farms where there is no focus on the health & feed 

of the bird (use of chemicals, antibiotics etc.). Eggoz has developed a robust supply chain with delivery in <24 hours 
from laying using proprietary natural feed, IoT monitoring for bird health, 11 safety checks, etc

With 120 bn Indians consuming eggs (higher than US), Eggoz has been able to sell 9 mn+ eggs and is backed by marquee 
funds like Rebright Partners, Avaana Capital & Nabventures. 

Lo! Foods
Lo! Foods is an FMCG company that is helping millions of Indians transition to 
a low-carb diet. To help consumers embrace a healthier lifestyle, Lo! Foods are 
providing affordable & tasty alternatives for everyday Indian vegetarian food 
needs.

India is the diabetes & heart attack capital of the world (Indian meal consists of 
80%+ carbohydrates driven by rice, wheat & lentils). Through its proprietary 
formulation, Lo! Foods have developed keto-friendly, diabetic-friendly, and 
high protein Indian products like atta, namkeens, etc. Also, leading diabetic 

reversal hospitals & chains have already partnered to procure food from the company.
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Technical view 
Indian Indices gained momentum during the month 

as domestic sentiments improved. Sharp correction 
in commodities and Fed’s meeting minutes 
suggesting inflation is cooling off, triggered views 

that worst of inflation might be behind us, though the 
move to slow down interest rate hike will largely depend 
upon further data flows. The ensuing fall in interest rate 
yields also aided the sentiments and a decent earnings 
quarter added to the optimism. Even as Indian indices 
gained momentum, global counterparts trail closely. The 
NIFTY 50 and SENSEX 30 packs delivered 3.2% and 4.5% 
gain respectively in Aug’22. The uptick across the indices 
have been broad based. A decline in crude oil prices, on 
expectation of ease in inflation, and net buying by foreign 
institutional investors contributed to upbeat sentiments. 
Indian equities continued to outperform major global 
equity markets in Aug’22. Even on a YTD basis in 2022, 
Indian equities have been better 
performer, a reflection of a strong 
domestic economy and a robust 
growth outlook. With GDP growth 
expected to be amongst the fastest in 
the world, India is bound to attract 
inflows from overseas. Improving 
advance decline ratio and the number 
of companies touching new 52-week 
highs and lows – indicate that the 
overall sentiment in the market is 
improving. On the sectorial indices 
front, positive momentum was 
witnessed in the sector like Metal, 
Energy, Oil & Gas, Auto and Banking, 
whereas weakness was seen in IT and 
Pharma sectors. 

Foreign Portfolio Investors (FPIs) have 
invested Rs.49254 crore in August so 

far in Indian Equities amid softening crude oil prices and 
receding fears of inflation. The fresh investment has lifted 
their gross purchase-to-sale ratio – a measure of strength 
of flow - to a 20-month high of 1.3. Earlier in October 
2021 and June 2022, FPIs had pulled out Rs.2.6 lakh crore 
from Indian equities as high inflation and rising interest 
rates in developed nations prompted global investors to 
prune exposure to commodity consuming nations like 
India. As a result, FPIs asset under management (AUM) 
in Indian equities dropped to a 19-month low of $531 
billion in the first fortnight of July while their ownership 
in the BSE500stocks fell to a decade low of 18% in June. 
However, the direction of the FPI flow has reversed over 
the past 45 days which aided sentiment in the wake of 
receding concerns over inflation. Another positive aspect 
of the current trend worth noting is that the cash volumes 
have picked up since July 28 while the prior countertrend 

rallies were with low volume hence 
the rallies were not trustworthy. With 
this, the advance-decline also ratio 
has improved to 2:1 ratio.

The strong momentum in the market 
over the last few weeks has pulled 
more than half of the stocks on the 
broader NSE500 index above their 
200- day moving average (DMA) – a 
technical indicator signaling long 
term trends. About 248 stocks or 
nearly 50% of the Nifty 500 index 
traded above 200DMA, the highest 
in last four months, suggesting 
there is room for more upside amid 
intermittent corrections. In June, 
when the market sentiment was 
weak, 15% of the stocks were trading 
above the 200dma. In July, 25% of the 

The strong 
momentum in the 
market over the 
last few weeks has 
pulled more than 
half of the stocks on 
the broader NSE500 
index above their 
200- day moving 
average (DMA) – a 
technical indicator 
signaling long term 
trends.
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stocks were above this long-term trend indicator. Hence 
sequential improvement in breadth using long term 
indicator signifies broad based participation in rally. 

During the month Benchmark Index has broken out of 
the 10-month long downward trendline channel line but 
ultimately failed to close above the breakout level of 17700 
level. Breakout initiated past month projects pattern 
target for Nifty initially towards 18600 in short to medium 
term perspective. In the larger time frame i.e., in monthly 
chart since Mar’20 price structure looks like a flag or a 
flagpole pattern where prices entered a consolidation 
phase in the period between Oct’21-Aug’22. Recent 
breakout (lacks confirmation as it again entered the 
consolidation range) from the pattern signifies that there 
is more buying pressure at lower levels and indicates 
that the momentum can continue in an uptrend. Here 
the price target depends upon the distance between the 
parallel lines that create a flag which structurally comes 
around 19685. To add further, since Oct 2008 onward 
Nifty had been trading amidst the rising Wedge formation 
and has completed only the third leg of the pattern after 
facing resistance from the upper panel of the channel 
around 18604. A rising wedge is formed by two converging 
trend lines when the Index’s prices have been rising 
for a certain period. Recent surge in index reinstates 
that positive momentum is likely to remain with upside 
target in long run seems to be around 20000 being the 
resistance from the upper panel of the pattern. 

The current upswing is the longest one in the major 
downtrend both in terms of magnitude as well as in 
perspective of time. The index has retraced more than 
78.2% of the October-June downtrend while in terms of 
number of days, it took 35 days and rallied close to 15% 
from the June low. The prior swing was 18 days old with 
a 15.59% rally. The first counter rally was of 20 days and it 
rallied 11.65%. Since Nifty is trading amidst a broadening 
pattern, in the left-angled triangle formation, the swing is 
likely to be lengthier and might consume more time.

Oscillator Study
On the oscillator front, 14 period weekly RSI is placed at the 
key lower area of 57. For the past 1.5-year Nifty has been 
holding above the 40-level mark and chances remain high 
that the benchmark Index if able to sustain above it, might 
lead the Index to trade further higher. Bullish strength is 

visible through Directional Moving Index, where +DI is 
above the -DI and the ADX in weekly time frame. Though 
ADX reading of 20 indicates that bearish strength might 
be picking up. MACD line is now above the signal line in 
weekly chart with increased momentum, and even the 
MACD histogram in weekly chart has turned into positive 
zone, hence one can expect that upside momentum 
can pick up. Faster oscillator stochastic has entered 
overbought territory which might attract profit booking 
from major resistance zones of 18150-18250. Hence on a 
weekly chart, the trend is strongly bullish. But, on a daily 
chart, the trends look overextended as the major indicator 
has reached an extremely overbought condition.

In the past 2-months of bottoming up process, 100WMA 
acted as an important support, benchmark index 
witnessed the necessary pull back from the 100WMA 
support and is currently trading above all the crucial 
short term to long term averages of 20/50/100/200 
which indicates that the current trend has changed from 
neutral to positive. Presently support for Nifty is placed 
around the levels of 17200-17230 as it happens to be the 
50DMA. However, breather at current juncture would 
make market healthy and eventually pave the way to 
head towards 18350 followed by 18605 in coming month 
as it happens to be the CY22 high and lifetime high 
respectively. 

Another observation worth mentioning is that Nifty 
during the month surpassed the 78.6% retracement of 
the entire fall (High:18604; Low: 15183) and distant away 
from its 100% retracement. Though in very short span if 
Nifty is able to sustain below psychological level of 18000, 
it would be advisable to keep a cautious approach in the 
market at every rallies and not to initiate overly leveraged 
position as a small ‘Rising Wedge’ and ‘Bearish Wolfe 
Wave’ pattern is underway. A decisive close below 18000 
would confirm a near term reversal and might undergo 
some price correction in coming days.

Harmonic Buildup:
In our previous monthly issue, we mentioned about 
partial Harmonic pattern buildup ‘Sea Horse’ which still 
remains valid now.  The Sea Horse pattern is a variation 
of ABCD pattern. The Impulse move in downtrend 
recognized as A-B, while Fibonacci retracement of A-B to 
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the extent of 38.2%-50% makes up the C. While the point 
D makes up 161.8-261.8% of B-C. In Nifty, the start of FY22 
the high of 18,095 has been marked as A, while the low 
of May’21 at 15,735 is marked B and the pull-back rally of 
June’21 at 16,793 is marked as C (retraced by >38.2%). Now 
according to the said theory, the D level has a magnitude 
of 161.8-261.8% of B-C, which measures around 14,025-
15,080. Hence, in case the pattern materializes, 1st leg of 
support for Nifty is at 15,000. Since the month of June’22 
Nifty has provided a pull-back taking support from 15,200 
(150% retracement). The trade-action point is above the 
point C (16,793), i.e. as long as Index is able to maintain 
above it, the pattern remains valid classifying that bottom 
is thoroughly in place. 

Another pattern might be unfolding which too has a 
higher accuracy ratio worth mentioning. The unique 
characteristic of Shark pattern is its overextended point C 
and the short-lived nature of the pattern. It is a five point 
setup being labelled O, X, A, B, C. Also, the termination 
point of leg B ends above/below wave X. It extends to a 
minimum of 1.13 and a maximum of 1.618 Fibonacci ratios. 
In Nifty, the start of FY22 the high of 18,095 has been 
marked as O, while the low of May’21 at 15,735 is marked 
X and the pull-back rally of June’21 at 16,793 is marked 
as A and the low of Mid-June’21 at 15183 is marked as 
B (extended more than 161.8% retracement). Since the 
pattern in near partial completion so the expected point 
C extends beyond the O point by 113% Fibonacci ratio of 
the OX leg but not beyond 161.8% mark, a retracement 
for X-C follows afterward. Presently point C according to 
the said theory is likely to terminate around 18500 (113% 
retracement of OX).

Elliot Wave Forecast: As per Elliot Wave theory, on 
weekly time frame the bounce after 7,511 of Mar’20 is 
considered as the start of wave (5) of the larger super 

cycle. It seems that the inner wave (i) of (5) completed 
from 7,511-9,989, while wave (ii) seems to have completed 
from 9,989-8,806 and wave (iii) at 18,604 and wave (iv) 
or (v) may be in progress. Wave (iv) has unfolded into 
a complex corrective wave structure. Present price 
structure might unfold into a ’Double/Triple Three’ where 
a combination of two corrective structure is likely to be 
revealed. Wave ‘W’ seems to have evolved into a Zig-Zag 
formation, while the high of 18,114 can be marked as ‘X’. 
Hereon the Wave ‘Y’ can be a subdivision of Zig-Zag, or 
a Triple three. Hence, for Zig-Zag formation maximum 
downside can be seen at around 14,400-level (considering 
wave A = wave B). For Triple three combination, the 
broader range for Nifty is 14,800-18,150. Therefore, it 
seems downside in Nifty is limited till 14,400 (Zig-Zag) 
with probability remains high of Nifty regaining strength 
towards 18,150 (Triple three).

To conclude, amidst all the positivity in the larger time 
frame, the momentum in the Index has faltered in the 
short time frame near the crucial overhead resistance of 
down sloping trend line adjoining the highs since Oct’21  
at 18000-17900 levels in the last few sessions. Nifty failed 
to sustain above the demarcated area and witnessed 
sharp weakness thereon. Consecutive long bearish 
candles indicating of an extended profit booking, such 
technical pattern buildup occurs after a sharp rise hence 
present setup is indicating of a possible  top reversals for 
the underlying. A negative reversal type candle pattern 
was also formed on the weekly chart that has resulted 
in a failure of upside breakout of the significant down 
trend line resistance. This pattern resembles closure 
to a bearish shooting star pattern and if Nifty forms 
a long negative candle subsequently, would signal of 
more weakness for the short term. Hence for short term 
traders in case the index sustains below the level of 17250 
and trades convincingly below this level then, there is a 
high probability that the recent high point of 17992 might 
become a temporary top for the index. The zone of 16900-
17000 will act as immediate support for the index. While 
any sustainable move above the level of 18000-18040 
will negate the formation of Shooting Star pattern and 
uptrend will continue upto 18350-18605 

Other Indices
Bank Nifty: The weekly price action formed a small bear 
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candle with a long upper shadow signaling breather after 
the recent sharp rally around the psychological mark of 
40000. The index has immediate support around 38000 
levels as it is the confluence of the 20dma (currently 
placed at 38000) and the 23% retracement of the last 2.5 
month rally (32290-38759). Hence one can expect buying 
demand to emerge around the support area of 37900 
hence use dips as an incremental buying opportunity. 
Though weekly 14-period RSI, after strong rally has led to 
overbought conditions thus retracement of the recent up 
move from here on would make the market healthy. 

Harmonic Build-up: In the last six months i.e. since 
Oct’20, the Index has unfolded into an ABCD harmonic 
pattern. In the weekly time frame, the pattern begins 
with a decrease in price AB (41,829-34,018), followed by a 
reversal and a rise BC (34,018-39,424) at 61.8% retracement 
of AB. The BC move then reverses into a new bearish 
move CD (39,424-32,155), which goes below the bottom 
made at point B. June’22 low in Bank Nifty is at 32,290 
i.e. point D of the said harmonic pattern still remains 
valid and can be implied that prices are about to change 
direction.  Confirmation of the said pattern will be 
deemed at a successive trade above 38,765.

India VIX: The volatility index has gained over 15% during 
the month, it has formed bullish candle with long lower 
shadow. The long lower shadow is indicating buying 
pressure at lower levels. It has also closed above its short-
term moving average, i.e. 13-day EMA. Further, the daily 
RSI has given bullish crossover. This indicates volatility 
could raise its ugly head in next forthcoming sessions as 
well. Going ahead, the zone of 15.80 will be the immediate 
support for India VIX. While on the upside, the zone of 
20.9-21 will act as immediate resistance. Any sustainable 
move above the level of 21 will lead to sharp upside move 
in India VIX.

Nifty Mid-cap: After registering high of 31593, the Nifty 
Midcap index has witnessed sharp fall and it has formed 
bearish engulfing candlestick pattern on daily chart. 
While, on weekly scale, it has formed Shooting Star 
candlestick pattern. Most noteworthy, the formation of 
bearish pattern has happened near the crucial resistance 
zone. The daily RSI has also given bearish crossover. The 
zone of 30000-30200 will be the immediate support for 
the index. Any sustainable move below the level of 30000 

will lead to further profit booking. While on the upside, 
the zone of 31550-31650 will be the immediate hurdle for 
the index.

Nifty Small-cap: The index is trading amidst the rising 
channel for the past 1.5 month. Recently the Index 
resisted near the upper trendline of rising channel and 
thereafter witnessed sharp fall. On weekly chart, it has 
formed Shooting Star candlestick pattern, which is 
bearish sign. The RSI has also given bearish crossover on 
daily scale which indicates that the index may slid into the 
period of consolidation. The zone of 9200-9300 will act as 
immediate support for the index as it is the confluence of 
the 20dma and the 23.6% retracement of the recent rally 
(High: 9630; Low: 7904). While on the upside, the zone 
of 9600-9700 will act as crucial resistance for the index, 
breach of which would accelerate the pullback towards 
10336-10810 in near term (Harmonic Shark pattern 
unfolding).

Sectors to Watch: 
Nifty Auto: Auto Index outperformed Nifty between 
March-July’22 but when broader markets were 
correcting, Auto index hit new all-time high. In the 
market reversal from ~15,200 to 17,800, some of the 
giants witness short-covering rally boosting Nifty50 to 
outperform against Auto index in August’22. On weekly 
scale, it has formed Shooting Star candlestick pattern. 
Most noteworthy, since last three weeks, index is forming 
the candles with long upper shadow’s, which indicates 
of selling pressure at every bounce. Further, the weekly 
RSI is also reached near the downward sloping trendline 
resistance. Considering the current chart structure, one 
can expect profit booking in Auto stocks, support zone 
for the Index is at 12450-12500. Any sustainable move 
below the said level will lead to further profit booking 
towards 11500-11700 (Harmonic Black Swan unfolding). 
On the upside, the zone of 13300-13350 will act as crucial 
resistance for index.

Nifty Pharma: For the past few weeks the Index had been 
underperforming frontline indices and mostly formed 
indecisive candles on weekly scale. Key to note that, the 
index has closed below its short-term averages, i.e. 13dma 
and 20dma and has been edging lower, which is bearish 
sign and the rejection from the 200EMA further reinstate 
that Index is likely to trade with negative bias. The 
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daily RSI has given bearish crossover and is on a falling 
mode. Going ahead, the zone of 12450-12500 will act as 
immediate support for index. Any sustainable move below 
the level of 12450 will lead to further correction in index. 
While on the upside, the zone of 13000-13100 will act as 
crucial resistance for index.

Global Market
Dow Jones: Rate hike worries snapped 
the risk appetite for the Index and 
ended to form a bearish Doji like 
candle with long upper shadow 
indicating profit booking emerging 
in the vicinity of 50WMA. Hence a 
decisive close below the 32700-33000 
wherein strong support is placed 
would indicate of a temporary 
breather. While on the upside a 
sustained move above 34200 would 
maintain the upward momentum in 
the Index. 

Commodity 
Gold: Gold prices snapped its winning 
streak amid dollar strength. Weekly 
price action formed a sizeable bear 
candle resembling closer to an 
engulfing candle encompassing past 

two week bull candles as prices reacted from 1810 mark 
which further reacted against the downward sloping 
trend line and 52WEMA. Hence going forward recent 
lows of $1680 which coincides with 2021 lows remains key 
support level (Double Bottom) while key hurdle remains 
at $1800.

Brent Crude: Trend continues to remain negative post 
the breakdown from the rising channel pattern. Index 
is seen forming a sequence of lower tops and lower 
bottoms on the daily time frame. A breakdown below 
91-90.5, support  from the 50WMA, could see the Index 
move towards 87-88 levels while resistance on the upside 
continues to remain at 100-102 zone. 

LME Copper: China being the biggest metals consumer 
were, the central bank is easing monetary policy and 
copper stockpiles suggest demand is rising. Hence, Low 
inventories and hopes for Chinese demand should put a 

floor under prices. On the technical 
parlance one can expect prices to 
enter into a consolidation phase in the 
broader range of $7500-8300 and Dips 
should be used as buying opportunity   
around major support area of $7500 
(61.8% retracement of the current up 
move. 

Currency
USD-INR: The Indian Rupee extended 
decline as dollar strengthened against 
most currencies. On the technical 
parlance, rupee has approached 
higher band of rising channel around 
80 50 which is expected to act as 
strong support while the lower band 
of the channel at around $77.5 is likely 
to provide the necessary support.

For short term 
traders, in case the 
index sustains below 
the level of 17250 and 
trades convincingly 
below this level 
then, there is a high 
probability that the 
recent high point of 
17992 might become 
a temporary top for 
the index.
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For institution business please contact
Mr. Dilip Minny (Co-founder- Institution); Mobile: +91 90070 66096; Email: dilipminny@ashikagroup.com

Products Products Contact

• Dhanush (Mobile App & Web 
base) 
• Online Equity, Derivative, 

Currency and Commodity 
Trading Facility

• DhanushMF (Mobile App & 
Web base)
• A One Stop Solution to all 

your Mutual Funds needs 
online.

• Back Office Reports on 
WhatsApp. Ashika BOT on 
Whatsapp / Telegram.

• Ask ACIRA - 
• Online Customer service for 

clients on our website.

• Margin Trading Facility 
(MTF)
• With this MTF facility client 

can trade inspite of debits 
beyond T+7.

• EKYC 
• It now takes just 30 mins to open an 

Account.

• ReKYC 
• Hassle-free & paperless modification 

without stepping out.

• Research Services
• A galaxy of potential research team 

to provide the best equity research 
reports, ideas, solving queries and 
many more.

• Online Fund Transfer Facility

• Securities Lending and Borrowing (SLB) 
• Provide securities lending and 

borrowing at a market competitive rate

• Depository Services (CDSL/NSDL) 
• Provide one roof solution wherein 

seamless trading could be ensured 
through DP maintained with Ashika

For Business Opportunity please 
contact 

Mr. Amit Jain (Executive Director)
Mobile: +91 90070 66000
E-mail: amitjain@ashikagroup.
com

Mr. Niraj Sarawgi (CEO - PCG) 
Mobile: +91 91676 16989
Email: nirajs@ashikagroup.com

For Services please contact 
Mr. Nand Kishore Jajoo  
(Head - DP & KYC) 
Mobile: +91 90070 66028
Email: nkjajoo@ashikagroup.com

Services at Ashika Stock Broking Limited

For start-up investing please contact
Mr. Chirag Jain (CEO); Contact: +91 22 66111700; E-mail: chiragjain@ashikagroup.com

Capital Markets Fund Raising Advisory Contact

• Issue Management 
• IPO / FPO
• Right Issue
• Qualified 

Institutional 
Placement

• Open Offer 
• Takeover 
• Buyback 
• Delisting 

• Overseaslisting 

• Underwriting 

•  Private Equity
•  Venture / Growth 

Capital
•  Pipe

• Debt Syndication
•  Project Finance
•  Team Loan
•  Working Capital 

Loan
•  Acquisition 

Funding
•  Construction 

Finance

•  M&A
•  Merger / Acquisition / 

Disposal
•  Management buy-outs / 

buy-ins
•  Leveraged buy-outs
•  Joint Ventures
•  Strategic Partnership
•  Spin-Offs
•  Divestment

•  Corporate restructuring
•  Capital Restructuring 
•  Finance Restructuring

•  Business Valuation
•  ESOP Valuation 
•  Fairness Opinion

For Debt Fund Raising / 
Mergers & Acquisition / 
Business Opportunity  
please contact

Mr. Yogesh Shetye
Contact: + 91 22 6611 1770
E-mail: yogeshs@ashika-
group.com

Services at Ashika Capital Limited
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Ashika Global Securities Pvt. Ltd is the holding company of Ashika Group, a RBI-registered non-deposit taking 
NBFC engaged in providing long term and short-term loans & advances to individual & body corporate and 
Investment in shares and securities. It has 6 subsidiaries and 1 associate company i.e. Ashika Credit Capital Ltd.

Ashika Global Securities Pvt. Ltd.

It is the Flagship company of the group and incorporated in the year 1994. RBI registered Non-banking Financial 
Company carrying on NBFI Activities i.e. investment in shares & securities and providing Loan to Individuals, 
corporates HNI etc. The company floated its shares to public in 2000 and got listed with CSE. Thereafter, in 2011, the 
shares were traded on BSE under permitted category and in 2014 got listed with MSEI. It has a registered FII as one 
of its investors.

Ashika Credit Capital Ltd.

Ashika Investment Managers Private Limited, a private limited company incorporated on July 13, 2017, is a wholly 
owned subsidiary of Ashika Global Securities Private Limited. It is acting as the Investment Manager to Ashika 
Alternative Investments, a Trust being registered as a Category III Alternative Investment Fund (Registration 
Number: IN/AIF3/20-21/0811) with the Securities and Exchange Board of India (“SEBI”) under the SEBI (Alternative 
Investments Funds) Regulations, 2012 (“AIF Regulations”).

Ashika Investment Managers Pvt. Ltd.
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AWARDS

Helping Clients Reach for Better Via SIP – National 
from Franklin Templeton Investments, 2018NSDL STAR PERFORMANCE AWARD 2018

NSE Market Achievers Award 2018
REGIONAL RETAIL MEMBER OF THE YEAR 2018 -  

EASTERN INDIA

NSE Market Achievers Award 2017
REGIONAL RETAIL MEMBER OF THE YEAR 2017 -  

EASTERN INDIA

NSDL Stock Performer Awards 
of the Year 2019

BTVI Emerging Company  
of the Year 2019

CDSL Excellent Performer in 
Depository Services

BTVI Young Business Leader  
of the Year 2019
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Ashika Stock Broking Ltd.
Ashika Stock Broking Limited (“ASBL”) 
started its journey in the year 1994 and 
is presently offering a wide bouquet of 
services to its valued clients including 
broking services, depository services 
and distributorship of financial prod-
ucts (Mutual funds, IPO & Bonds). It 
became a “Research Entity” under 
SEBI (Research Analyst) Regulations 
2014 in the year of 2015 (Reg No. 
INH000000206).

ASBL is a wholly owned subsidiary of 
Ashika Global Securities (P) Ltd., a RBI 
registered non-deposit taking NBFC 
Company. ASHIKA GROUP (details 
enumerated on our website www.
ashikagroup.com) is an integrated 
financial service provider inter alia 
engaged in the business of Investment 
Banking, Corporate Lending, Com-
modity Broking, Debt Syndication & 
Other Advisory Services.

There were no significant and mate-
rial disciplinary actions against ASBL 
taken by any regulatory authority 
during last three years except routine 
matters.

DISCLOSURE
Research reports are being prepared 
and distributed by ASBL in the sole 
capacity of being a Research Analyst 
under SEBI (Research Analyst) Regu-
lations 2014. The following disclosures 
and disclaimer are an essential part 
of any Research Report so being 
distributed.

1) ASBL or its associates, its Research 

Analysts (including their relatives) 
may have financial interest in the 
subject company(ies). And, the said 
financial interest is not limited to 
having an open stock market position 
in /acting as advisor to /having a loan 
transaction with the subject com-
pany(ies) apart from registration as 
clients.

2) ASBL or its Research Analysts 
(including their relatives) do not have 
any actual / beneficial ownership of 
1% or more of securities of the subject 
company(ies) at the end of the month 
immediately preceding the date of 
publication of the source research 
report or date of the concerned 
public appearance. However, ASBL’s 
associates may have actual / beneficial 
ownership of 1% or more of securities 
of the subject company(ies).

3) ASBL or its Research Analysts 
(including their relatives) do not 
have any other material conflict of 
interest at the time of publication of 
the source research report or date 
of the concerned public appearance. 
However, ASBL’s associates might 
have an actual / potential conflict of 
interest (other than ownership).

4) ASBL or its associates may have 
received compensation for investment 
banking, merchant banking, broker-
age services and for other products 
and services from the subject compa-
nies during the preceding 12 months. 
However, ASBL or its associates or its 

Research analysts (forming part of 
Research Desk) have not received any 
compensation or other benefits from 
the subject companies or third parties 
in connection with the research 
report/ research recommendation. 
Moreover, Research Analysts have not 
received any compensation from the 
companies mentioned in the research 
report/ recommendation in the past 
twelve months.

5) The subject companies in the 
research report/ recommendation 
may be a client of or may have been 
a client of ASBL during the twelve 
months preceding the date of con-
cerned public appearance for invest-
ment banking/ merchant banking / 
brokerage services.

6) ASBL or their Research Analysts 
have not managed or co–managed 
public offering of securities for the 
subject company(ies) in the past 
twelve months. However, ASBL’s 
associates may have managed or co–
managed public offering of securities 
for the subject company(ies) in the 
past twelve months.

7) Research Analysts have not served 
as an officer, director or employee 
of the companies mentioned in the 
report/ recommendation.

8) Neither ASBL nor its Research 
Analysts have been engaged in 
market making activity for the 
companies mentioned in the report / 
recommendation.

DISCLAIMER
The research recommendations and information are solely for the personal information of the authorized recipient and does not con-
strue to be an offer document or any investment, legal or taxation advice or solicitation of any action based upon it. This report is not 
for public distribution or use by any person or entity, where such distribution, publication, availability or use would be contrary to law, 
regulation or subject to any registration or licensing requirement. We will not treat recipients as customer by virtue of their receiving 
this report. The report is based upon the information obtained from public sources that we consider reliable, but we do not guarantee 
its accuracy or completeness. ASBL shall not be in anyways responsible for any loss or damage that may arise to any such person from 
any inadvertent error in the information contained in this report. The recipients of this report should rely on their own investigations.
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Gyanada e-learning initiative 
launching soon!
Ashika Group supports charitable foundation 
to fuel the aspirations of young girls in India.
With our vision to develop essential 21st century capacities, computational thinking and working 
with computer-based systems, we will be launching our e-learning module by September,2020.
It has been designed as two sub-initiatives: Every Child Can Code (ECCC) and Makers in the 
making (MIM). 

Updates on the Gyanada Labs  In-School program   
Our updates for the month of August 2022:  

Help us change computer education for children in low income schools. Support us set 
up 10 Gyanada labs in to low-income schools in the coming academic year.   
In the coming academic year, we aim to set up 10 Gyanada labs in 10 schools. In every school we want to set up 15 low 
cost Raspberry pi computers. Every Gyanada lab will impact the lives 800-1000 children every year. The labs will 
enable the schools to provide quality computer education that is open source and affordable. 
The cost of 1 Raspberry pi enabled system is INR 12000. 
The cost of 5 Raspberry pi enabled system is INR 60000
The cost of 1 child receiving computer education for a year is INR 225
Please support our mission to enable the lives of more than 8000 school children in the coming academic year. To 
support kindly click here https://tinyurl.com/58tsr29a

We, at Gyanada Foundation, engage students in practical learning. For this we provide kids with Gyanada Lab Kits. To 
help us fund these kits, visit: https://gyanada.org/donate.html. You can also write to us at rinsa@gyanada.org or connect 
with us at 9819044922. Our bank details are:
GYANADA FOUNDATION HDFC Bank, Stephen House Branch, Current A/c No. 50200002885400 
IFSC CODE: HDFC0000008
MICR CODE: 700240002 

5 teachers were part of 2 day training on classroom 
Management using the PAX model of learning 

Sixth Grade students at Ramji Assar School learning 
Block-based coding using Scratch. Students are learning 

to write in a step by step process to create a square. 
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Registered Office
Trinity
226/1, A.J.C. Bose Road
7th Floor, Kolkata-700020
Phone: 033-4010 2500
Fax No: 033-4010 2543

Toll Free No.: 1800 212 2525
For any research related query: insight@ashikagroup.com

Corporate Office
1008, Raheja Centre,
214, Nariman Point, 10th Floor
Mumbai-400021
Phone: 022-6611 1700
Fax No: 022-6611 1710

Group Companies
Ashika Stock Broking Ltd.

(Member: NSE, BSE, MSEI, MCX, NCDEX, ICEX Depository par-
ticipant of CDSL / NSDL, Research Analyst, AMFI- Registered 

Mutual Fund Distributor) 

CIN No. U65921WB1994PL217071
SEBI Registration No: INZ000169130

SEBI Registration No: INH00000006 (RA)

Ashika Credit Capital Ltd.
(RBI Registered NBFC)

CIN No. L67120WB1994PLC062159

Ashika Capital Ltd.
(SEBI Authorised Merchant Banker)
CIN No. U30009WB2000PLC091674
SEBI Registration No: INM000010536

Ashika Investment Managers Pvt. Ltd.
(Investment Manger to Ashika Alternative Investments, a 
Category III AIF registered with SEBI)
CIN number – U65929MH2017PTC297291
SEBI Registration No: IN/AIF3/20-21/0811

Ashika Global Securities Pvt. Ltd.
(RBI Registered NBFC)
CIN No. U65929WB1995PTC069046

www.ashikagroup.com
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